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“TRIFLES MAKE PERFECTION, BUT PERFECTION IS NO TRIFLE” 


You can part your hair in the mirrored sur- 
face of a Tokheim pump—even after years of serv- 


ice. Because the lustrous finish of a Tokheim is 
“built-in”, at the factory, to stay. Years of patient 
testing by Tokheim engineers have produced a 
smooth, hard, durable finish superior even to that 
of some of the finest automobiles; amazingly re- 
sistant to sunlight, moisture, gasoline, alkali and 
temperature. Thus buyers of Tokheim pumps are 
assured not only the best acting, best performing 
pumps in the market, but also the best looking, 
and for longer. Decide now to better your service 
this Fall. Order new Tokheims today! 


WRITE FOR BULLETIN! 
MODEL 39-A LO-BOY 





TOKHEIM CORPORATION 
DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 
FORT WAYNE 1 SINCE 1901 INDIANA 
Cenadian Distributor: H. Reeder, 205 Yonge Street, Toronto, Ontario 


TOKHEIM PUMPS HAVE 
[5 Finishing = 
shing © 
-y , 
Operations _ 
1 
\ 
The housing of Tokheim pumps is care- 
fully cleaned, Bonderized and primed 
with a special ingredient; then baked 
at high temperature in air-filtered, gas- 
fired ovens. The final color coat of syn- 
thetic enamel contains a special agent 
which hardens the surface and adds to 


its durability. 15 different operations are 
required in the finishing of Tokheim pumps. 


OKHEIM 
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GASOLINE PUMPS 
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One man does the work of two 
with B. F. Goodrich hose 


H™ 's a barge-loading hose that 
can cut labor costs 50%. Its lighter 
weight lets one man do the work of two 
in coupling, lets two do the work of four 
in moving it around the dock. 


One man couples it 

Coupling ordinary hose usually takes 
two of more men as you see in the top 
picture, But B. F. Goodrich hose has 
Flexseal ends, so one man makes con- 
nections easily as you see in the bottom 
picture. The split flanges are free to 
rotate on the hose, but are not an in- 
tegral part of the hose. Unlike hose 
with built-in nipples and flanges, there’s 
no tugging, turning, or twisting to line 
up bolt holes. No gaskets needed. 
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B. F. Goodrich patented Flexseal ends 
are covered with molded rubber, com- 
pressing and forming a perfect seal 
when flanged. 
Two men carry it 

Ordinary 6-inch hose, 25 feet long, 
with built-in nipples and flanges, weighs 
394 lbs. B. F. Goodrich hose, same size 
and length, weighs only 250 Ibs.—in- 
cluding the Flexseal ends and split 
flanges. Weight saving for one length 
—144 lbs. 

Tripled end flexibility 

B. F. Goodrich hose is flexible up to 
6 to 10 inches from the end. Almost a 
flange-to-flange freedom of flexing 
Ordinary hose with built-in nipples is 


NEWS 


stiff as iron pipe for about 3 feet at 
each end 


This B. F. Goodrich hose is known 
as Type 525—a special improved hose 
for saving time, men and money 
Recommended for full vacuum and 
50 lb. discharge service. Available in 
lengths up to 50 feet. Your BFG dis- 
tributor can give you more details, or 
write The B. F. Goodrich Company, Dept 
M-308, Akron 18, Ohio. 


B.F Goodrich 
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Practically every 
basic raw chemical 
awaits industry... 
in “‘TREASURE CHEST”’ 





here are enormous stores of raw chemicals in “Treasure 

Chest” land... practically every chemical man needs to 
make the things he uses. Already names like Monsanto, 
Westvaco, Anaconda, Stauffer and Kennecott are delving into 
these riches. But so far only the surface has been scratched. 
Here in “Treasure Chest”? land—the vast Utah, Idaho, 
Wyoming and Colorado area served by Utah Power & 
Light Co.—you’ll find: 


Every major basic raw chemical. Largest steel mill west of the 
60% of USA phosphate reserves. Mississippi river. 

214 different minerals. Intelligent and stable labor force. 
One-third of the nation’s copper. Sound diversified economy. 
— proved uranium reserves Healthful climate and low 

in the nation. humidity. 

Greatest concentration of Gateway to the rich, far west 
non-ferrous metal mills, smelters, market where America is 
refineries in USA. poe the fastest. 

Low-cost power, water, fuel. @ Plus... plenty of “elbow room.” 


® Write, wire or telephone for AREA RESOURCES BROCHURE 
“A Treasure Chest in the Growing West.” Inquiries held in strict 
confidence. Address W. A. Huckins, Manager Business Develop- 
ment Department, Dept. 6, Utah Power & Light Co., Salt Lake 
City 10, Utah. 


UTAH POWER & LIGHT CO. 


A Growing Company in a Growing West 
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Behind Our Headlines 


There are three stories in particular 


(d like to call your attention to this 
week. 


First, our article on the use of auto- 
matic transmission in heavy trucks is 
a significant story because many 
readers should be aware of this de- 
velopment to determine its trend 
possibilities. Holger Ridder, our auto- 
motive editor, collected the informa- 
tion for this report. 


Second, our story on the latest hap- 
penings in the Pacific Northwest is a 
good example of a typical NPN joint 
operation. The basic information was 
gathered by Charlie Pollak, Pacific 
Coast editor, on a recent trip to Wash- 
ington and British Columbia. Addi- 
tional facts came from John Fahey, 
Spokane, Wash., correspondent, and 
Frank Pitman, Denver correspondent. 
To round it out, Marvin Reid of 
Houston, supplied a report on Con- 
tinental Oil’s activities in that region. 

Incidentally, this is the first of a 
series of three stories on the Pacific 
Northwest. The two others, dealing 
with the “invasion” of the Inland Em- 
pire, will appear in the next two issues. 

And last, our piece about Cities 
Service and the Jersey Turnpike, is a 
sort of sleeper. It’s classified as a train- 
ing story, and it is a training story. 
But it also gives a good insight into an 
important Turnpike operation. 


—Herbert A. Yocom 


(P. S.) Charlie Pollak has been in San 
Francisco the past week covering the 
annual convention of the National 
Congress of Petroleum Retailers. 
(Story on page 18). Charlie reports 
that the Federal Trade Commission 
trade practices story carried in the 
July 14 NPN is being used by NCPR 
“as a kind of textbook on what the 
practices are all about.” 
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The Pure Oil Company’s new motor oils—High HP 

Purelube and Super Duty Purelube—are given the 

same proven protection that Pure Oil has been using 

for over 18 years: Tri-Sure* Closures on every drum. 
Pure Oil has demonstrated year after year that it 

pays to use proven methods of protection as well as 

proven methods of refining. Pure 

Oil—in the forefront of product 

development—is also high in the 

roster of shippers who prevent 

contamination of fine products, 

save thousands of gallons from 


PURE OIL 
protects 


its quality 


loss, and preserve the good will of customers by 
making Tri-Sure protection standard policy. 

Let Tri-Sure Closures—with their exclusive as- 
sembly of Flange, Plug and Seal— give your product 
perfect security, and give your customers another 
good reason for buying it. Play safe with every ship- 

ment — by specifying ‘“Tri-Sure 
Closures” on every drum order. 


*The “Tri-Sure”’ Trademark is a mark of 
reliability backed by over 30 years 
serving industry. It tells your customers 
that genuine Tri-Sure Flanges (inserted 
with genuine Tri-Sure dies), Plugs and 
Seals have been used. 


CLOSURES 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 
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Iran Touch-and-Go—Government officials and oil indus- 
try observers in Washington still insist that the Iranian 
Parliament’s acceptance of the new agreement to re-open 
Iran’s oil industry is more than mere formality. Iranian 
leaders will have to “sell” the agreement to a good many 
of their countrymen who, while not Reds themselves, have 
been swayed by Communist propaganda that “oil is evil” 
and trouble lies in foreign exploitation. 


Oil Burner Apathy—Oil suppliers apparently are not 
eager for oil burner clinics in Minnesota and North 
Dakota. Nothing but silence has greeted a Northwest Petro- 
leum Assn. suggestion that supplying companies aid and 
join such clinics in those states. The association asked for 
“book learning” help from the suppliers, pointing out that 
the project should be good business and preserve gallonage 
of agents and jobbers. 


Trend to Tubeless—Tubeless tires will be the thing on 
1955 cars. Of 10 car makers checked so far, nine will 
offer them as standard equipment on new models and one 
as optional. Meanwhile, Goodyear has announced it is 
offering such tires at present price levels for tire-tube com- 
binations, without puncture-sealing or other premium 
feature claims. Company is last of the rubber industry’s 
“big four” to enter this market. Further straw in the wind 
is U. S. Rubber Co.’s announcement it has cut tube pro- 
duction at one of its plants. Reason: rising output of tube- 
less tires. 


Jobber Insurance—Hospitalization and life insurance 
programs supported by jobber associations in the South- 
west are gaining in popularity. George Hofmayer, secre- 
tary of the Texas Oil Jobbers Assn., reports that more 
than 200 employes of the association’s jobbers are cov- 
ered and says over $16,000 has been paid in claims. Robert 
Butcher, secretary of Louisiana Oil Marketers Assn., re- 
ports that 320 employes of 80 marketers in Louisiana 
participate in his association’s plan. 


Union Hint for Dealers?—Speculation that the San 
Francisco Bay area Teamsters automotive unions might be 
moving toward a campaign to sign up station dealer groups 
arose at the San Francisco convention of National Congress 
of Petroleum Retailers. Largest ad in the NCPR Yearbook 
was a union appeal to delegates to “work diligently for all 
engaged in the industry. . . .” Talk was that the ad had been 
placed on the highest Teamster authority. 
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Look at Vehicle Taxes—State vehicle tax laws will be 
scrutinized by the staff of the House Commerce Committee 
after Congress adjourns. Rep. William H. Ayers (R., Ohio) 
asked for the study because of controversy over such taxes 
as the “ton-mile” and “axle-mile” assessments. The com- 
mittee agreed. Full hearings may be held after the staff 
reports its findings in about three months. 


FTC Probes Tire Commissions—The Federal Trade 
Commission’s field investigation of “overriding commis- 
sions” paid oil companies on tire sales by major rubber 
companies is continuing. But as yet there has been no 
determination whether violations of the Robinson-Patman 
or Federal Trade Commission Acts have occurred. FTC 
also has agreed to determine the facts in response to a com- 
plaint that a 1939 cease and desist order against U. S. 
Rubber Co. was being violated. 


Central vs. Spread Control—Puzzied by loss of sales, 
one large international oil company is thinking of bringing 
its worldwide marketing operations under closer headquar- 
ters supervision, rather than leaving them to “semi-autono- 
mous” affiliates as at present. Company sales have been 
slipping to a centrally-controlled competitor. 


Electronics at Rock Island—First Universal Oil Prod- 
ucts Platformer unit to be entirely controlled by electronic 
instruments is now in operation at Rock Island Refining 
Corp., Indianapolis. Officials expect the equipment to 
eliminate maintenance problems with conventional instru- 
mentation and give greater cold weather reliability to the 
2,400-b/d Platformer. Electronics handle all measurements 
and impulse controls. 


What Price Divorcement?—Discussions of “divorce- 
ment,” whereby integrated oil companies would have to 
end ownership of marketing operations, showed that a 
number of state dealer association officers at the recent 
National Congress of Petroleum Retailers convention (1) 
aren’t sure what divorcement means, {2) don’t know why 
they should be for it, except that they feel it’s anti-major, 
and (3) have given little thought to where marketing owner- 
ship might pass if divorcement ever became a reality. 


For more Ahead of the News 











BUCKEYE’S NEW “SLIP IN...SLIP OUT” 
DELIVERY STRAINERS 





No. 872 Inlet Strainer is designed for permanent 
installation at the inlet end of bulk plant fill pipes. 
Strainer cone is 8-mesh galvanized wire—won’t 
restrict flow—catches rust scale, dirt and foreign 
objects—prevents clogging in “hard-to-get-at” line 
strainer screens. Pulls out with finger-tips for quick 
cleaning before each delivery—slips back in the 
same way. Strainer cap threads on and off the 
machined body by hand—has a gasket that seals 
tightly. No tools needed. Sizes 2% and 3 inches. 





No. 872T Outlet Strainer is permanently attached 
to unloading pipes on tank trucks—keeps dirt, 
tank scale and other harmful matter from enter- 
ing storage tanks. Strainer cone is 8-mesh to 
permit full flow and can be cleaned quickly after 
each delivery. Machined strainer body is similar 
to the No. 872 Inlet Strainer, with long threads 
to permit hand-tightening of cap. Cap gasket pre- 
vents leakage of liquid or fumes. Requires no tools. 
Sizes 22 and 3 inches. 





BUCKEYE IRON & BRASS WORKS 
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Sohio in Petrochemicals—Standard Oil Co. (Ohio) 
plans to spend $17 million on a petrochemical manufactur- 
ing plant at a site yet to be selected in the Toledo-Lima, 
Ohio, area. Sohio expects construction to start next month 
and finish late next year. It’s a new field for Sohio, which 
says the plant’s products will be mostly used as fertilizers, 
with industrial users substantial customers. The plant will 
turn out 300 tons of anhydrous ammonia a day, of which 
about 200 will be used in producing approximately 125 
tons of urea, 60 tons of nitric acid and more than 200 tons 
of nitrogen solution per day. M. W. Kellogg Co. will build 
the plant, where about 120 will be employed eventually. 





Fuel Oil Comeback—One West Coast oil company spe- 
cializing in heavy fuels is pondering a new approach to 
industrial customers who switch from residual to a cheap, 
interruptible natural gas supply in summer or warm winters. 
The company favors asking regular customers to guarantee 
a certain number of days of residual purchases each year. 
It also believes that customers should share in mainte- 
nance of the standby fuel oil source, always available if gas 
is shut off. 


Listening to Professors—Educators from 15 colleges 
in the Far West and Hawaii will take part in Standard of 
California’s fourth faculty seminar, starting Aug. 29. The 
company will ask visiting professors to apply their academic 
viewpoint to oil management problems, and suggest solu- 
tions. The two-week study course will include field trips to 
Standard’s refineries and oil wells. Company goal: Im- 
proved understanding between college faculties and busi- 
ness management. 


NPN Staff 


Oil from Abadan—Reports from Tehran are that higher- 
level refinery operations at Abadan will parallel resumption 
of producing and loading operations as soon as the Iranian 
oil agreement can be ratified by Iran's parliament, possibly 
by Oct. 1. Some refinery units need spare parts, and metal 
inspection of pressure vessels will be necessary. Producing 
and loading facilities also must be inspected. 


Step to Smaller Inventories—Standardization moves 
by independent car manufacturers promise less varied TBA 
inventories at service stations. One car independent already 
plans to use an engine designed and made by another, 
sharing tooling costs. Consensus is that more general adop- 
tion of basic body or engine designs is in the works to 
bring production costs down to a level more competitive 
with the Big Three. 


Gulf Gives Up at Neville—Gulf Oil Corp. has decided 
its 14,000 b/d-capacity refinery at Neville Island, Pitts- 
burgh, does not merit further operation, and will close 
it possibly within 60 days. Reasons: Other Gulf plants 
have the equipment to manufacture gasolines of the quality 
Gulf thinks the public will want. The Neville plant would 
require an unwarranted expansion and modernization pro- 
gram on a comparatively small site. The plant has been 
operating at about half capacity. 


1955 Octane—Next year will see the oil industry more 
than ever under pressure for octanes. Early checking shows 
that the majority of the new cars will carry recommenda- 
tions for premium type fuel. 
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CLEAR UNDERFOOT... 
CLEAR OVERHEAD! 


Wayne 


Frame Hoist_/, 2 





MAXIMUM ACCESSIBILITY, STREAMLINE DESIGN, 
SELF-STORING LIFTING PADS, SMOOTH FLOOR 


You Can Service Every Car and Truck 
(to one ton)...Reach Every Part 


Now, the newest and most complete of frame 


hoists. “Easy-spotting” wheel guides and 


——_ 


] . ° sf: 
self-storing, universal lifting pads let you 
Self-storing lifting pods fit snugly on 


home. "streamling curved edges of Service any car in a matter of seconds. “H” 
ee ee type structure brings hard to reach parts 
into range for easy, profitable service . . . 
relaxes springs, frees wheels. “Station- 
engineered” to accommodate the latest of 
transmissions and wheel suspensions. No 
floor pit necessary .. . streamline rails pre- 
oy Ryd to" Fa vent tire damage. Available in both full 

and semi-hydraulic models. Speed your lube 

and repair service . . . get the new brochure 


on the Wayne Frame Hoist. 
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THE WAYNE PUMP COMPANY 
SALISBURY TORONTO 


Slide adjustment of lifting pads, plus MARYLAND CANADA 
extra adapters safely fit every width 

of cor... assure positive hold on any 

frame. 


WIDE 
NATION SERVICE 








STATION-ENGINEERED 
PRODUCTS 
include 


Two-stage (high 
and low-pressure) 
and single-stage. 
Tank-mounted; 
quiet, smooth-run- 
} ning, completely 
automatic. 


Horizontal Type 
Vertical Type 


Complete line of 
single and double 
computing dispens- 
ing units, remote 
multi-pump systems, 
truck and bus high- 
gallonage pumps. 


HOSE REELS 


Retriever reels for 
air, water, oil, 
greases; Enclosed- 
type or open. In- 
stalled on wall, 
floor, ceiling or on 
an island. 


High boys, tank 
units, dispensers for 
oil, gasoline, kero- 
sene, alcohol, and 
greases. 





WASHINGTON 


Merger Study May Be on FTC's Agenda 


The merger activity in oil and other 
industries that has been creating com- 
ment and speculation in business 
circles has not gone unnoticed in 
Washington. Officials at both the Jus- 
tice Department and Federal Trade 
Commission not only have been in on 
many of the merger proposals, since 
both have responsibility under the new 
(1950) antimerger law, but now are 
considering that maybe there is some- 
thing more they should do fairly soon. 

Always sensitive to political trade 
winds, government officials express a 
little concern that, 1. Perhaps merger 
activity generally has been over-em- 
phasized and, 2. Maybe their activity 
has not been impressive enough. 

On the first of these points, FTC, 
which keeps accurate figures on merg- 
ers everywhere in the country, claims 
the number of corporate mergers ac- 
tually is decreasing. Although actual 
figures are not available, apparently a 
peak in mergers since World War Il 
was reached in the middle of 1952— 
after a precipitous climb from 1950. 
This rate continued until second 
quarter of 1953, when a drop began 
that has continued into 1954. 

But officials concede that most 
mergers do not present the competi- 
tive problems involved in the anti- 
merger law, which is supposed to ban 
those that “may substantially lessen 
competition.” There is also the factor 
that the law was not designed to pre- 
vent merger of small concerns nor to 
prevent mergers where one of the 
firms is on the verge of bankruptcy. 

A good many businessmen are com- 
ing into either the DJ or FTC for 
“pre-merger” conferences. Both agen- 
cies will let you know, on the basis 
of the facts you present, whether 
further investigation likely would be 
in store if the merger went through. 
This is about as much of a green 
light they can give. 

The majority of pre-merger con- 
ferences FTC has participated in 
have resulted in an okay. But many 
mergers also have been put off be- 
cause of FTC reluctance to go along. 

FTC also sends out letters to com- 
panies that have already accomplished 
a merger asking for pertinent volume, 
sales, and size of assets figures. 
Answer is compulsory, backed up by 
the Federal Trade Commission Act. 
Such statistics are studied and used 
for any follow-up investigation con- 
sidered necessary. Quite a lot of in- 
formation of mergers and effects thus 
is already in FTC files. 

So far, DJ does not have a merger 
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case on its active list. So the FTC is 
leading on developing antitrust law 
under the new law. It already has 
established it will not “presume ille- 
gality” based on mere size of the 
merging companies. Rather, each case 
is to be decided on the basis of all 
the relevant economic facts—an im- 
portant precedent. 

FTC, however, also has indicated it 
is fully aware that the intent of the 
new law is to stop the move toward 
“oligopoly”"—a competitive industry 
situation in which any one of several 
big companies has the power to singly 
control or affect industry price. 

In light of these considerations, plus 
the new commission’s emphasis on 
sound economic fact-finding and the 
political-economic pressures stirred up 
by big merger talk, it would not be 
surprising to see a major public report 
by the commission on the effects of 
post-Korea merger activity. 


Leave It to the ‘Big Five’? 


Government officials still are not 
sure what role, if any, some of the 
smaller U.S. companies may play in 
the production and marketing of 
Iranian crude and products. Under- 
standing is that they will be given the 
opportunity to “buy into” the U.S. 
“Big Five” investment (40%). 
Whether, however, any U.S. “inde- 
pendent” may want to join Jersey 
Standard, Socony-Vacuum, Gulf, Tex- 
aco and Standard of California in the 
obligations and risks involved is an- 
other question. 

There was some earlier clamoring 
for “an in” but none of these bids, 
apparently, have been pushed too hard. 

The smaller companies, of course, 
might be less willing to invest in 
Iranian oil with the ever-present 
threat—although subsided for the 
present—of nationalization. Also in- 
volved is the fact that smaller opera- 
tions might not be as well suited as 
the international companies to buy in 
on a packaged deal—a fixed propor- 
tion of both crude oil and products. 
The consortium, of course, can’t be 
adjusted to fit the particular needs of 
any minority aspirant. 

It also may be that domestic pro- 
ducers and refiners would prefer to 
see Iranian oil handled by the “Big 
Five.” Where could any U.S. inde- 
pendents bring crude and product but 
to the U.S.—as against announced 
intentions of the U.S. majors to keep 
Iranian oil from the U.S. market, di- 
rectly at least. 

—NPN Washington Staff 
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TaN WEEKLY PETROLEUM STATISTICS (APD 


Primary Stocks 
Finished and unfinished gasoline (thous. bbl.) 
Distillate fuel oil (thous. bbl.) . 
Kerosine (thous. bbl.) 
Residual fuel oil (thous. bbl.) . . 
Crude oil—B. of M., 1 day later (thous. bbl.) 
Refinery Activity 
Crude runs to stills (thous. bbl. daily) 
Foreign crude included (thous. bbl. daily) 
% of refinery capacity operated 
Refinery Output 
Gasoline (thous. bbl.) 
Kerosine (thous. bbl.) . 
Distillate fuel oil (thous. bbl.) . 
Residual fuel oil (thous. bbl.) 
Crude Supply 
U.S. crude oil production (thous. bbl. daily) 
Crude oil imports (thous. bbl. daily) . 


Siak» MONTHLY MARKET TRENDS 


Week Ended 
Aug. 6, 1954 


156,808 
105,077 
32,539 
55,238 
279,828 


6,744 
673 
81.8 


23,756 
1,975 
9,619 
7,485 


6,057 
657 


NPN PRICE AVERAGES* 
Refinery /Terminal 


(¢ per gal.) 
J 

rr 

1954 

11.35 

10.24 


Gasoline 
Kerosine 


Distillate . 8.59 . 


3.68 


8.58 
Lube oil 16.67 


Crude at 
well ($ 
per bbl.) 2.81 2.81 


16.30 


* Weighted average price, prin- 


cipal markets. 


Week Ended 
July 9, 1954 


163,712 
90,719 
29,078 
52,330 

277,196 


7,121 
783 
86.3 


23,762 
2,422 
9,253 
8,117 


6,183 
700 


Week Ended 
Aug. 7, 1953 


141,479 
106,460 
31,220 
49,488 
279,611 


7,063 
652 
91.6 


23,959 
2,034 
9,664 
8,576 


6,451 
673 


Latest Month 


Petroleum products in secondary storage (thous. bbl.) 44,337 (June) 
Exports of crude and refined products (thous. bbl.) 11,577 (May) 


Previous Month 


42,184 
11,509 


Year Ago 


46,155 
11,953 


Average station gasoline price, ex tax (¢ per gal.) 
*Gasoline consumption (million gal.) 

Service station building permits (number) 

Passenger cars—domestic shipments (thous.) 

Trucks and buses—domestic shipments (thous.) 

Automotive replacement tire shipments (thous.) 

Replacement battery shipments (thous.) 

Oil burner shipments (thous.) 


* Excludes Oklahoma 


21.44 (Aug.) 
4,292 (May) 
513 (May) 
490 (June) 
74 (June) 
6,029 (June) 
1,396 (May) 
48 (Apr.) 


21.58 
4,199 
525 
479 
74 
5,115 
1,150 
47 


22.15 
4,214 
453 
571 
66 
5,601 
1,455 
54 
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THA ys 
% 
Refinery Runs Down — Refinery | pa y 
runs declined an average of 83,000 | eae y hi 
b/d during the week ended Aug. 6, VA 


as compared with the previous BRS 
week, according to API. Crude oil a 

and condensate production drop- 
ped 101,500 b/d to average 6,153,- 
450 b/d. Gasoline output rose 430,- 
000 bbl. during the week, while 
inventories declined 1.5 million bbl. 
Gains in kerosine and distillate fuel 
stocks were higher than during the 
week ended July 30. 


U.S. Imports Up—Imports of crude 
oil and products rose 133,700 b/d 
during the week of Aug. 6, accord- 
ing to API reports. Compared with 
the previous week, imports were up 
from a total of 865,800 b/d to 
999,500 b/d. But in California, 
imports dropped from 49,600 b/d 
during the week ended July 30, to 
an average of 17,600 b/d for the 
week ended Aug. 6. Distillate fuel 
declined from 22,000 b/d to 5,000 
b/d in east of California markets. 


. . on fuel oil hose which slows up deliveries, 


Total Demand Down — Total oil 
demand in the U.S. for May-July hikes operating costs, and then fails you at the 
inclusive, averaged 7,445,000 b/d, 
about 182,000 b/d less than the 
same period in 1953, according to 
the new monthly statistical report 
of the Independent Petroleum ° 
hens et Mae. tek tke For the same money you can standardize on 
report also showed that May-July : 
demand was 252,000 b/d (or National Hose — trouble-free, full flow, easier 
3.3%) less than previously esti- 
mated by the organization’s sup- 
report indicated there was no sign 
of a change in recent trends. It es- 
timated August-October demand 
will continue to run 1-2% below 
IPAA forecasts, with the present ‘ 
inventory position offsetting effects controlled compounding, and re-usable coup- 
of seasonal demand increases. 


height of the season. 


handling, longer lasting. 


National's exclusive loom-braided construction, 


lings make a world of difference. 
Texas Allowables Drop — Pur- 
chasers have requested 2,737,969 
b/d of crude oil production in 
Texas during September, a drop 
of 24,945 b/d from last month’s 
requests. Texas allowables now VV your 
average 2,709,297 b/d, down about , 
400,000 b/d from the year’s peak. / \ National 


Call 


Hose 

Alkylation Plant Added—Socony- ; 
~ will include a $3,825,000 9 (Distributor 
alkylation plant in the expansion 
program for its Altona, Victoria, 
Australia, refinery. The unit, ex- 
pected to go on stream in two 
years, will produce some 1,500 b/d drop us 
of aviation gasoline, about half of = i aaa 
Australia’s civil and military needs. F 


today, 


or 
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HERE’S HOW 


YOU SAVE WITH died TRIPLE 


| New Ford F-800 BiG Jos with new Low-FRICTION 


» 170-h.p. (317 cu. 


in. displacement) Cargo King © 


V-8 is rated for 22,000 lbs. GVW, 48,000 lbs. ¥ 
GCW. Power Steering that cuts steering effort ~ 


as much as 75% 


available at modest extra cost. 


ECONOMY 


Make Courtesy your Code of the Road! 


You get more of the features you need most 


in a New FORD 7 economy TRUCK! 


Here’s proof. Your Ford Dealer can give you plenty more! 


(Or write Ford Division, Ford Motor Co., Dept. T-18, Box 658, Dearborn, Mich.) 





FEATURE 


FORD 
F-800 


TRUCK 
I 


TRUCK 
G 


HOW YOU BENEFIT 








ENGINE 

Max. Gross rane aa aus 

Horsepower per cu. in.. 

Piston Stroke (in.) . on 

Piston ey ft. per. min. (at 
3000 rpm). 


Free-turn Intake, ‘Exhaust V Valves 
with Integral Guides. 


CAB 
Glass Area (sq. in.)— 
WOU... «i'n chelate cea 
Tetel Bea. Calis Gb 6a suas 
Seat Shock Snubbers.......... 
Woven Plastic Upholstery..... ; 
Seat Back 
Independently Adjustable... . 


CHASSIS 

Front Axle Capacity (Ibs.) . 
‘Total Rear Spring a (ibs. ) 
Double-channel Frame. 

Section Modulus. ............. 


YES 


7,000 
15,600 
YES 
13.83 





841 


NO 
NO 


NO 


6,800 
13,780 
NO 
10.20 








NO 
NO 


NO 


5,000 
13,200 
NO 
10.10 





Greater concentration of power! Ford offers more horsepower, 
for higher performance—and more horsepower per cubic inch 
of displacement, for gas-saving efficiency. 


The slower piston speeds of Ford's Short Stroke design reduce 
friction and wear, increase engine life. 


Free-turn valves with integral valve guides let valves run 
cooler, last up to 50% longer! 


Ford’s “visibility unlimited” means greater truck-driving 
safety, ease and comfort for the driver. 


Only Ford has seat shock snubbers and woven upholstery for 
a smoother, cooler, more comfortable ride. 


Ford has separate seat and seat back adjustments . . 


i has . a boon 
to big drivers as well as small. 


The higher of Ford’s front axle means greater de- 
pendability, greater safety. 


Greater rear spring is another example of Ford’s 
sturdier construction for big payloads, longer life. 


Ford’s heavy-duty frame with channel reinforcements has 
greater strength without excess weight for ample capacity. 





All chart information is based on latest data available as of 6-30-54 and is believed to be reliable but is not guaranteed. 
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THE INDUSTRY 


National Petroleum News 


August 18, 1954 


Rush Is On for Northwest Oil Markets 


New pipe lines and refineries 
are teaming up to bring a new 
marketing era to the Pacific 
Northwest—and with it new 
terminals, bulk plants and serv- 
ice stations. 

Activity in the area has been 
building up noticeably for some 
time. Refinery locations are be- 
coming numerous. Pipe lines 
are in various stages of opera- 
tion, construction and projection. 

Population and business growth in 
the coastal area and the Inland Em- 
pire between the Cascades and the 
Rockies—eastern Washington, eastern 
Oregon and Idaho—are bringing the 
oil companies in. 

In eastern Washington, the greatest 
station-building spree ever known in 
that area is now at its climax. Activity 
there coincides with the opening flow 
through the Yellowstone Pipe Line be- 
tween Billings, Mont., and Spokane, 
Wash., which about Sept. 1 will start 
pouring 30,000 b/d of oil competition 
into the Northwest’s gasoline market. 

The Yellowstone line is one of three 
in the Pacific Northwest. From the 
Salt Lake Refining Co. refinery (28,- 
000 b/d) at Salt Lake City, the Salt 
Lake Pipe Line extends to Pasco, 
Wash., with a branch to Spokane. 

North of the Canadian border, the 
long-awaited Trans Mountain Pipe 
Line, outlet for Alberta crude, is lan- 
guishing at a 34,000 b/d rate. 

And in the background is another 
proposed invader—the Pacific North- 
west Pipe Line Corp. project for a 
natural gas line from the San Juan 
basin in New Mexico and Colorado 
to Bellingham, Wash. 

These pipe lines and the refineries 
they serve are setting the stage for 
the rush to get in the new Northwest 
market. 


Marketing Battleground 


Population in the area is growing. 
Standard Oil of California, of which 
Salt Lake Refining is a subsidiary, is 
forecasting a Washington - Oregon- 
Idaho population of 6.5 million by 
1960—and 2.5 million vehicles to 
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KEY POINTS in the Pacific Northwest’s burgeoning oil market area show growth of 
pipe lines and refineries (triangles) to serve region. Among them are (1) Ferndale, 
location of General Petroleum Corp.’s new refinery; (2) Anacortes, site of Shell's 
projected refinery; (3) Spokane, heart of Inland Empire market; (4) Pasco, a main oil 
distribution point, and (5) Billings, site of Carter and Continental oil refineries 


serve it. This population estimate is 
about 2 million, or 44%, above the 
1950 census figure of 4,488,941 for 
the three states. 

In the Inland Empire, where the 
Yellowstone line between Billings and 
Spokane is about to stiffen market 
competition, Carter Oil Co., one of the 
new line’s owners, marked with special 
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ceremonies last month’s opening of 20 
new dealer-operated stations. Six more 
stations are in the works. 

Carter, Continental Oil Co., Phil- 
lips Petroleum Co., and Utah Oil Co. 
joined in the announcements. Conoco 
reportedly is planning equally impres- 
sive “Pipe Line Day” festivities. 

But some marketers take a dim view 
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NORTHWEST refinery sales manager 
for General Petroleum is A. E. Horn, Jr. 


of the frantic station-building in East- 
ern Washington. 

“There’s a limited, seasonal market 
there,” one says, “and in winter, some- 
times, weeks go by when nobody goes 
outdoors unless he absolutely has to. 
I'll bet there'll be a lot of poor people 
in the gasoline business there next 
winter.” 

Standard’s Attitude—Well-entrench- 
ed Standard of California, whose Salt 
Lake line is in operation, has been 
shoring its defenses against competi- 
tion with institutional advertising. 

“Standard plans ahead for tomor- 
row’s Pacific Northwest,” the news- 
paper ads say, pointing out that Stand- 
ard already has 2,923 employes, a 
$14-million annual payroll, and an 
$81-million investment in the region. 

General Petroleum Corp. marketers 

for the new, 35,000-b/d refinery at 
Ferndale, Wash., on Puget Sound, say 
they expect to bid for eastern Wash- 
ington markets by shipping products 
*by tanker to the Columbia River, 
transship at Portland to barges going 
upriver to Pasco, then by pipe line to 
Spokane. 
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ALBERTA CRUDE oil was this close to its new destination at GP’s Ferndale 
refinery in mid-July. Pipe is part of 30-mile spur of Trans Mountain line 


MUD FOLLOWED a winter that was colder and wetter than normal, but the 
Ferndale workers sloshed through it cheerfully 


But they add: “When you haul pe- 
troleum up the river, there’s no reason 
your competitors can’t haul it down 
the river to your markets close to 
home.” 

Union Oil Prospects—Union Oil 
Co., a participant in the Yellowstone 
line, recently expanded its marketing 
boundaries by placing its products in 
25 established service stations of the 
Forde L. Johnson Oil Co. in Idaho. 

The company also landed a sub- 
stantial chunk of fuel oil business by 
contracting to supply an estimated 
180,000 bbl. of bunker fuel yearly to 
the Hanna Nickel Smelting Co. at 





In Coming Issues 


This is the first of a series 
of three NPN articles on oil 
facility expansion plans in the 
Pacific Northwest. Stories in 
subsequent issues will detail in- 
dividual programs of Carter Oil 
Co. and Continental Oil Co. 











Riddle, Ore. 

Union will supply all oil require- 
ments for Hanna, who will mine the 
only known ferro-nickel deposit in the 
U.S. Accordingly, Union has added 
fuel oil tankage and heating facilities 
to its Coos Bay, Ore., terminal, whence 
products will move by truck and 
trailer to the smelter. 

Union believes there’s an additional 
70,000-bbl. annual fuel oil potential 
within reach of its Coos Bay terminal. 


The Refineries 


A 30-mile branch of Trans Moun- 
tain’s line already has reached the 
gates of nearly completed Ferndale 
refinery on Puget Sound, where Gen- 
eral Petroleum Corp. is within three 
months of beginning operations. 

A little farther to the south is Shell’s 
site for a proposed 50,000-b/d refin- 
ery at Anacortes, to which the spur 
will be extended next year. 

Three principal British Columbia re- 
fineries—Imperial Oil Ltd. (24,975 
b/d) at Ioco and, at North Burnaby, 
Shell Oil Co. of Canada Ltd. (16,000 
b/d) and Standard Oil Co. of B.C., Ltd. 
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(8,350 b/d)—have completed or are 
about to complete major expansion. 

In Montana, both Carter Oil Co. 
(25,000 b/d) and Continental Oil Co. 
(8,810 b/d) have important refinery 
installations at Billings, fountainhead 
of the Yellowstone Pipe Line. (Conoco 
recently reduced its run at the Billings 
refinery.) 


Crude and Gas Supply 


Some oil men feel that Trans Moun- 
tain may be ahead of its time. 

But while the combination of crude 
oil and people is stirring new activity 
in the Northwest’s oil marketing area, 
hardly less important is the fact that 
Alberta crude oil, with reserves multi- 
plying steadily since 1947, needs west- 
ern as well as eastern markets. The 
711-mile Trans Mountain line from 
Edmonton, Alta., to Vancouver gave 
it that Pacific outlet. 

And now, at Ferndale to the south, 
2,100 construction workers are rush- 
ing GP’s refinery to completion. 

Spratt’s View—Quiet, determined J. 
Grant Spratt, Trans Mountain Oil Pipe 
Line Co. president, does not believe 
construction of the line was prema- 
ture. He looks forward to completion 
of the Standard of British Columbia 
refinery modernization program to 
provide a potential 11,000-b/d appe- 
tite for Alberta crude. 





Sawmill Town 


Ferndale, Wash., site of Gen- 
eral Petroleum Corp.’s new re- 
finery, is a little town that 
boasted 23 sawmills in lumber- 
ing’s boom days. It is happy 
with the refinery, and so is near- 
by Bellingham. 

Some residents are hoping for 
lower gasoline and heating oil 
prices as soon as the refinery 
gets going, but more cautious 
citizens advise waiting until 
Shell’s plant at Anacortes starts 
competition. 

A typical comment comes 
from George Boynton, writer 
on the Bellingham Herald, who 
describes the refinery’s advent 
as “a turning point in our econ- 
omy. It’s the first plant north 
of Seattle that isn’t an extrac- 
tive industry. GP is bringing 
in its Own raw material and, 
for a change, we'll provide the 
market instead of the raw 
materials.” He also expects the 
operation to smooth out seasonal 
fluctuations in employment. 











And in addition to the approximate 
35,000-b/d capacity of the Imperial 
Oil and Shell of Canada refineries at 
Vancouver, he can anticipate piping 
crude to GP’s Ferndale plant. 

Two things would help Trans 
Mountain right now—higher tanker 
rates and a drop in the price of Al- 
berta crude. Tanker rates permit Mid- 
dle Eastern crude to undersell Cana- 
dian oil on Puget Sound, but Spratt 
isn’t looking for improvement in the 
tanker situation. 

He believes Alberta crude needs a 
competitive price enough so that a re- 
duction is imminent. But what trou- 
bles him is how much. 

“Oil companies,” Spratt says, “vary 
on what they think a barrel of Alberta 
crude is worth delivered to Puget 
Sound.” 

Possible Alternative—Another alter- 
native, he suggests, might benefit both 
Trans Mountain and West Coast re- 
finers. 

“It would make sense,” he says, “for 
California to take Canadian light oils 
while British Columbia consumes Cali- 
fornia crude. 

“You need some light oils to bal- 
ance your market and British Colum- 
bia refineries need heavy California 
oils to supply their fuel oil, bunker 
and Diesel demand. However, they 
claim it isn’t feasible pricewise—and 
there’s a 10.5¢ tariff on Canadian 
crude, too.” 

Alberta crude is reaching the Pacific 
through the Trans Mountain line at a 
rate expected to average 34,000 b/d 
during 1954. Breakeven point for the 
line is around 55,000 b/d. Present 
operating capacity is 75,000 b/d on 
two pump stations. Use of two addi- 
tional stations—built but not operat- 
ing—can increase throughput to 150,- 
000 b/d. 

Trans Mountain’s stock has reflected 
investors’ uncertainty, too. Originally 
offered at $10 per share, it quickly 
rose to $40, then dropped back to $15 
last fall. At NPN’s deadline, it stood 
around $26. 

Another Source? — The possibility 
exists that Trans Mountain will not be 
the only source of supply of GP’s 
Ferndale refinery. 

That plant will be able to receive 
crude as well as to ship products at its 
wharf. Curtis Cortelyou, refinery man- 
ager, comments that “off-shore oil is 
cheaper now.” He adds that GP may 
import some crude from Venezuela, 
where Socony-Vacuum Oil Co., GP’s 
corporate parent, has production. 

Natural Gas Outlook—As for the 
coming of natural gas, it’s not easy to 
find oil men who profess to be wor- 
ried about its future inroads on pres- 
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ent Northwest oil markets, with the 
notable exception of burner oil firms 
preparing for a knockdown home- 
heating fight (NPN, July 14, p. 18). 

In British Columbia, a major com- 
pany marketing executive predicts that 
Canadian gas eventually will reach 
the U.S.-Canadian Northwest despite 
the Federal Power Commission deci- 
sion favoring Colorado-New Mexico 
sources over a pipeline importing 
Canadian natural gas. 

“Actually,” he said, “we in the oil 
industry would be happy to see nat- 
ural gas come in—Canadian gas, that 
hy 

Whatever his hope, it is likely that 
the Pacific Northwest gas fight will be 
in court for at least a year. The FPC 
has rejected a Westcoast Transmission 
Co. petition to reconsider granting of 
a certificate to Pacific Northwest Pipe- 
line Co. 

Officials have indicated they would 
take the full time allowed—to Sept. 3 
—to file an appeal to federal court, 
and predicted that final decision is at 
least a year away. 

Meanwhile, Pacific Northwest has 
contracted to deliver about 14 million 
cf/d of natural gas to its subsidiary, 
Spokane Gas & Fuel Co. during the 
first year of supply to Pacific North- 
west markets. 


fh —_ 
a en Mo 


Oil Diver Haven 
@ Refuge under the sea for oil div- 
ers in the Persian Gulf is this steel 
cage, into which they scurry when 
sharks appear. The frogmen, com- 
missioned by the D’Arcy Explora- 


tion Co., subsidiary of Anglo- 
Iranian Oil Co., chip rock samples 
from the sea bed for study by 
geologists. 
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GETTING TOGETHER to talk over a possible merger are union officials and rank- 
and-file representatives of Oil Workers International Union and United Gas, Coke and 


Chemical Workers. Seated are O. A. 


(Jack) Knight, OWIU president; Richard 


Leonard, assistant to CIO President Walter Reuther and chairman of the meeting; and 
Elwood D. Swisher, president of UGCCW. Standing are Arthur Marcos, OWIU rank- 
and-file representative from Rodeo, Calif., and Bernard Schultz, UGCCW worker 


representative from Alloy, W. Va. 


OWIU Merger Awaits Final Okay 


Only one step remains to 
bring about the proposed mer- 
ger of the Oil Workers Interna- 
tional Union and the United Gas, 
Coke and Chemical Workers 
Union: Favorable action by each 
union in convention later this 
year. 

The next-to-last step was reached in 
Washington this week when rank-and- 
file committees from the two sister 
CIO unions wound up 10 days of work 
on a constitution for the merged union. 

The constitution, like the merger 
itself, will have to be approved in con- 
vention, but it was carefully worked 
out to settle basic differences between 
the two unions so that the conventions 
would not get bogged down in details. 

This proposed merger is entirely 
apart from the move to bring OWIU 
and Independent oil unions together 
into one big union. However, the two 
merger moves are part of aa over-all 
effort to weld a “super” union which 
would have the size and strength of 
such unions as the United Mine Work- 
ers and the United Auto Workers. 

The 12-year-old chemical union 
now claims a membership of 82,000. 
Thus a merger with OWIU would 
establish a unior about twice the size 
of either. 

There May Be Snags—The merg:r 
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still may not come off, despite the 
careful efforts to remove all barriers 
before either union takes it up in con- 
vention. There is still some strong 
feeling within the chemical union that 
it is being “swallowed up” by OWIU 
and that it stands to lose, rather than 
tu gain, by a merger. 

Cecil Martin, secretary-treasurer of 
the chemical union, recently wrote a 
lengthy article in the union’s news- 
paper, opposing the merger. 

He claimed, first, that the present 
merger efforts are illegal since the 
union had voted in 1950 against “ex- 
ploring” a merger with OWIU. 

More important, he said, are differ- 
ences in the unions which make a 
merger unnecessary and undesirable. 
But the chemical union’s president, 
Elwood Swisher, and its vice-president, 
Joseph R. Joy, both favor a merger. 

In OWIU, there has been little in- 
dication of any concrete opposition. 
Clearly, OWIU President O. A. (Jack) 
Knight wants the merger and appar- 
ently his associates will go along. 

The chemical workers hold their 
convention in September in St. Louis. 
Their decision will be important, for 
if they approve the merger it is a vir- 
tual certainty the OWIU will also 
approve. OWIU has not yet set the 
date for its annual meeting. 


Socony to Build 


Nine ‘Cat’ Reformers 


Socony-Vacuum will add nine cat- 
alytic reformers to its facilities at 
various Mobilgas refineries, in addition 
to four now under construction or 
undergoing final testing. 

The 13 units are part of a program 
calling for a capital expenditure of 
$165 million on refineries this year, 
in 1955 and 1956, according to 
Socony-Vacuum. The program _in- 
cludes projects for “conservation” and 
upgrading of products other than 
gasoline. 

The new reformers will use So- 
cony’s Thermofor Catalytic Reforming 
(TCR) process and its Sovaforming 
process. Scheduled for construction in 
“the immediate future” are Sovafor- 
mers at East Chicago, Ind., Paulsboro, 
N.J., and Trenton, Mich. 

Other Sovaformers will be built at 
General Petroleum Corp.’s Torrance, 
Calif., plant and at Magnolia Petro- 
leum’s Beaumont, Tex., refinery, to 
supplement a TCR unit now under- 
going final tests at Torrance and an- 
other scheduled for October comple- 
tion in Beaumont. 

Earlier Projects—Two previously 
scheduled Sovaformers are also near- 
ing completion. One, at Socony’s Au- 
gusta, Kan., plant, also is to be fin- 
ished in October. The other is set 
for completion around the end of the 
year, along with other units at Gen- 
eral Petroleum’s new 35,000 b/d 
Ferndale, Wash., plant. 

The large-scale expansion of So- 
cony’s catalytic reforming facilities is 
intended “to meet the growing de- 
mand for higher and higher quality 
gasoline for current and future high- 
er-compression automotive engines,” 
said George S. Dunham, company 
director and executive in charge of 
manufacturing. 


Amoco Buys Out 
Buffalo Marketer 


American Oil Co. will market di- 
rect in the Buffalo, N.Y., area follow- 
ing its purchase of the Goetz Oil Corp. 
terminal and gasoline distributorship 
in River Road. 

Goetz has been the Amoco dis- 
tributor for the area and will con- 
tinue in the fuel oil business with 
headquarters at the terminal. Amoco 
plans to install an improved fire pro- 
tection system at the terminal and to 
modernize the warehouse facilities. 

The terminal is 1% miles north of 
the Grand Island Bridge, within one- 
half mile of the Tonawanda city line. 
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paying to drive over toll road net- 
works. 


e Creating death hazards. Mr. Wil- 


‘ son says present history is largely 
S0 You WANT TOLL being made in two states, Pennsylvania 
recently 
; direction 


pace eve 
een MAGNA NEWS 
queseet Aaya tee a 





and New Jersey, and both have the 
eS oe ur few same history from a safety standpoint. 


After « post wer barrage in newspepers 
tadio and national magazines, on why we 
should rush headlong into « national toll 


‘ces lost in the roar of the 
road wper highway program, practically voices 


everyone will say; yes toll roads are the 
enower, fester, safer and « boom to bus! 
ness, large or small 


What Is A Toll Road? 1 
In most cases it is @ rood built by « J 
seperate authority over and above ex- 

isting highway departments It reports 

only to the chief executive in most 

cases, ond collects at both ends oF ary 
entrance, # toll for the number of siles 

you treve! over the road 


Result 
Another government bureau to pey 
and get lerger—then the gradual ex 
Financed 
nding of toll road systems 
a bonds thet cost higher interest rates. 


Whet Do Toll Roads 
Mean To Business? 
Ruins email businesses of all types slong 


existing important highways by drest 
decrease in potential customers 





By plecing exclusive contracts with few 
large companies, all small business is 
prevented using the toll road eres a # 
means of making « living —This means 
motels, stores, fruit stands, service ste 
tions, restaurants, farmers, drug ond '<e 

cialty stor 
Siaal BUSINESS 1S ELIMINATED. 


What Do Toll Roads 
Mean To A Farmer? 


Splitting his farm. 
Preventing access to parts of 


expensive underpasses. lane 


WHAT 


Let's get our existing stete heghwey de 
partment in shape to handle « new pro: 
grem of roads tree roads—tor rich and 
poor alike—poid for only once—by the 
tax doller—end an increased wre by ovr 
local people and tourists. 

Use present rights of ways to mabe a ape 
divided highways and save millions 
dollars 





guns leveled at creating @ super sy# 
tem of toll roads. 


SWER 
ROADS ARE NOT THE AN 
ted the reasons are clear and startling 


TIT eee ETD || is The Record 
- Coe ; ee | Whet 


Wheat Do Toll Roads 
Mean To You, The 
Motoring Public? + 
* Paying taxes to keep existing 
roads and supporting existing 
highway departments, in addi- 
tion to paying to drive over the 
toll road network. 
Set * Creating death hazards and in- 
creased death toll. 
Increased police forces. 
i f 12 
® Paying a toll that is equal to 
to 22 cents per gallon extra 
gasoline tax. 
© Costs of toll roads excessive, 
his farm unless construction of up to 4 fimes the cost of #4 


divided highway 

Let present small business on every hegh 
way continue to thrive and expend 

Keep towns now on the map, healthy with 
use of present routes. Don't create © 
group of ghost towns 

Employment is our nation's greatest need 
—not monopolies for the benefit of the ws 
heavily capitalized companies Some = nesses 

the large companies have refused to b 


GALEN E. WILSON PETROLEUM COMPANY 


toll roed prog: e™. 


Of Toll Roads Now 
in Operation? 
The present history is lergely being 
mode in two states, Pennsylvenie ond 
New Jersey. These two stetes heve 
the same history from « satety stand 
point. New Jersey, in its first yeor of 
operation, had nearly one and one 
third times the desth rete on rs boll 
roads os other state roads. Their ot 
tempted solution... at cost of mil 
lions. 1—Teo restrict speed to 60 miles 
on hour. 2—To put « policemen every 
nine miles, 24 hours « dey Te in- 
stall an elaborate systems of worn 


Pennsylvania's toll road shows @ con 
Kawa! increase in death rates to where 
its death per million miles traveled 
rose trom 7.3 to 75 while other roads 
in Pennsyivenia were decreasing, oF 


the seme basis, from 55 to § 


Sound Good — 

Not after we have hear about «ng: 
neered curves, no obstructions, lim 
ited eccess end other high sounding 
terms. Actually Pennsylvenes toll 
roads have lost 20% of their trucking 
business ond heave decreased their net 
revenve 1)" 


for the concessions on toll roads becouse 
of the unteimness of monopolies ‘. — 
cases, gasoline costs more oF toll # 
then on free roeds. 
Let's meintanm thousends of small bes 
nesses—not few monopolies 
We are running this ad as @ public sery- 
ice and for the protection of ovr on bus 
thousands of smell buiness 
men like ourselves. 








USING THIS AD to carry his arguments . . 


Michigan Jobber Hits Toll Roads 


A Michigan jobber has opened 
a one-man campaign to acquaint 
the public in his marketing area 
with what he points to as some 
of the bad aspects of toll roads. 
The jobber is Galen E. Wilson 
of Galen E. Wilson Petroleum 
Co., Sun Oil Co. jobber in Sagi- 
naw. 

While Mr. Wilson has the backing 
of the Michigan Petroleum Assn., 
he says that oil jobber and small busi- 
ness opposition to toll roads is little 
known to the public because of a 
“barrage” by press and radio favoring 
toll systems. 

To counteract this, Mr. Wilson ex- 
plains in a full-page advertisement 
why he thinks turnpikes have failed to 


achieve their basic goals—speed and 
safety—and why business men should 
be opposed to them for economic 
reasons. 

He points out that toll roads mean 
ruin for small business established 
along existing highways. He, like other 
jobbers, he explained, would find his 
customers riding along them while he 
tried to sell petroleum products on 
free roads. 

In his advertisement, he goes on 
to cite other objectionable aspects: 

© Splitting of farms and preventing 
access to parts of farms except by 
expensive underpasses. 

e Payment of taxes to keep exist- 
ing roads and supporting existing 
highway departments in addition to 
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In New Jersey, after the first year 
of operation, he points out, the death 
rate was nearly one and a third times 
that on other state roads. Pennsy!- 
vania figures reveal that the death rate 
on toll roads rose from 7.3 to 7.5 
per million miles, while other roads in 
the state showed a decrease on the 
same basis, from 5.5 to 5.1. 

e Increased cost for policing and 
additional warning systems. 

e Paying toll equal to 12¢ to 22¢ 
per gal. extra gasoline tax. 

e Excessive cost of toll roads—up 
to four times that of four-lane 
divided highways. 

e Creation of “ghost towns” as 
traffic by-passed municipalities on es- 
tablished highways. 

e Business monopolies along turn- 
pikes will tend to lessen employment 
through lack of competition. Wilson 
says many large companies have re- 
fused to bid for toll road concessions 
because of their unfair competitive 
aspects. 

e In many cases gasoline costs 
more on toll roads than on free roads. 

Whether Mr. Wilson, who has spent 
his own money to stir up a “ground- 
swell of opposition” in and around 
Saginaw, or Michigan oil jobbers as 
a group, can start the ball rolling for 
repeal of the state’s turnpike Authority 
established last year, is a moot ques- 
tion at this time. The fall meeting of 
Michigan oil men (Traverse City, 
Sept. 10, 11), however, promises some 
hot argument as the question comes 
up for debate. 





Employe Quiz Approved 

National Labor Relations Board 
says employers may question em- 
ployes about union affiliations—if 
they do it without implication of 
reprisal or benefit because of em- 
ployes’ union activity or lack of it. 

The Republican majority on the 
board outvoted the Democrats 
three to two, making such question- 
ing a fair labor practice under the 
Taft-Hartley Act. 

But, said the NLRB majority, 
“This decision does not by any 
means grant employers a license to 
engage in interrogation of their em- 
ployes as to union activity or affilia- 
tion. Any employer who engages in 
interrogation does so with notice 
that he risks a finding of unfair 
labor practices.” 




















SSSOINLONS 


MILITANT OPPOSITION to dealer licensing came from Walter F. Faxlanger of 





[> 


ot 


Buffalo, N. Y. Shown at the speaker’s table with him during the National Congress 
of Petroleum Retailers convention in San Francisco are John W. Nerlinger, Jr.. NCPR 
executive secretary, and Nelson Maynard, NCPR president 





SHAKING HANDS are President Nel- 


son Maynard of NCPR, and E. J. Me- 
Clanahan, Standard of California vice 
president who spoke at the meeting 


Dealers Seek FTC-Backed ‘Code of Ethics’ 


An all-out effort to establish a code of ethics for gasoline retailing 
under Federal Trade Commission auspices was launched last week 
by the National Congress of Petroleum Retailers. 

Delegates at the eighth annual session of the dealer organization 


in San Francisco voted unani- 
mously to ask the FTC to call 
a national trade practices con- 
ference aimed at righting many 
of the wrongs that dealers attrib- 
ute to the retail end of the oil 
industry. 

Action by the federation of 
state and local service station 
operators associations came less 
than two months after the Na- 
tional Oil Jobbers Council moved 
to explore the possibility of 
such a conference. (See NPN, 
July 14.) 

Also approved by the congress were 
resolutions on divorcement, licensing 
of dealers and various practices al- 
legedly engaged in by supplying com- 
panies. 

John W. Nerlinger, Jr., secretary, 
and William D. Snow, general counsel, 
explained that NCPR, as a substantial 
segment of the retail oil marketing, 
stands a good chance of convincing 
FTC that a conference is justified. 

Purpose of spelling out fair practices 
is to clarify what may or may not be 
done under the more general provi- 
sions of antitrust and antimonopoly 
laws. Also, the code would set the 
stage for use of legal sanctions to 
keep the wayward in line. Even 
though the code would come as the 
result of a voluntary move on the 
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part of retailers, they said, its pro- 
visions would have the force of law 
if promulgated by FTC. 

It was indicated, too, that the par- 
ticipation and support of suppliers 
would not be a prerequisite for de- 
lineating the retailers’ fair practices. 

What They Seek—The conference 
agenda suggested by NCPR listed the 
issues which delegates felt were of 
prime importance to the nation’s re- 
tailers. They asked: 

1. A ban on below-cost sales at 
service stations. 

2. A prohibition of “special forms 
of price discrimination” by suppliers, 
as well as the granting of temporary 
allowances in price wars. 

3. The outlawing of trading stamps, 
premiums and giveaway. NCPR con- 
tends that they are compulsory tie-in 
sales, hence illegal. 

4. A ban on all forms of supplier 
interference in dealer prices and 
margins. 

5. Putting an end to dictation by 
suppliers of dealers’ methods of opera- 
tion and the products handled by 
them. 

6. A proposal permitting dealers to 
share in any evaporation and shrinkage 
rebate granted to suppliers. 

To show they meant business, dele- 
gates appropriated $5,000 for ex- 


penses incidentally to presenting the 
matter to the Commission. 

Licensing Approved—tThe congress 
was not as united on a resolution 
favoring state licensing of all dealers, 
though the measure finally won adop- 
tion. Proponents led by James Stagge, 
president of the Ohio Gasoline Dealers 
Assn., said licensing would cure many 
of the ills besetting dealers. Prin- 
cipally, they claimed, the establish- 
ment of standards of professional 
competence for operators would weed 
out inexperienced or incompetent 
dealers. 

Snow said that the consequence 
would be fewer uneconomic stations, 
hence the license requirement would 
“take the profits out of exploitation” 
of dealers by oil companies seeking 
maximum volume at any cost. 

The resolution emphasized that 
licenses should go to operators rather 
than to stations. All existing dealers 
would automatically be licensed but 
new dealers would have to meet 
minimum standards established by an 
examining board on which qualified 
Operators would be represented. 

The fact that delegates stressed the 
state licensing laws should permit only 
licensed operators to dispense gasoline 
could be interpreted as an indirect 
slap at serve-yourself operation. How- 
ever, serve-yourself was not otherwise 
a convention issue. 

Opponents of the proposal criticized 
license laws as impinging on the free- 
dom to work and saddling the industry 
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with government regulation. Walter F. 
Faxlanger, executive secretary of the 
Buffalo-Suburban Gasoline Retailers 
Assn., charged that licensing would 
create a caste of 15 million “untouch- 
ables” unable to get work. He said he 
objected to the fact that the measure 
would “give someone the right to 
judge who is competent.” 


Divorcement Bypassed—An expect- 
ed move to place NCPR on record 
as favoring divorcement failed to 
materialize after strong opposition de- 
veloped. Instead, the congress decided 
to defer campaigning for divorcement 
through legislation until settlement of 
the West Coast antitrust case. 

In the meantime, NCPR’s member 
associations will be urged to pass 
along to the Justice Department any 
information that might contribute to 
the government’s success in the big 
case. (Charles J. Swarthout said Asso- 
ciated Petroleum Retailers of Greater 
St. Louis, of which he is executive 
secretary, would nevertheless press for 
divorcement for Missouri in January, 
1955.) 

Dealer Hailed—Hero of the conven- 
tion was Roger Stubbs, Seattle dealer 
who is waging a legal battle to remain 
in a Shell Oil Co. station despite 
Shell’s cancellation of his lease. By 
voting full moral support to Stubbs 
and urging its affiliated associations to 
assist him meet legal expenses, NCPR 
showed that it viewed the Seattle affair 
as a test case vital to all lessee dealers. 
However, few delegates thought Stubbs 
could win in court. 

Stubbs has operated the station for 
the past three months without a lease. 
A company suit to oust him is pend- 
ing, with trial expected in October. 

Approval was given to a plan to 
marshall information which NCPR 
representatives can use to support 
dealer objectives before the API 
Service Station Advisory Committee. 
NCPR will hire a firm to compile 
facts substantiating its stand favoring 
a federal below-cost sales law, draw- 
ing up of an FTC code and three-year 
station leases. It will also analyze the 
economics of overbuilding of stations 
and make a cost-profits study of sta- 
tion operation. 

Nelson Maynard, of Georgia, NCPR 
president, said hopes that the com- 
mittee would bring “positive redress 
of dealers’ grievances” are still unful- 
filled. Adrian Ogle, Berkeley, Calif., 
NCPR vice president, charged the 
API marketing Research Committee 
is going to come up with a report 
showing how profitable the service 
station business is. 

The group voted to accept an invi- 
tation of the National Lubricating 


Grease Institute to co-operate in mak- 
ing a study of lubrication and labor 
costs with a view to demonstrating a 
need for higher lube prices. 

Other Business — In other actions, 
delegates registered opposition to: 

—Price discrimination such as sub- 
sidies, discounts, rebates or allow- 
ances on the basis that they enable 
the supplier to dictate retail prices. 

—Trading stamps, premiums and 
giveaways. 

—Selling of major brand oils in 
supermarkets. 

—Toll roads and 
highways. 

The convention, voted for: 

—tThree-year station leases as pre- 
viously endorsed by NOJC. Presenta- 
tion of model leases to major com- 
panies was endorsed. 

—A proposal to solve the evapora- 
tion and shrinkage problem by per- 
mitting dealers to pay only for gaso- 
line actually sold at the pump. 

—Federal and state below-cost sales 
legislation, and state fair-trade laws. 

—Establishment of a permanent 
liaison group with NOJC. 

—aAuthorizing Maynard to serve as 
an observer at a meeting of the Inter- 
national Organization of Motor Trades 
Retailers in Rome next September. 

—Submitting data to FTC on over: 
riding commissions paid to oil com- 
panies on tire sales by rubber com- 
panies. 


limited access 





New York Jobbers Give $1,000 for Oil Education 


@ New York Heating Oil Assn., Inc., has given $1,000, the largest donation 
to come from an independent association, to the Petroleum Education 
Foundation. PEF sponsors and assists oil industry education programs in 
the state of New York. Fred W. Heaney (left), president of the associa- 
tion, is shown presenting the check to J. F. Albright, PEF treasurer. 


South Carolina Jobbers 
Ask Fuel Oil Sales Help 


Members of the South Carolina 
Oil Jobbers Assn. raised a unanimous 
voice when they convened Aug. 9-10 
in Augusta, Ga., to ask fuel oil sup- 
pliers to allocate part of their adver- 
tising budgets to institutional promo- 
tion of oil heat. 

Another resolution asked that 
suppliers quit selling to consumers and 
post exchanges at prices below jobbers’ 
costs and that jobbers be permitted 
to participate in the lowest prices 
existing at any time. 

Rounding out the roster of resolu- 
tions was a request to the South 
Carolina State Purchasing Agent to 
eliminate the statewide option bid 
on gasoline requirements and award 
contracts to the lowest bidder in each 
county. 

In addition to supplier funds for 
advertising, the jobber group is seek- 
ing cooperation by supplier field men 
with county and local fuel oil pro- 
motion groups. They pointed out 
that oil companies benefit from fue! 
oil sales while their advertising dol- 
lars go to promote other oil products 

County-by-county bids on state oil 
requirements, the third resolution says, 
would encourage competition and re- 
sult in lower prices because of that 
greater competition. 
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TRENDS 





Farm Machinery Use Soars in 13-Year Period 


was slower than other regions to turn from horses to 
machinery. 

From 1940 to 1953, the use of tractors in the South 
increased sixfold. In the Southeast the number of trac- 
tors climbed from 29,400 in 1940 to 229,700 in 1953. 

The table shows a regional breakdown of principal 
farm machinery use in three comparative years. 


A steady increase in the demand for oil products on 
farms is revealed by an Agriculture Department report 
showing that from 1940 to 1953, the use of tractors on 
American farms rose 185% and the use of trucks for 
farm work increased 150%. 

The report noted the mechanization increase in the 
years covered has been pronounced in the South, which 


(All figures in thousands of units) FARM TRACTORS 


Year Northeast Corn Belt Lake States Great Plains Appalachian Southeast Delta Okla.-Texas Mountain Pacific 
1940 168.0 463.0 252.8 259.5 52.2 29.4 32.7 144.3 75.2 90.3 
1950 370.1 937.7 525.0 460.4 254.2 158.3 147.7 326.0 197.8 232.1 
1953 426.8 1,108.0 608.2 533.6 369.4 229.7 114.0 380.5 245.1 284.7 





MOTOR TRUCKS 


94.3 59.6 
249.4 174.7 
303.0 209.0 


AUTOMOBILES 


436.2 216.5 
523.5 289.1 
556.0 306.0 


1,047.0 
2,206.7 
2,550.0 








Mexico Lube Market Not Dead Yet 


Despite claims from below the 
border that Mexico soon will 
stop importing lubricating oils 
and will export them instead, 
that prospect looks impossible 
in the near future. 

So says National Petroleum Assn. 
in its weekly newsletter after taking 
a Close look at the statistics. 

A Tampico, Mexico, newspaper has 
stated that when the 2,000-b/d lub- 
ricants plant at Salamanca goes on 
stream next month, Mexico will be 
in a position to stop importing lubes 
and even will be able to export about 
1,000 b/d. 

But, says NPA, a recent memoran- 
dum prepared by the Foreign Com- 
merce Bureau of the Department of 
Commerce shows little cause for 
worry on the part of American oil 
companies, already faced with de- 
clining markets in many other parts 
of the world. 

“It is not likely that lubricants from 
this source will reach the market in 
quantity before 1955,” the memor- 
andum says, adding that there is no 
information of an intention either to 
cease importing next month or to 
export lubricants. 

The Bureau of Foreign Commerce 
maintains that Mexico cannot become 
self-sufficient in lubricants production 
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soon, NPA goes on. Here’s why: 

Assuming that the Salamanca plant 
gets into six-day-a-week operation by 
the beginning of 1955, production 
for the year would amount to a 
maximum of 624,000 bbl. Although 
there are no estimates of production 
of lubricants from other Mexican 
plants in 1955, total production in 
1950 was 209,000 bbl. 

Consumption, on the other hand, 
was 777,000 bbl. as far back as 1950, 
and estimates are that consumption 
has been increasing by 12% a year. 
That means 1955 consumption will be 
in the neighborhood of 1,360,000 bbl. 

Imports were 465,000 bbl. in 1950, 
rose to 497,000 bbl. in 1952 and 
dropped back to 473,000 bbl. in 1953. 
Lube exports have been insignificant, 
amounting only to 1,000 bbl. each 
in 1952 and 1953, to Guatemala. 

The memorandum says it is the 
ultimate goal of Pemex, the Mexican 
oil monopoly, to increase domestic 
refining operations to meet domestic 
needs. But the realization of this 
goal still is in the future. 

A recent indication that Pemex 
wishes to control marketing of im- 
ported products and to eliminate 
independent distributors, NPA says, 
was the substantial increase in im- 
port duties on packaged lubricants. 


This favors the importation of bulk 
products and gives Pemex, the prin- 
cipal packager, a distinct advantage. 


Automobile Exhaust 
Linked to Smog 


Automobile exhausts are responsible 
for a considerable amount of ozone, 
the “silent partner” in Los Angeles’ 
smog problem, says Gordon P. Larson, 
director of the Air Pollution Control 
District. 

Larson said three district scientists 
have established that unburned gaso- 
line and nitrogen oxides emitted by 
exhausts create ozone in the presence 
of sunlight. Ozone, in turn, is believed 
to “trigger” other chemical reactions 
in the atmosphere, which cause smog’s 
undesirable effects. 

So, Larson emphasized, the district 
now can make formal scientific indict- 
ment against exhausts as a smog con- 
tributor. As he puts it, “We are on the 
same firm scientific ground in de- 
manding that automobile exhausts be 
cleaned up as we were in demanding 
two years ago that refineries clean up.” 

Various agencies studying the smog 
problem already have agreed that 
ozone is linked to smog and is present 
in the Los Angeles atmosphere in ex- 
cessive amounts. 

But the district report is the first 
flat statement that the substance can 
be traced to vehicle exhaust gases. 
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He fits the pipes that 
cross a country... 


The minute oil gets above ground — it 
starts to go places. From the field to the 
refinery. From the refinery to the distri- 
bution center. From the distribution cen- 
ter to the consumer. Wherever oil goes, 
pipes usually play an important part. Big 
pipes... little pipes...short lines...cross 
country lines. That’s where the pipefitter 
comes in— he’s got to tend them. His 
skill is needed to keep oil moving, so that 


oil can keep America moving. 


The Texas Company 
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DONALD VAPOR-TITE FILL TUBE 


e The answer to costly, dangerous overflows 


e Can be used with all standard type fill boxes. 
1 





Oil companies and safety engineers 















everywhere are increasingly aware 
of the dangers involved when 
unloading gasoline with fill tubes 
that allow vapor to escape and 

tanks to overfill. McDonald's 
Vapor-Tite Fill Tube is specifically 
designed to conveniently eliminate 
these dangers and wasted 


expense of overflows. 








Plate 236 Vapor-Tite Fill Tube 


The Vapor-Tite Fill Tube (Plate 236) remains attached 
to the truck tank hose. When a fill is to be made, all you 
need do is drop the Tube into the fill pipe and press down 
on the lever handle (Fig. 2). 


When this is done, the composition sealing sleeve expands 
and forms a vapor tight connection with the inside of 
the fill pipe. 

During the unloading process this connection eliminates 
any possibility of vapor escaping and also eliminates the 
possibility of liquid spilling in case the underground 
tank is overfilled. 

If there is any question in the operator’s mind regarding 
liquid still being in the hose, it is only necessary to crack 
the handle slightly and if liquid appears in the fill pipe 
he can snap the handle back in place and not spill any 
gasoline to cause a fire hazard. 

Special McDONALLOY is used in the manufacture of the 
Vapor-Tite Fill Tube for light weight and resistance to 
abuse. This material has high strength properties and is 
one of the highest corrosion-resistant special alloys of 
lighter weight produced so far. 

This McDonald Vapor-Tite Fill Tube meets the specifica- 
tions and approval of Fire Marshalls in various munici- 
palities throughout the country. Z 





2, 3 and 4 inch sizes available. 2’ size weighs 
4%, \bs.; 3” size, 62 Ibs.; 4’ size, 11 Y2 Ibs. 


a. Y. MSDONALD mec. co. 


Dubuque, lowa 
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Distillate Sales 


Though distillate fuel oil sales 
continued on the rise during 
1953, the percentage of increase 
was the lowest since 1949, says 
a Bureau of Mines survey. 

Residual fuel showed a nominal 
increase and kerosine sales continued 
to decline. 

Deliveries of distillate and residual 
fuel oil to consumers last year were 
2% above the 1952 total, but kero- 
sine sales were down 7%. Export 
shipments in 1953 fell off by 4% for 
distillate, 5% for residual and 8% 
for kerosine. 

The report also showed: 

“An increased demand for distillate 
fuel during 1953 was due principally 
to increased use of Diesel fuel. Inter- 
state Commerce Commission reported 
the number of Diesel engines in use 
increased from 14,263 in 1952 to 
16,170 in 1953, resulting in a 12% 
increase in Diesel fuel sold to rail- 
roads. An increase of 15% over the 
1952 total for Diesel fuel also was a 
factor in the increase for “miscel- 
laneous uses,” which include Diesel 
fuel sold for internal combustion en- 
gines on and off highways. The di- 
vision between highway and non-high- 
way Diesel use is shown for the 
first time this year. 

Sales of distillate fuel oils (grades 
1-4) were higher by only 2%, with 
an increase of 11% in domestic oil 
burners in conjunction with weather 
that was about 9% warmer than in 
1952, as measured by degree days. 


Boost Slows Down in 1953 


DISTILLATE FUEL OIL 
(thousands of bbis.) 


Uses 1949 
Railroads 38,604 
Vessels (including tankers) 13,121 
Gas and electric power plants 12,550 
Manufacturing 26,424 
Heating oils 190,387 
No. 1 fuel oil sold as range oil 12,279 
Military uses 6,109 
Oil company fuel 4,151 
Miscellaneous uses 25,571 


1952 
68,002 
17,213 

8,350 
42,760 
263,379 
15,947 
9,644 
7,976 
45,939 


75,246 
16,898 
6,825 
42,384 
267,498 
15,602 
9,569 
7,755 
47,067 





Total U.S. 
Exports and shipments 


329,196 
12,295 


479,210 
33,515 


488,844 
32,269 





Grand total 341,491 


512,725 $21,113 


RESIDUAL FUEL OILS 
(thousands of bbls.) 


Railroads 

Vessels (including tankers) 
Gas and electric power plants 
Manufacturing 

Heating oils 

Military uses 

Oil company fuel 
Miscellaneous uses 


63,467 
89,362 
80,092 
122,633 
60,414 
22,724 
51,667 
4,574 


ty 


40,489 
110,412 
70,457 
158,373 
79,151 
37,185 
54,421 
5,745 


28,477 
114,324 
85,352 
166,748 
81,824 
30,435 
51,243 
6,326 
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Total U.S. 
Exports and shipments 


494,933 
12,641 


$56,273 
27,701 


564,729 
26,208 
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Grand total 507,574 
In another tabulation, report showed: 


583,974 590,937 


=a 
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SALES OF KEROSINE AND RANGE OIL 


(thousands of bbls.) 


Uses 1949 
Kerosine sold as range oil 66,244 
Tractor fuel 4,840 
All other uses 31,577 


% Change 
1952-1953 
oo» 43 
— 9.6 
11.5 


1952 1953 
82,671 
3,226 
28,500 





Total U.S. 
Exports and shipments 


102,661 
2,533 





122,629 
7,821 


114,397 
7,212 





Grand Total Kero. 
Kerosine sold as range oil 
No. 1 fuel oil sold as range oil 


105,194 
66,244 
12,279 





130,450 
86,866 
15,947 


121,609 
82,671 
15,602 





Total range oil 78,523 





102,813 98,273 





Lube Exports Up, Reverse Trend 


A 32% jump in lube oil exports, 
excluding greases, is reported for the 
first five months of 1954, as compared 
with a year ago. The surge is contrary 
to the trend of the past several years. 
U.S. exporters had lost foreign mar- 
kets steadily. 

The upsurge in volume is generally 
attributed to these factors: (1) for- 
eign economy growing by leaps and 
bounds; (2) increase in mechaniza- 
tion, cars, trucks, tractors; (3) im- 
porters and consumers have worked 
off inventories built up as a result of 
scare buying; (4) depressed prices act 
as a stimulant to sales. 

Speculation has it that increased 
mechanization is more than foreign 
refineries can handle. Consumption of 


lube oils is up an estimated 12 to 
15%, as compared with 5% in the 
US. 


1954 


Jan. 
Feb. 
Mar. 
April 
ay 
Total 
1953 
Jan. 
Feb. 
Mar. 
April 
ay 
Total 
% Increase 
1954 over 
1953 31% 


592 
2,691 


Automotive 
Lube Oils 


Comparative lube oil exports as 
compiled from official Census Bureau 
statistics show thousands of bbI.: 


Other 
Lube Oils 


Lubricating 
Greases 


48% 
Total increase of lube oils, excluding grease, 32%. 
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“We must let 
the people know...” 


“ATO segment of the petroleum indus- 


try needs to be more aware of its 
direct obligation to the public and 
the community than we independent 
oil marketers. 

“‘We must provide the most com- 
plete service we can to our customers 
—and, just as important, we must let 
these people know what we are doing. 
Too many know little or nothing of 
the important services independent 
jobbers render in our communities. 

“I have participated in the OIIC 


by E. J. 
SCHUL, 


Past President, Virginia 
Petroleum Jobbers Association, 
and Past President, Virginia 


Oil Men’s Association 


program since its inception and to me 
this has been most gratifying work 
and of real value. More jobbers should 
take an active part in the program 
because it provides many opportuni- 
ties and ideas to tell the story of our 
business and industry, to make new 
friends and to benefit our own busi- 
ness in a host of other ways. Such 
activity will help our entire industry, 
of which we are all a part, to protect 
our individual businesses and our eco- 
nomic freedom.” 


This is one of a series of personal messages from outstanding oil jobbers who are profit- 
ing from their activity in the program of the Oil Industry Information Committee. If 


you would like more information, write: 


AMERICAN PETROLEUM INSTITUTE, 50 West 50th Street, New York 20, N.Y. 
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_. With NEW beauty 
.. NEW panoramic: dial 











. ‘@ JOHN WOOD COMPANY + Bennett Pump Division * Muskegon, Michigan 

















TOTAL $ O 


40% MORE DIAL AREA 
11% GREATER DIAL 
VISIBILITY WITH 


Bennett Panoramic Dial 
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PANORAMIC DIAN ws 


COMBINES 
SMART DISTINCTIVE APPEARANCE 
WITH TIME-TESTED BENNETT 

MECHANICAL PERFECTION 


Bennett's new Series 900 ‘‘packages”’ your product 
for greatest eye-appeal to help build gallonage. 


The New Series 900 gives you striking new beauty — 
yet retains every Bennett maintenance saving feature. 
Every vital part is precision made. Time-tested all 
metal meter has no valves, cup-leathers or packings 
to replace. Outstanding high-vacuum pump performs 
quietly and with year-in year-out dependability. 


And Bennett invites maintenance cost comparison 
with any other pump. Your John Wood representative 
can help you detect ‘‘hidden costs''— and show you 
why you can't discount Bennett Quality. 


JOHN WoOoD COMPANY 


BENNETT PUMP DIVISION * MUSKEGON, MICHIGAN 


DISTRICT OFFICES: Atlanta « Baltimore « Boston « Buffalo 
Charleston « Chicago e Cleveland « Dallas « Denver « Detroit 
Kansas City « Little Rock « Los Angeles « New Orleans « New York 


: St. Pav! « San Francisco 
IN CANADA: Toronto « Montreal « Vancouver e Winnipeg 
EXPORT: John Wood International Corporation, 29 Broadway, N. Y. 
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SALE 


ALL TAXES 
INCLUDED 
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FULL OPEN DOOR ACCESSI- 
BILITY — Hinged door 
unlocked by key. 








OPTIONAL ADVERTISING 
PANEL — Illuminated 
from inside 





RETRACTAHOSE MODELS — 
Use proved Bennett 
sliding pulley princi- 
ple-full 13 12 ft. hose. 














READERS’ COMMENTS 


FROM: Lionel L. Jacobs 
Lionel L. Jacobs & Sons 
Equipment for Heating 
Wayne, Pa. 

In all my years of contact with and 
membership in the industry I have 
marvelled at what has seemed to me 
to be the continuous procession of 
inexplicable actions of the major 
oil companies and some of the Inde- 
pendents—actions that have seemed 
to me to be so unintelligent and 
unbusinesslike, shortsighted, unneces- 
sary and antagonism-promoting. 

My NPN (July 21) reported two 
of the most unquestionably antago- 
nism-promoting statements imaginable. 
“Distillate Pinch Ahead?” 

Could anything be more ridiculous, 
could anything better indicate the 
left-handedness of the operations of 
these oil companies than to suggest 
that with tanks overflowing with 
product, there could be a shortage 
of distillate this fall and prices as 
high as house brand gasoline, and 
this because over-production of gas- 
oline, resulting from unintelligent and 
greedy determination to pace the 
other fellow, instead of adjusting to 
one’s own best interests, is keeping 
them from producing sufficient dis- 
tillate? 

And here’s another one: 

“Get Military out of Station Business 
—Ellis” 

What would the businessman, who 
makes such a squeal about a poor 
G.I. getting a break, do if the camp 
were lifted bodily and moved else- 
where? 

The fact is the camp is only a 
plus on the local picture—it is not 
part of it and is not entitled to be 
calculated in its business accounting. 
G.I.’s are brought from every state 
in the Union to a camp at some 
location, and immediately the business 
rats start gnawing at their privileges, 
which God knows are little enough. 
They’ve taken away their bottles of 
liquor, they’ve limited what they can 
buy in the P.X. and now they are 
going to take away that important 
privilege of buying cheaper gasoline. 


From: A. Ludkins 
St. Louis 

Your story refers to McKales and 
McKale’s (Aug. 4 NPN). Seems incon- 
sistent. Having grammar troubles? 

(Editor’s note: Mr. McKale deliber- 
ately called his company McKales in- 
stead of McKale’s. By omitting the 
apostrophe, he estimated a large sav- 
ings in electricity and neon over the 
years.) 





Seals Threaded Connections 


..- Withstands 
Punishing 
Pressures 


TYPE 


6G. v SPAT OFF 


A complete line of thread compounds 


USE 





THREDKOTE 701 


A 60% metallic zinc product for tool joints — both for 
bucking joints on drill pipe and for pin and box threads 
in field applications. Also drill collars, casing and tubing. 





THREDKOTE 702 


A graphite product for casing, steam lines, water lines. 





THREDKOTE 703 


A special product for oil well tubing in high pressure 
(over 2000 p.s.i.) condensate wells. May also be used for 
drill collars and tool joints. 





THREDKOTE 705 


An economical product especially compounded for use on 
worn tool joints when fillers are desired. 





THREDKOTE 708 





A synthetic product for use on threaded connections when 
resistance to gasoline or other petroleum products is desired. 
It seals perfectly but the joint may later be broken easily. 


@ For full details on TAREDKOTE uses, write: 


Sales Technical Division 
Humble Oil & Refining Co. 
P. O. Box 2180 

Houston, Texas 


HUMBLE OIL 
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REFINING 
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TRAINING 


NORTHERNMOST in the chain of 10 service stations presently operated along the New Jersey turnpike by Cities Service Oil Co. 
is this five-island facility on the east side of the highway near the Newark/Elizabeth exit. It is 16 miles from the north end 


How Cities Service Trains for the Turnpike 








Behind the Program 


The toll road type of motorist 
is rapidly increasing the need 
for specially tailored service sta- 
tion schooling. 

The pace at which the extra- 
fare highway customer travels, 
his variety of vehicle, and his 
predominant away-from-home- 
ness put extra responsibilities on 
the men who serve him. 

And he’s multiplying as fast 
as you can say, “The 700-odd 
miles of toll roads we now have 
are only the beginning.” 

Latest authoritative figures 
show 1,353 more miles under 
construction, an additional 4,392 
specifically authorized, and 5,708 
more proposed. 

Where the toll road goes, the 
oil marketer moves into a world 
demanding especially fast-break- 
ing service, special equipment 
and ability to cope with some 
extraordinary problems that cus- 
tomers in the mass represent. 

Operators of stations along the 
first 700-plus miles have had to 
learn the hard way what it takes 
to do business on a toll road, in 
service, and in training for that 
service. In fact, they're still 
learning. 








Of the many “pioneer” oper- 
ators of service stations along 
the nation’s toll roads, Cities 
Service Oil Co. (Pa.) has what 
may be the most formal program 
of manpower training for these 
outlets. 

With the widely-publicized 118-mile 
New Jersey Turnpike all to itself, 
Cities Service set out, well before the 
route’s opening two and a half years 
ago, to provide “Tomorrow’s Service 
Today.” 

The company felt that to handle the 
new travel tempo and its related prob- 
lems, handpicked men should be spe- 
cially trained for the peculiarities of 
turnpike operation. 

That belief led to a training program 
that: 


1. Had a blue-ribbon corps of 150 
men opening the turnpike’s 10 stations. 


2. Now not only keeps the turnpike 
station ranks filled, but also sharpens 
the highway-location talents of com- 
pany salesmen, distributors, their sales 
forces and dealers, and dealers whom 
Cities Service itself supplies. 

3. Has become a springboard to 
careers for numerous graduates in 
every department of the company. 

Cities Service instructs the turnpike 
attendant in all the basic elements of 


service station operation and selling, 
and then some. 

It starts with the premise that the 
customers he serves are adjusted to 
the expressway’s 60 mph. speed limit. 
They roll in fast, are in a hurry to get 
away. 

Speed and Courtesy—tThe attendant 
must be fast on his feet, and still 
courteous, among the pump islands— 
of which there are at least three per 
station, and at some outlets five. 

He must be grounded in the mys- 
teries of the fast tire changer, the fast 
battery charger, the fast oil changer. 

He must think more often to check 
critical mechanical details. A stalling 
or stalled automobile in an express- 
way’s cascading traffic can touch off 
a whole series of accidents. 

Certainly, customer satisfaction with 
speedy driveway service can change 
quickly to disgruntlement if, after an 
automobile has left a station, it stalls 
because the attendant failed to dis- 
cover a faulty fan belt. 

The grinding turnpike pace brings 
unexpected breakdowns of all manner 
of vehicles. This means variety in re- 
pairs, calling for greater than usual 
variety in facilities at each station. 

And there are no specialists among 
members of the regular turnpike staff. 
Cities Service has found it practical to 
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TRAINING CLASSES 





INSTRUCTOR G. W. Johnson (center) teaches fine 


points of servicing to future turnpike attendants 


TRAINEES FIND what makes a gasoline pump tick in 
their study of effective island techniques 


TURNPIKE ATTENDANTS hear Jack Holmes, one of 


two supervisors along highway, discuss cooling 


TIRE REPAIR and quick and efficient methods of doing 


it is problem in this instruction session 








have them jacks of all service station 
trades. 

In addition, the company’s contract 
calls for any-hour emergency road 
service, and it equips its service trucks 
with two-way radio. 

Tools and equipment carried by 
each service truck also reflect the fact 
that breakdowns are no more re- 
specters of sports cars or intercity 
buses than they are of stock passenger 
cars. 

Stress on Safety — The tool-equip- 
ment list runs to 59 items—from tire 
tools to terrycloth safety sleeves for 
protecting a man’s forearm against 
burns from hot manifolds, radiators 
and engine blocks. 

The service truckman must learn to 
keep his skin whole while changing 
a bus tire with traffic hurtling by a 
few feet away. 

He must remember, at night, to 


wear a vest of rubberized material 
specially treated so vehicle lights will 
spot him, and remember, too, to place 
200 ft. to the rear a repair warning 
signal. 

(Cities Service currently is experi- 
menting with its fifth version of such 
a signal, trying to come up with one 
that won’t blow over, is readily visible 
to the onrushing driver day or night, 
and yet won’t stop traffic.) 

Turnpike regulations must be learned 
and remembered by the station staffer. 
Co-operation with the police who 
patrol the route is important. And a 
man must have a store of tourist infor- 
mation. 

Indeed, so many are the questions 
and personal problems that turnpike 
customers and their children want an- 
swered that Cities Service has seen fit 
to assign girl receptionist-clerks to its 
stations. 


August 18, 1954 * NATIONAL PETROLEUM NEWS 


Called Pike-ettes, and attired in 
smart uniforms of the type airline 
stewardesses wear, they also help sell 
accessories. 

They hand out 350,000 highway 
maps a year. 

They answer anxious questions 
about the weather; eager questions 
about snow conditions for ski enthu- 
siasts, and inquiries on cherry blossom 
festivals. 

They'll even make hotel, train, 
plane, or bus reservations for you. 

Also, they take care of station 
libraries of staff training materials. 

Training Setup — Cities Service's 
training program started as a six-week 
lecture-demonstration-practice school. 

For its faculty, the men in the com- 
pany with the best records as instruc- 
tors were assembled. 

The original classes, of up to 30 
men each, got complete “basic train- 
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TWO-WAY RADIO helps trouble-shooters give quick ser- 
vice like that pictured above aiding a rainy-day traveler 


ALL-HOUR road service is one part of turnpike operation. 
Here a stranded motorist gets load of gasoline after dark 








ing” at a training center set up in 
Newark, and in stations in and near 
Newark. Then they went to work as 
a force when the turnpike opened, 
becoming also a nucleus for training 
others. 

Incidentally, the program was then, 
and still is, one of the chief respon- 
sibilities of a district manager with 
a territory as singular as any in the 
business. The turnpike is his district. 

Today, the program continues in 
modified form. New men go right to 
work in the turnpike stations as vacan- 
cies occur. They get on-the-job instruc- 
tion for 30 to 90 days—until there are 
about a dozen of them, regarded as 
a desirable number for a_ training 
class. 


|, ee 


TWENTY “Pike-ettes” add feminine note 
to customer service at Cities Service 
stations along the New Jersey Turn- 
pike. Here Jeanne Nalasco answers a 
customer's questions while his car is 
being serviced outside 
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Then they take a course at the 
Newark training center. This requires 
only three days, as it is more or less 
limited to the lecture and demonstra- 
tion phases of the program. 

The practice phase they get prin- 
cipally under their own station man- 
agers, in a prescribed on-the-job course 
including reading material. 

Comprehensive Course—The three- 
day course, with question-and-answer 
trimmings, is comprehensive enough to 
enable extra help hired for the summer 
to go out and hold up its end on a 
route that was used by an average of 
60,700 vehicles daily last year. 

Instruction covers basic service, 
products, lubrication, TBA, account- 
ing and customer relations, plus intro- 


STUDYING Turnpike records are (left 
to right) J. R. Wiren, Turnpike district 
manager; M. E. Powley, Newark division 
manager; and A. A. Langbein, Wiren’s 
aide. Seated: J. L. Rieley, former division 
manager, refers to the chart 


ductions to the turnpike and to Cities 
Service. 

The course “professors” are the two 
service station supervisors employed 
on the turnpike—one to each five sta- 
tions. Heading the faculty are Division 
Manager, M. E. Powley, and District 
Manager John R. Wiren. 

While about 10% of the men se- 
lected as trainees are of college caliber, 
every new employe starts “at the 
bottom” as an attendant, working 
various shifts on rotation. 

But after the regulars have com- 
pleted the training course, they are 
encouraged to supplement it with a 
correspondence course in the funda- 
mentals and application of oil fuels 
and lubricants. 

One result of all this has been that 
fully 25 former turnpike attendants 
have gone on to jobs throughout the 
company. Some of them are expected 
to wind up in executive positions. 

To determine whether turnpike em- 
ployes have promise of holding down 
better jobs in the company some day, 
each is personally interviewed, six to 
nine months after he goes on the 
payroll, by the division manager, re- 
tail sales manager and district man- 
ager. Then he’s given an aptitude test. 

The program is conducted under 
the supervision of the company’s sales 
training manager, F. C. Haviland, 
New York. It was installed and 
brought to full flower by Powley at 
a time when he was district manager 
and John L. Rieley was division man- 
ager. The latter now heads the larger 
Virginia division, which includes parts 
of West Virginia. 
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New Grease Thickener... 


Estersil GT 


A new type of grease thickener— 
quite different from any previously 
used in commercial grease produc- 
tion—was recently announced by 
the Petroleum Chemicals Division 
Pont Company. 

e hess material, an estersil, isa 
pelletized form of finely divided 
amorphous silica with a “raincoat 
chemically attached to each tiny 
ultimate particle. 





by Du Pont 


Formerly known as PL-171 FINE 
SILICA, it is completely synthetic 
and was specially developed for 
grease compounding. “Built-in 
water resistance and exceptional 
thermal stability are among its 
unusual and outstanding properties. 

NOW—with Estersil GT you 
can easily prepare a unique multi 
purpose grease with the basic ad- 
vantages listed below ... 











E. |. DU PONT DE NEMOURS & COMPANY (INC.) 


Petroleum Chemicals Division « Wilmington 98, Delaware 


1. Excellent Thermal Stability—Nonmelting Ester- 
sil GT greases show little change in consistency 
over a wide range of operating temperatures. 


2. Excellent Shear Stability—This new thickener 
enables you to make greases with exceptional shear 


stability under both normal and high temperature 
conditions. 


3. Water Resistance—The chemically bonded 
“raincoat” means greases with unusual resistance 
to wash out or break down in the presence of water. 


4. Superior Oxidation Stability—The need for 
grease antioxidants is eliminated under most serv- 
ice conditions because of the in- 

ertness of Estersil GT. 

5. Superior Handling Qualities— 

Softer, more easily applied greases 


can be used for high temperature service because 
of the combined mechanical and thermal stability 
imparted by Estersil GT. These softer greases, of 
course, are more readily handled at low tempera- 
ture than the more conventional types. 
6. Ease of Manufacture—The completely syn- 
thetic preformed thickening structure allows re- 
producible grease preparation through a simple 
milling operation. 
Du Pont will be glad to send a representative to 
discuss the formulation of improved greases with 
Estersil GT. A grease pilot plant is available to 
assist in this work. Samples of Estersil GT may be 
obtained by addressing your in- 
quiry to Wilmington, Delaware. 


REG us. pat OFF 
Better Things for Better Living 
+ + « through Chemistry 


Petroleum Chemicals 


IN CANADA: Du Pont Compan 
OTHER COUNTRIES 
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Regional 
Offices: ( TULSA, OKLA.—1811 So Baltimore Avenue 


NEW YORK, N. Y 


~1270 Ave. of the Amer 
CHICAGO, ILL 


Phone CO 
—8 So. Michigan Bivd 


Phone RAndolph é 
HOUSTON, TEXAS—705 Bank of Commerce Bidg 


LOS ANGELES, CALIF St 


617 So. Flowe 
y of Canada Limited—Toronto Ont Montreal, Que 
Petroleum Chemicals Export 


—Nemours Building 6539—Wilminate 





FOR LUBE DEPARTMENTS 
THAT NEED PORTABLE EQUIPMENT... 


Heres the latest and the greatest ! 








TWO-STAGE 
CONTROL VALVE 
Crack part way for 
one-shot lubrica- 
tion. Depress fully 
for full flow. 








SRS Pango crane aemammpmmnnnntcn 





new deluxe 600 line 


@ If you're planning a new or re- 
modeled lube department where 
circumstances rule out stationary 
service outlets and supply pumps, 
take a good long look at these 
portable beauties by Graco! 


These new “600” units are as 
efficient as they are good-looking, 
too. Each unit is designed to do 
its work swiftly and easily. Each 
has new features to make its job 


performance the best in its class. 
And “family” appearance of the 
“600” units allows you to display 
any number of them in an attrac- 
tive, customer-catching group 
display. 


So—whether your service opera- 
tion is large or small—remember 
this bright new “600” line by 
Graco. It'll pay you to find out 
more about “600”! 


New GRACO Automotive Catalog just out! 
40 colorful pages, including pictures and data on the new * 


“600” line, as well as complete facts on Graco’s exciting 
new overhead Hose Reels. Graco Catalog No. 101. * 


x 
XK x x 


* 
* 
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FREE-WHEELING 
DOLLY 

New angled cas- 

ters make moving 

easy and unit 
more stable. 





HI-LO 
ADAPTER 
Dual-pressure, lets 
you work at either 
high or low pres- 

sure instantly. 


GRACO 


Ly uyoment by 


on COMPANY, INC. 
Engineers and Manufacturers 
832 Graco Square Minneapolis 13, Minn. 


Regional Offices: New York, Philadelphia, Detroit, 
Chicago, Atlanta, San Francisco 
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AUTOMOTIVE 





Less Shifting .. . 


A Big Advantage .. . 


LIGHT PATTERN in picture at left 
shows path of driver's hand in con- 
ventional gear shift operation. At right, 
in same truck equipped with GMC 
Twin Hydra-Matic automatic transmis- 
sion, driver sets selector arm and 
makes one gearbox movement. Other 
benefits GMC lists include: 


Longer axle life. 
Longer engine life. 
Less maintenance. 

No clutch replacement. 
Less driver fatigue. 
Time savings. 

Longer tire life. 

Fuel economy. 





Transmission 


Automatic Transmissions Get Truck Tests 


Automatic transmissions in trucks are here to stay and 1955 will 
see more of them on the road. Tomorrow’s oil tank truck and trans- 
port almost certainly will be so equipped. 


But the swing from conven- 
tional to automatic transmission 
among tank truck and _ trans- 
port operators will not come 
overnight. 

The big hurdle is initial cost. 

General Motors’ new twin Hydra- 
Matic four-cylinder 150 hp Diesel, for 
example, runs about $2,900 more than 
a comparable heavy duty model with 
conventional transmission. 

The fleet operator wants to know 
how he can justify spending that extra 
$2,900, and GMC, only one in the 
field so far, hopes to come up with 
field performance data to provide the 
answer in another three months. 

Both the GMC medium duty 8- 
speed automatic transmission and its 
latest heavy duty twin Hydra-Matic 
have been introduced within the last 
year. Neither model has been on the 
road long enough to build up signifi- 
cant performance data to convince 
operators. 

GMC is compiling that data now 
from the 39 demonstrators it will have 
operating in the field. Already. pre- 
liminary figures have been received 
from fleets that have been using the 
new “twins” for about two months. 
These data tend to support GMC’s 
claims for its new models. 


Larger Units Planned—G MC thinks 
enough of its “twin” that it is plan- 
ning now to produce units that will 
carry its truck line above the 60,000 
lb. GCW (gross combination weight 
including payload) of its present twin 
transmission model. 

Other truck manufacturers are 
working on automatic transmissions 
for heavy duty trucks. Consensus is 
that before long the automatic trans- 
mission will grow as popular among 
truckers as it has with passenger car 
owners. 

It is predicted, also, that as produc- 
tion of these transmissions rises, costs 
will go down, reducing the difference 
between the price of an automatic 
truck and the old gear-shift models. 

Though GMC is in production on 
its twin Hydra-Matic now, no large 
orders have rolled in yet. Company 
spokesmen are betting heavily that the 
performance of demonstrators will 
spark demand. 

So far three oil companies—Indiana 
Standard, Pure Oil Co. and Herman 
Brothers (oil hauler of Omaha, Neb.) 
—have put demonstrators into opera- 
tion. Performance figures from these 
companies cover such low mileages 
that GMC is reluctant to cite them as 
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average. Fuel consumption has been 
ranging from about 5 miles per gal. to 
a little over 5.3 mpg. 

PIE Performance—Most complete 
preliminary performance reports so 
far have come from PIE (Pacific Inter- 
mountain Express), which has oper- 
ated one of the new twin Hydra-Matic 
trucks about two months on_ its 
Denver, Kansas City, Salt Lake City 
and Oakland, Calif., runs. 

Normally PIE has used 200 h.p. 
six-cylinder Diesels on these runs. The 
new 150 hp GMC unit replaced one 
of these and now completes a route 
in the same time as the larger ones. 
Yet PIE paid about the same for the 
new 150 h.p. unit as it did for the 
200 h.p. trucks. 

Because the engine is smaller, the 
new truck delivers about 5 mpg of fuel 
as compared to about 4 mpg for the 
larger units. 

On a 100,000-mile-per-year opera- 
tion, this could save about 5,000 gal. 
of fuel. 

While GMC isn’t on record as rec- 
ommending general replacement of 
200 hp Diesels with the new 150 hp 
“twins,” company engineers point out 
the automatic transmission does make 
this possible in many cases because the 
transmission uses all of the engine's 
power at all times. 

When the new “twin” is compared 
to another 150 hp four-cylinder Diesel, 
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AUTOMOTIVE 


its fuel economy is only slightly better 
and may sometimes be the same. 

Mixed Response—Reaction of oil 
men to automatic transmissions for 
trucks is mixed. While they see many 
advantages, they say it’s so new there 
are a lot of questions to be answered. 

A transportation executive of one 
major oil company says the $64 ques- 
tion is: Do you lose braking power of 
engine compression? 

GMC’s unit is equipped with a 
“hold” feature. If an operator starts 
down a hill in Sth gear by moving 
his shift lever to “hold,” the trans- 
mission stays in that gear and provides 
braking power. If engine rpm exceeds 
the top speed for that gear range, the 
transmission automatically upshifts to 
6th gear to prevent overspeeding the 
engine. 

No “Lugging”—The same executive 
says automatic transmissions should be 
more economical on fuel because they 
automatically select the right gear 
range and eliminate racing or “lug- 
ging” the engine. (Drivers who “lug” 
their engines—that is, attempt to force 
an engine in a certain gear when for 
best performance they should down- 
shift—are a common complaint of 
fleet owners.) 

Another oil transportation man ex- 
pects that overhaul expenses on auto- 
matic transmission will run higher than 
on conventional transmissions. 

Still another oil man sees as the 
principal benefactors of automatic 
transmissions those who employ inex- 
perienced drivers. 

For this type operation, he foresees 
savings due to elimination of clutch 
replacements, fewer rear axle failures 
and fuel savings, but only in trucks up 
to about 25,000 Ib. gross vehicle 
weight. He says there might also be 
less tire wear, especially in a stop and 
go operation. 

Cautious Enthusiasm—One execu- 
tive executive of a third major supplier, 
when asked his opinion of automatic 
transmissions in heavy duty vehicles, 
read off a list of advantages that check- 
ed almost item for item with claims 
GMC now makes for its twin Hydra- 
Matic. But his enthusiasm was tem- 
pered. 

“I want to take a look at one of 
these rigs in actual operation in our 
fleet. Only then will I be sure the 
vehicle will live up to my expecta- 
tions.” 

Most oil transportation men seem 
agreed that the automatic transmission 
—whether GMC’s Hydra-Matic or an- 
other transmission some other truck 
maker will introduce—will bring cer- 
tain definite advantages: 

e Longer Engine Life—The auto- 
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HEAVY DUTY GMC Twin Hydra-Matic Diesel truck is operated by Herman 
Brothers Co. of Fremont, Neb., between Omaha and Lincoln. Combined total load 
in the two tanks is 6,645 gal. of gasoline 


matic transmission eliminates driver 
discretion in selection of gears. Because 
drivers can’t “lug” their engines, the 
strain is less and life will be longer. 
To what extent engine life will be 
extended, GMC isn’t ready to say yet. 

e Longer Drive Line and Axle Life 
—Shock loads on universal joints, pro- 
peller shafts and rear axles are the 
main cause for breakdown of these 
units. The automatic transmission 
eliminates shock loads, so there should 
be fewer axle failures. 

e Less Maintenance—Because there 
is no clutch, replacement and repair of 
this unit are eliminated. In some 
fleets two or three clutch replacements 
a year, usually about $100 in each 
instance, are not uncommon. Also 
clutch adjustments are done away 
with. 

Principal maintenance required of 
GMC’s Hydra-Matic twin involves 
checking the transmission linkage and 
adjusting the bands. It is recom- 
mended this be done about every 
15,000 miles for over-the-road opera- 
tion and every 5,000 miles for city 
operation. 

GMC also recommends an engine 
tune-up each time the transmission is 
checked. The combined operation 
takes about two hours. 

The twin Hydra-Matic, which holds 
29.5 quarts of ATF fluid, should be 
drained every 15,000 miles. 

Only men trained in Hydra-Matic 
service should work on the transmis- 
sions. GMC says it will train fleet 
mechanics in the servicing of these 
units. Or the operator can obtain the 
service from a GMC dealer. 

® Less Driver Fatigue—In a con- 
ventional heavy duty truck with a 10- 
speed single axle transmission, a driver 
will make 10 manual shifts from start 
to high gear. 

Each time he must double-clutch 
and gun the engine. With the twin 
automatic transmission, once the unit 


is put in drive, he makes only one 
manual shift and that is when he goes 
from low range to direct range. 

e Time Saved—Automatic shifting 
also saves time. The automatic trans- 
mission goes smoothly from one gear 
to the next without hesitation. 

With manual shift the truck loses 
momentum each time the driver must 
double-clutch to shift gears. Time 
savings will be greater in city stop- 
and-go operation than on over-the- 
road hauls. 

However, on the basis of some pre- 
liminary studies, GMC says the auto- 
matic transmissions on some over-the- 
road hauls can save sufficient time to 
provide for one extra trip per week. 

e Longer Tire Life—This is another 
possible savings due to smooth starts 
and automatic shifting. 

One GMC spokesman predicts that 
one of the best fields for automatic 
transmissions will be fuel oil distribu- 
tion in cities. But, he says, “we'll have 
to prove distributors can save money 
before they will make that extra initial 
investment.” 

There is general agreement that 
selection of a truck with automatic 
transmission or conventional transmis- 
sion should be on the same basis as the 
choice between a gasoline and a Diesel 
powered unit—as first choice, pick the 
truck designed to do the best job most 
economically. 

History—GMC’s Truck and Coach 
Division had developed and road- 
tested a Dual Range Hydra-Matic type 
drive for medium trucks in 1950. But 
the Korean conflict took the entire 
production of such transmissions for 
Army purposes. 

Since Korea, four and eight-speed 
versions of this Army-tested transmis- 
sion have gone into light- and middle- 
weight GMC trucks but the problem 
of heavy-duty trucks awaited develop- 
ment of the new Twin Hydra-Matic 
Multiple-Speed self-shifting drive. 
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Get Your BONUS Now! 








NOW repair 
TUBELESS TIRE 
PUNCTURES 


WITH DILLECTRIC 
“U” CLAMP No. 6690 
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NE VITAL EQUIPMENT FOR 
YOUR SERVICE STATION! 


Tubeless tires are coming fast. Already 

over 3,000,000 are in use. Many new 

‘ model cars will soon have tubeless tire 
a original equipment. For profitable repair 
. work get the new Dillectric “U” Clamp. 

Repairs are made quickly with standard 


J 
ONLY *9” small size Dillectric Speed Patch Units. It 


Inclding “U" i. approved by tire manufacturers and 
econdary Wire, ; ; ; 
Ground Wike, Butler oil marketing companies. 





THE DILL MANUFACTURING CO. ¢ 700 East 82nd St., Cleveland 3, Ohio 
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WHAT LL 


FOR HIGH-VOLUME, 35-FOOT, 





4 


New 


What About Overall Length? Now you can pull 35-foot, 
2300-cube trailers within 45-foot overall length... and 
without any sacrifice of engine accessibility or driver com- 
fort. Furthermore, you have a choice of Mack Thermodyne 
gasoline or diesel engines in both types. 





What About Payload Capacity? You get top payload 
four ways in the 55-65,000 Ib. G.C.W. Range: 


1—Lightest chassis in their class through advanced design 
in both conventional and C.O.E. MACKSIMUM tractors. . . 
yet with no compromise of Mack quality. 


2— Optimum chassis weight distribution providing additional 
payload capacity on rear axle. 





3—Bumper-to-front-axle distance only 272" to obtain full 
load benefit in bridge-formula states. 


All cylinders and engine components under hood 


4—Maximum kingpin offset permits maximum legal loading. 


MACKS MAU/AP NERNS WHAT IT 
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SQUARE-FRONT TRAILER HAULING 


MACKSIMUMS 


All the recognized Mack qualities remain—roomy 
cabs, unrivalled accessibility, rugged standard-design 
chassis, Mack Thermodyne engines. 


New Contour Cab on conventional models provides 42” 
clearance to corner of square-front trailers, even with fifth 
wheel set 182” ahead of rear axle for maximum payload 
capacity. This clearance exceeds accepted standard. 


New C.O.E. Cab accommodates three men comfortably 
and measures a mere 8042” from front bumper to back of 
cab; compact enough to take a 37-foot trailer in less than 
45 feet. New lower design improves roadability, entrance 
and exit, yet maintains the superior visibility of Mack C.O.E. 
highway models. 


Payloads 








Cab tilts forward at 45-degree angle 


Engine Accessibility 


SAYS MIA X TMM Uf coric voume power 


Driver Comfort Economy 
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Deep Tread Truck Tire 


A new truck tire has been added 
by the Associated Lines division of 


B. F. Goodrich. Called the Hood 
Traction King, it has an added deep 
tread for on and off-the-road service. 
It is available in sizes 7.00-17 through 
11.00-20. 


DuPont Rubber Lubricant 


“Orel” is the name of the latest 
product to be added to Dupont’s “No. 
7” line. It is a fast-acting rubber 
lubricant, containing no petroleum 
oil, castor oil or graphite. It can be 
applied with a brush or from an ordi- 
nary oil can that produces a small 
stream rather than a spray. Currently 
a polyethylene squeeze bottle appli- 
cator is being supplied with initial 
orders. 

“Orel” is claimed to be an effective 
anti-squeak for all rubber-to-metal 


chassis parts as well as metal-to-metal 
contacts between chassis and frame. 
It is recommended for such places as: 
bushings in 


shock absorber arms; 





TIRES—BATTERIES—ACCESSORIES 


spring shackles; sway eliminator bars; 
motor and body mountings; pads in- 
sulating springs from axles; rubber in- 
sulations between spring leaves; metal- 
to-metal contacts between the chassis 
and frame; steering column rubber 
bushings; fan belts; knee action units; 
rubber hood seals; and for inner tubes 
when mounting tires. 





New Clearance Marker Light 

For those with a special interest in 
the truck TBA market, Yankee Metal 
Products Corp., Norwalk, Conn., is 
offering a new clearance marker light, 
No. 78. It has a pressure-cast alum- 
inum body and base, and a fade-proof 
plastic lens in either red or amber. 
Mounting holes are identical with 
similar lights used as original equip- 
ment. 


"Fantom Car" Stunt Revived 
Fram Corp. is reviving its “Fantom 
Car” program, a stunt it has used be- 
fore to step up dealer interest in sell- 
ing the Fram line of filters. More than 
50 drivers will roam around the coun- 





‘Texas Size’ Jeep Made for Tough Jobs 
@ This LeTourneau Sno-Buggy features 48-in. tires standing 10 ft. high. 
Built in Longview, Tex., the buggy is for use in snow, sand or swamp. The 
tires, made by Firestone, can operate on any air pressure from 4 Ib. to 
25 Ib. 








try stopping at service stations, repair 
shops, garages, implement and car 
dealers. If a dealer makes a try at 
selling any one of the Fram filter 
products to a “Fantom” driver, he 
gets $5.00 cash on the spot. The com- 
pany also will pay $5.00 to the deal- 
er’s wholesale salesman. All a dealer 
has to do to identify a “Fantom” 
driver is ask the simple question: 
“How’s Your Oil Filter?” 


Tubeless Tire Repair Kit 


Gulf Oil Corp., which now has a 
tubeless tire in its TBA line, is making 
available to Gulf dealers a_ special 
tubeless tire repair kit. It is a complete 
outfit consisting of a tire cut sealer gun, 
repair plugs, sealer cartridges, tools 
and cement. 





New Hose Clamp on Market 


A new hose clamp, called the Hy- 
Gear, is being offered by the Ideal 
Corp., 435 Liberty Ave., Brooklyn 7, 
N.Y. The stainless steel band and 
housing are interlocked, eliminating 
rivets and welds which invite cor- 
rosion. 


Rebuilt Fuel Pumps 


AC Spark Plug Div. of General 
Motors is now marketing a complete 
line of rebuilt fuel pumps. A depart- 
ment at the factory has been set up 
to dissemble, completely clean old 
pumps and rebuild them with new 
parts. They must past rigid factory 
inspection tests before being boxed 
for distribution. Commenting on the 
addition of the rebuilt line, Edgar H. 
Francois, manager of replacement 
sales, said AC does not consider the 
rebuilt pumps as competitive with its 
new pumps. “Rather there is a definite 
market for both,” he added. 


Snow or Dust Brush 


National Brush Co., Aurora, IIL, 
has brought out an improved model of 
its Sno-Chaser brush. At one end 
plastic bristles, colored red or yellow, 
provide a brush to remove snow or 
dust. On the opposite end of the 24- 
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WORLD'S EASIEST TIRE T0 SELL 


because it’s the 


WORLD'S SAFEST TIRE 10 DRIVE! 


The Sensational New Tas 
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And Now! It’s yours 
to push at a 


POPULAR PRICE! 


When you offer a famous premium tire at a 
popular price . . . you've got a sales appeal that 
can’t be beat. And that’s the selling story behind 


Armstrong’s famous “Ounce of Prevention” tires. 


Yes, Armstrong offers you more chance than 

ever to build greater volume . . . greater profits! R HINO- 
Start pushing Armstrongs now! 24 months un- 

conditional road-hazard guarantee. FLEX 


WEST HAVEN, CONN. ¢ NORWALK, CONN. ¢ NATCHEZ, MISS. ¢ DES MOINES, IOWA * SAN FRANCISCO, CALIF, 
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made to move! 


Thermoid merchandising moves 
Fan Belts and Radiator Hose 

at a profit for you. Thermoid can 
help you put more sales appeal 
into packaging and displaying 
these TBA items... under your 
brand or ours. 





Thermoid 





It’s good business to do 
business with Thermoid. 
Let us show you why. 





hermol 


A principal supplier to the automotive 


market for over 50 years 





Thermoid Co., Special Sales Division, Trenton, New Jersey 


NATIONAL 





TBA 


in. handle is a plastic scraper which 
can be removed from the slotted 
handle end for close work, or left in 
place for longer reaches. A pliofilm 
cover is now provided which slides 
back on the handle when the brush is 
in use, and slides forward to cover the 
bristles and protect the user from the 
wet brush. 








New Searchlight on Market 


A new 12-volt Deluxe Searchlight 
Np 2103 has been placed on the mar- 
ket by the Justrite Manufacturing Co 
It operates on eight standard flash- 
light cells, and features a flat base 
swivel headpiece and 3-in. reflector 
Retail price is $5.95 in the U.S. 


New Auto Cushion 


An addition to the Skelly Oil Co., 
TBA line is the Crest Cushion Topper. 
It is described as a latex treated fabric 
which fits over car seats. Chief virtues 
are the fact that it can be installed in 
a few minutes, gives the driver a 
cooler ride in summer, and can be 
cleaned with soap and water. 


Wheel Balancer Explained 


Richfield Oil Corp., Los Angeles, is 
explaining to dealers the advantages 
of the new Stewart-Warner wheel bal- 
ancer. The TBA department is telling 
them how easy it is to balance wheels 
right on the car, and how the service 
not only brings a substantial profit on 
its own account, but helps build more 
tire volume. 
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Improved Brake Fluids 


Permatex Co., Inc., Brooklyn, 
N. Y., has brought out two improved 
brake fluids. The heavy duty fluid 
has been tested to function effec- 
tively at temperatures ranging from 
minus 60 deg. F to plus 300 deg. F. 
The moderate duty fluid operates be- 
tween temperatures of minus 40 deg. 
F to plus 230 deg. F. As a safety 
measure, Permatex urges a check of 
brake fluid level with every 1,000 mile 
oil change, and also recommends that 
braking cylinders and systems be 
flushed and cleaned out at least once 
a year with brake fluid. 


Thermostat Data 


A new sticker is now packed with 
each Atlas thermostat. It has spaces 
on which the dealer can note date, 
mileage, and type of thermostat in- 


Goodrich Offers Nylon Tires 

B. F. Goodrich is passing out copies 
of the above photo showing a set of 
BFG all-nylon Traction Express truck 
tires which have traveled 161,453 
miles on their original treads. The 
trucker is William Embrey who op- 
erates between Albuquerque, N.M. 
and Oakland, Calif. The Traction Ex- 
press tires, put on the market last sum- 
mer, are especially designed for the 
drive wheels of trucks and tractors. 
B. F. Goodrich asserts that these new 
tires are good for as much mileage as 
a regular tire and retread combined, 
because of a 46% thicker tread, and 
are still eligible for repeated recap- 
ping. 





? 
Exide AUTOMOTIVE DIVISION 
THE ELECTRIC STORAGE BATTERY COMPANY 
P.O. BOX 8109, PHILADELPHIA 1, PA. 


1 want to know more about the Exide proposition. 


Name 


Address 
City 














© New Low Prices 
© New Program 
© New Advertising 


MORE PROFIT FOR YOU! 


Exide now offers batteries in a com- 
plete consumer price range . . . from 
the famous ULTRA START® to other 
EXIDES priced as low as... 
P $4395 
© 


ow!..- 


You can sell quality and be com- 














petitive in the various price ranges. 


Mail the coupon... Get the facts... 
Judge for yourself! 


Exide AUTOMOTIVE DIVISION 
THE ELECTRIC STORAGE BATTERY COMPANY ' 
Philadelphia 2, Pa. 


Exide Batteries of Canada, Limited, Toronto BATTERIES 


@ T. M. Reg. U. S. Pat. Off. 
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NOW! BOTH FIBRE 
FROM ONE SOURCE 


RHEEWM Announces a 
Complete Line of Fibre Drums 
to Provide an All-Inclusive 
Shipping Container Service 


To supplement its line of steel shipping and 
custom equipment containers, Rheem has 
added a complete line of Fibre and Fibre- 
Metal drums. These strong, light weight, 
inexpensive drums come in four types and 
in a wide variety of sizes. 


EVERY SIZE FOR EVERY NEED 


Choose the size that best fits your needs, Fibre drums 
from | to 32-gallons in capacity; Fibre-Metal drums 
from 5 to 60-gallons. There is virtually a size for 
every possible requirement. 


RHEEM 
FIBRE 


All-fibre 
drum, light 
in weight, 
low in cost 


RHEEM : RHEEM 
FIBRE : FIBRE 
METAL : METAL 


... With with new 
convenient ‘ae 
friction i 
cover : steel bottom 


MANUFACTURING COMPANY 


Chicago 29, Illinois 
Houston 20, Texos 
Linden, New Jersey 


New Orleans 20, Louisiana 
New York 22, New York 
Richmond 4, California 


Seattle, Washington 
South Gate, California 
Sparrows Point 19, Maryland 
Export Sales, 477 Madison Avenue, New York 22, New York 
Foreign Affiliates and Associates: Argentina - Buenos Aires © Australia - Adelaide, Brisbane, 


Fremantle, Melbourne and Sydney Brazil - Rio de Janeiro e Canada - Hamilton « Italy - Milan « 
Peru - Lima © Philippine Islands - Manila ¢ Singapore ¢ Spain - Madrid ¢ United Kingdom - Bristol 


Now, More Than Ever Before, 
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AND STEEL DRUMS 
- RHEEWN 


RHEEM STEEL 
CONTAINERS ARE 
MANUFACTURED 
IN SEVEN 
STRATEGICALLY 
LOCATED PLANTS 


30 gal. Rheem Fibre-Metal Drum $55 gal. Rheemcote Steel Drum 


“FAMILY” IDENTIFICATION 


Rheem can furnish on Fibre drums the same type of deco- 
rative service it provides users of Rheemcote lithographed 
steel drums. Any design or trade mark can be reproduced 
on an all-over label for Fibre drums in any number of 
colors to provide “family” identification for your products. 











MAIL COUPON IN NOW! 
FOR COMPLETE INFORMATION 


RHEEM MANUFACTURING COMPANY 
(Mail to Nearest Soles Office, Listed at Left) 


( We would like to have your packaging engineers come to our 
plant and study our shipping container problems. 


0 Please send additional information. 


NAME OF COMPANY. 





STREET. 





CITY. I ee I tre 





BY. 
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between Tank Truck 
and Home Storage Tank 


QUAPRENE FUEL OIL HOSE 


Even the most extreme weather conditions won’t impair 
the flexibility of this long-wearing hose. Neoprene com- 
pound tube is undamaged by oil, paints, solvents or 
turpentine. Moulded braided construction with three 
braids of high tensile cotton yarn. In lengths up to 225 
feet with built-in, spirally-braided copper wire for con- 
stant static bond. Cover is highly resistant to oil and 
abrasion. Furnished with full-flow couplings. For long 
service between truck and home use Quaprene—another 
Quaker quality product for service and savings. 


Write for free folder and name of nearest distributor. 


Belting, Hose, Packing and 
Moulded Rubber of every 
construction for every need. 


QUAKER RUBBER CORPORATION 
DIVISION OF H, K. PORTER COMPANY, INC. 


PITTSBURGH 


PHILADELPHIA 24, PA. 


Branches in Principal Cities 
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LP-Gas Starting Device 


The Start-Eez primer, formerly sold 
by Engineering Sales, Inc., of Phoe- 
nix, Ariz., is now being marketed by 
the Tanra Manufacturing Co., Inc., 
420 Alden St., Orange, N. J. It is a 


device for injecting a charge of LP- 





gas into the combustion chamber of 
any internal combustion engine for 
easy cold weather starting. 


Tire Bill Shelved 


The bill to bar rubber companies 
from retailing tires through their own 
stores, introduced by Senator James 
E. Murray (D., Mont.) has been 
shelved by the Senate Judiciary Com- 
mittee. Also sidetracked was a Sher- 
man Antitrust amendment relating to 
discounts and restraints of trade spon- 
sored by Democratic Senators Murray, 
Lehman (N.Y.) and Humphrey (Minn.). 
Still pending is a house-approved meas- 
ure raising to $50,000 the penalty for 
antitrust violations. 


Automotive Rubber Lubricant 


Permatex Co., Inc., Brooklyn, 
N. P., has developed a new automo- 
tive rubber lubricant. Its principal use 
at present is in tire retreading plants. 
When mixed with nine parts of water 
and sprayed inside of the hot molds 
it is said to permit easy removal of 
the re-capped tire after curing. 


Ad Program Plugs Texaco PT 


The Texas Co. is providing its dealers 
with a complete advertising program 
backing Texaco PT glycol base anti- 
freeze. To tie in with the company’s 
consumer advertising, dealers may get 
window streamers in Day-glo ink 
carrying a large scale illustration of 
the red and white PT quart can; and 
jumbo post cards for mailing to cus- 
tomers. 

Copy theme is “One Shot Lasts All 
Winter” and dealers are reminded that 
PT protects all engine metals against 
corrosion; won’t boil away during a 
warm spell; won’t foam even during 
high-speed or heavy duty driving; and 
comes in royal blue color that is com- 
pletely stable and won’t change color 
in storage. 


Portable Car Cooler 


Richfield Oil Corp., Los Angeles 
has added a new product. It is the 
Quickool portable car cooler, a de- 
vice which provides a flow of cool 
air inside the car when it is standing 
as well as when it is in motion. A 
motor drives air through water satu- 
rated cellulose channels. The unit, 





weighing about 10 Ib., can be placed 
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: See 


Over 10 years old and still as fresh as a daisy! This unit is as rattle-free as the day it rolled off the line. 


AUTOCARS 
GROW OLD GRACEFULLY 


Haul profitably for years 


AN AUTOCAR CUSTOMER remarked “the sheet metal 
lasts longer on Autocars than on other makes of 
trucks. You never see an old Autocar coming toward 

you with its fenders flapping like the ears of a galloping hound dog.” 

That’s because Autocar uses heavier gauge sheet metal and treats it 

with a special coating process before painting it. The result is that 

Autocars go through a lifetime of tough service and remain trim, 

taut, and profitable to operate. 


AUTOCAR TRUCKS 


AUTOCAR DIVISION OF THE WHITE MOTOR CO., EXTON, PA. 


Autocar Trucks are sold and serviced throughout the world 





Autocar Division of The White Mator Company 
Exton, Pa. 


io” 


Be Please send me the Autocar Fact Booklet. 
NEW AUTOCAR FACT BOOKLET ~— 
JUST OFF THE PRESS! SE Name and Title 


Tells you about Autocar’s 
other exclusive advantages. 





Firm Name 





Addr 





No. of trucks in fleet 





Type of operation 
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SICK COMPRESSOR? 
If your air compressor is 
really in a bad way your 
Westinghouse Air Com- 
ressor Distributor can take 
t to his fully equipped 
shop for a major overhaul. 
He can give you quality 
service on any type of com- 
pressor you may own. 


Get fast service when you need compressor repairs 


@ Your Westinghouse Air Compressor Distributor knows ¥ 4 . 
how important ¢ i i | ee) | 
portant a good air supply is to your business. So 


when you call him for repair service or a new air compressor, 


he'll get to your shop or station fast. 
Westinghouse Air Compressor Distributors are located 


throughout the country. Each distributor has a fully equipped 

repair shop, an experienced maintenance crew, and a large A Subsidiary of Westinghouse Air Brake Co. 

stock of Westinghouse Air Compressors and repair parts. MILWAUKEE 14, WISCONSIN 

He’s listed in the classified section of your telephone di- Plants: Milwaukee © Cleveland — Greenwich — Dunkirk, Ohio 
rectory under Air Compressors. Coldwater, Michigan 


Manufacturers of air compressors, rock drills, engines, loaders and mixers. 


Factory Branch: EMERYVILLE, CALIF. Distributors throughout the United States... Consult your Classified Directory. Distributed in Canada by: Canadian Westinghouse Co., Ltd., Hamilton, Ont. 


A LOT OF AIR HERE. 

Your Westinghouse Distrib- 
utor carries a full stock of 
Westinghouse Air Com- 
ee. You can get fast de- 
ivery and expert advice 
from him. 
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anywhere in the car, and hooked up 
to the battery current by means of a 
special switch plug mounted under 
the dash. 


Outboard Motor Spark Plugs 


A complete line of rustproof out- 
board motor spark plugs has been 
placed on the market by the AC Spark 
Plug division of Goneral Motors. The 
new line covers all makes and models 
in the outboard field. Each plug is in- 
dividually packed with two types of 
terminal connectors, aimed at afford- 
ing good terminal contact regardless 
of the type of motor wiring. 

One of the important features 
claimed for the new plug is the rust- 
proofing by means of a noncorrosive 
zinc finish. This gives the plug a 
bright, chrome like finish claimed to 
be impervious to water and weather- 
ing. And a “petticoat tip insulator” is 
used in the entire line which is 
claimed to heat up quicker and burn 
away deposits which cause plug foul- 
ing. 

AC is backing the new line with 
extensive point-of-purchase advertis- 
ing. Included are counter cards, win- 
dow displays, and a customer folder 
which includes a specification chart 
for all makes and models of outboards. 


Auiomotive Lamp Estimate 


Latest estimate of the market for 
automotive lamps, compiled by Tung- 
Sol, shows these figures: 

Total U. S. Market for Lamps 

Sealed Beams 22,517,500 units 
Miniature Lamps 157,634,000 units 

The estimated total dollar volume is 

$36,028,000 for sealed beams; and 





wf ens y 
Say 


The Roper 3600...for General Purpose Pumping 


This installation shows a battery of Roper 3600 MAHBRV 
Pumps in the Gulf Oil Corporation Packaging Plant at 
Charleston, S.C. 

Widely recognized for dependability, these Ropers are de- 
signed to handle thick or thin liquids at slow speeds .. . are 
available in 40 to 300 G.P.M. sizes — pressures to 60 P.S.I. 
Self-lubrication, deep packing box, adjustable relief valve, 
hardened helical pumping gears, and high-lead bronze bear- 
ings are features that assure long service life; while quiet, 
smooth operation and high efficiency are performance quali- 
ties users appreciate. 


Get full details from your Roper distributor, 
or send for our comprehensive catalog. 


Close-up shows piping ar- 
rangement of one of the Series 
3600 Pumps in the Gulf installation. 
Pumps were furnished with totally-en- 
closed anti-friction gear reduction and stand- 
ard motor; the complete unit is mounted 
on steel bed plate. 


GEO. D. ROPER CORPORATION 
478 Blackhawk Park Avenue 
Rockford, Iilinois 
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TIRES—BATTERIES—ACCESSORIES 





$31,211,532 for miniature lamps. 

Figures are based on unit replace- 
ments at the rate of 4% sealed beam 
and 342 miniature lamps per car per 
year; and on a list price of $1.60 for 
sealed beams and an average list price 
of $0.198 for miniature lamps. 


Classroom for Outboards 


Skelly Oil Co. conducted a series 
of field demonstrations of outboard 
motors this year in which a traveling 
crew of four men moved by truck 
throughout Skelly’s marketing area of 
12 states. They put on six hour dem- 
onstrations at 25 lake and river spots, 
to which Skelly dealers and jobbers 
were invited. 


Originated by John K. Howe, 
Skelly TBA manager, this mobile 
classroom for outboards is the first of 
its kind to be used in the oil industry. 
In charge of the group was Charles 
Sibenthaler, TBA special representa- 
tive. He was assisted by Ray White 
and Bob Shepard of Skelly’s TBA de- 
partment; and by Joe Moses and Dick 
Anderson, field engineers for Scott- 
Atwater, whose Corsair outboards 
have been sold by Skelly since 1948. 


New Battery Cable 


A new battery cable with a self- 
spreading terminal has been intro- 
duced by the Stamco Manufacturing 
Corp., Pico, Calif. The terminal bolt, 





STOP 


LOSSES 


FIG. 312 


FIG. 148 


Vapor Losses Are Costly 


They can be greatly reduced 
by the installation of the cor- 
rect Morrison Conservation 
Vent. 


Available in spring loaded, 
weighted and oil seal type. 


Write for further details. 


MORRISON BROS. COMPANY 
OlL EQUIPMENT HEACQUARTERS 


DUBUQUE, 


lIOWA 


NATIONAL 
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when backed off, exerts positive 
pressure to spread the terminal clamp 
away from the battery post. The cable 
comes off without prying or pounding. 


_ Heavy Duty Lamps Offered 


A new series of heavy duty stop and 
tail lamps has been introduced by 
Yankee Metal Products Corp., Nor- 


| walk, Conn. They are door type lamps, 


with 6 volt, 3 and 21 candlepower 
filament bulbs. Red plastic lenses also 
act as reflectors. Finish is black enamel 
over Bonderite. 


| Sinclair Offers Premiums 


As an inducement to dealers to sign 


| up for the Fall Direct Mail Program, 
| Sinclair is offering a choice of two 


premiums. One is an all-wool Melton 
jacket; the other is a Goodyear bat- 
tery tester, for either open circuit or 
load testing. The campaign begins in 
September. 


| New Goodrich Warehouse 


Oklahoma City will be the site of 
the next B. F. Goodrich district office 
and warehouse. Construction has start- 
ed there on a one-story brick and steel 


| building on Hill street in what is known 


as the Santa Fe district. It is expected 


| to be in operation in October. 


Adjustable Display Unit 
A display unit has been designed by 
Goodyear for use in stations with 


| limited space. No installation costs are 
| involved because it is a free-standing 
| unit 


which can be assembled and 
ready for merchandise in an hour. 
Also it is easily dismantled for moving 
to a different location, if desired, with- 
out damage to walls or floors. 

Shelves are all completely adjustable 
for use with any assortment of mer- 
chandise. It is made in two sizes. Price 
of an 8-ft. unit is $159.95, and a 
12-ft. unit is $225.00. A time pay- 
ment plan is available. 
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This NEW 
SQUEEGEE 


with ‘TRICO’S ‘SOLVENT SPECIAL 


To acquaint additional dealers with the repeat 
profits that can be made with Trico Windshield Washer 
Solvent, Trico Jobbers for a limited period are offer- 
ing this “special.” 

Buy 3 display cartons of Trico Solvent (each con- 
tains 6 bottles) and this new E-Z-CLEAN Wash ’n’ 
Wipe Squeegee is yours without extra charge. It speeds 
up and improves windshield cleaning service. (Make 
your own squeegee solvent by mixing a bottle of Trico 
Solvent in 3 gallons of water; it softens bugs, dissolves 
traffic film). 

Trico Solvent is an all-year seller. 18 million Trico 
Windshield Washers provide a big market for it. 


Ask for WA-355 E-Z-CLEAN 
SOLVENT SPECIAL 


meme MM ee ee ee eee Se eee 


SEND 10 Cents TRICO PRODUCTS CORPORATION, BUFFALO 3, N. Y. 


TRICO UNIVERSAL Gentlemen: Please mail me a Trico Windshield Washer Nozzle Wrench ; 
WINDSHIELD WASHER Enclosed is 10 cents to cover postage and handling. 
NOZZLE WRENCH 


This handy wrench fits all 
types of Trico Windshield 
Washer Nozzles. Use it to 
— position of water jet 

- or to loosen jet for flush- : 
ing or cleaning. Mail the saaaaleaintate 
coupon today. 


LIMITED OFFER 


Deoler's Nome 





Street 








My Jobber's Nome is 











TBA PERSONALS 


Frank S. King, 
former assist- 
ant development 
manager for Fire- 
stone, has been 
named technical 
manager for tires 
at Dunlop Tire & 
Rubber Co., Buf- 
falo, N. Y. He 
will supervise 
product develop- 
ment, technical 
service and quality control of tire and 
tube manufacture. 

During his 18-year tenure at Fire- 
stone, King was instrumental in the 
design and development of several of 
that company’s major products. He 
holds a Bachelor of Science degree 
from Dartmouth, is a member of the 
Society of Automotive Engineers and 
of Rotary International. 

es 

F. H. Hinderscheid has been named 
manager of the Pittsburgh branch of 
the Lee Tire & Rubber Co., coming 
from Washington, D.C., where he was 
also manager. Following a term in 
the Air Force during World War II, 
Hinderscheid went to the National 





F. S. King 


Cash Register Co. as a salesman at the 
Akron branch. He has been with Lee 
since 1949, starting as a salesman in 
Washington. 

C. A. Burns succeeds Hinderscheid 
as Washington manager. He once ran 
his own service station and was a 
TBA salesman for the City Oil Co. of 
Anderson, S.C., before joining Lee as 
salesman at the Spartanburg, S.C. 
branch. 

* 
Marion T. 
Powers has been 
made a vice pres- 
ident of the 
Kelly - Springfield 
Tire Co., Cum- 
berland, Md. He 
will continue in 
charge of Kelly 
brand sales 
through distribu- 
M. T. Powers tors and petro- 
leum accounts. 
At the same time Robert W. Richard- 
son resigned as vice president, effec- 
tive July 31, and will take over an 
undisclosed assignment in the Good- 
year sales organization. 
Powers came to Kelly-Springfield in 


1944 from his former post as assistant 

sales manager of Hudson Motor Co. 

A native of Hart, Mich., his first job 

was in a tire factory. From there he 

went to the Wills Ste. Claire Motor 

Car Co., where he got his first sales 

experience lecturing on chassis con- 
struction at automobile shows. 

> 

William F. 

Price, Jr., has 

been made vice 

president and as- 

sistant to the 

president of the 

Price Battery 

Corp., Hamburg, 

Pa. He has been 

with the company 

he since 1949 in en- 

, ineering, manu- 

W. F. Price cave clas 
and more recently in sales work, with 
time out for 42 months military 
service. 

. 

H. L. Luthy, has been put in charge 
of Autolite’s Denver, Colo., district. 
He was formerly in charge of the 
Houston district, where he is suc- 
ceeded by William W. Hayslip. 





introducing 


THE NEW 


CUSTOM-BUILT 
LONG-RANGE 


LOADING ASSEMBLY 
oe 0. 8.9 3, | o 


EQUIPPED | 
———— 


laf ~ 
f* No. 462 


Sizes: 3 x 4” 


To meet the 
advancing needs 
of the industry 


This newly designed and one -tested assembly of extreme 
long range, without re-spotti loads transports and tank cars 
with unsurpassed speed, greater gy A) nd trouble-free handling. 
It includes two of the new Ojilco ( ) swing joints, oqrege ped 
with TIMKEN to — roller bearings which insure greater 

free load capaciti 


No. 827 swing joint provides 360-degree rotation of the drop tube 
and is provided with handle to facilitate operation. 
Compression springs which never fatigue, operate in conjunction 
with perforated lever arms to accomplish desired torque an angles 
riction- of vertical movement. Thereby, the vertical movement is spring- 
a see and the loading arm remains in loadin: position without 
if 
These new swing joints are packed with ""O" ring seals opercting pomery te tty obey = =, an tae & Capeee 
against hea chrome surfaces to quard — leakage and wear The assembly includes No. 150 self-closing shock-proof loading line 
Repackin me less than 15 valve; and a Timken bearing pillow block at the top of the riser 
without dismantling any connections. los ~~ Mr te need an additional swing joint. All 
The assembly and alignments are perfectly ed in keepi joints are grou with static connections 
with Oilco's high Contents with precision Rm mene ground bear- d at the fac Bolt up the flanges and you 
ings and races on all swing joints, except No 827 on or flame. fe -ready to proceed with speedy, carefree volume loading 
hardened materials have no part in the cons’ Write for descriptive folder, A-2, for added detallis. 


OIL EQUIPMENT PV UINIYA LT COMPANY 


INCORPORATED 











3100 VERMONT AVE. LOUISVILLE 11, KY. 
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Dba. 
in TCA sales! 


—and NPN sells TBA— 


With every tick of the clock, motorists buy ap- 
proximately $95.00 worth of tires, batteries and 
accessories from the oil industry. That amounts 
to $5700 a minute, $8,208,000 a day, three 
billion dollars worth a year! 


As each second ticks, another tire is sold. 
Every two seconds, it’s a new battery. Since you 
started to read this ad, 200 motorists have 
bought other accessories, too, at their neighbor- 
hood service stations. 


Can you hear those cash registers chiming a 
chorus of sales? Whose tires, whose batteries, 
whose accessories are being sold—YOURS? 
Are you getting your share of this oil company 
TBA* business? Know how to get it? Where to 
start? Whom to see? 


There is a particularly effective method of 
soliciting this business; an inside track to the oil 
jobbers and major oil company marketing men 
who decide what TBA items shall be sold. It’s 
advertising in National Petroleum News. 


National Petroleum News reaches market- 
ing management men in oil jobber organizations 
and major oil companies—the men who direct 
the packaging, storage, transportation and sales 
of petroleum products, PLUS the purchase and 
resale of tires, batteries and accessories. 


If you want TBA business, the first logical 
step is an advertising campaign in National 
Petroleum News. 


*TBA is the oil industry's designation for tires, batteries and accessories. 


NATIONAL PETROLEUM NEWS 


A McGRAW-HILL PUBLICATION 


Publishers of the 
Annual TBA Directory 
& Buyer’s Guide 


Member of Associoted Business Publications 
ond Audit Bureou of Circulations 


Publication offices: 330 West 42nd St., New York 36, N. Y. 
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At 


Skelly dealers’ 
everywhere... 


more and 
more motorists 


are filling up with 
the guaranteed new gasoline 


for modern motors 


New Skelly Supreme Gasoline 


When it comes to making modern high-compression en- 
gines perform the way their designers intended—there’s 


nothing like NEW SKELLY SUPREME GASOLINE. How Skelly customers 








Thousands of motorists have discovered this fact—re- 
sponding to Skelly’s heavily advertised invitation to MEET 
THE NEW CHAMP. 

Skelly Dealers love the way their customers have taken ; 
to this great, totally new gasoline—typical of the product * Leading farm papers! 
quality and product promotion that pull traffic into Skelly e Big-impact TV! 
Stations—and put dollars in their cash registers. 

Like to see what’s in the Skelly Franchise for you? 
Write today! 


get the new idea! 


e Network radio! 


e Big-space newspaper ads! 











“the franchise with a future” 


SKELLY OIL COMPANY - Marketing Headquarters: KANSAS CITY, MISSOURI 
Division Offices: Kansas City * Chicago * St. Paul * Omaha * Cedar Rapids * Tulsa * Wichita * Denver * Dallas 
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EQUIPMENT 


a EE... 
Mobil Mobil 
Tires Tires 





TRADE 
AND 
SAWE 





ample storage for inventory. . . 


; TREAD THIN? 
TRADE EM IN/ 


and locks up at night 


How to Sell Tires with Mass Display 


Following the trend to mass display found in almost every retail 
field, a national automotive equipment supply house has brought 


out a “Tire Super Market.” 


The prefabricated “tire warehouser and merchandiser” 


solves 


a number of important tire display and storage problems while serv- 


ing as an eyecatching sales tool. 

The 108 Tire Rack, marketed 
by the Jack P. Hennessy Sales Co. 
of Englewood, N.J., comes in two 
sizes—to hold 72 or 108 tires. 

The sales philosophy behind the 
unit—at least for the TBA supplier— 
is this: 

If the dealer has the rack, he must 
fill it with tires. And with an inventory 
that large, he is sure to put a healthy 
push behind tire selling. 

The compact storage and merchan- 
dising unit cleans tires from valuable 
space on the inside of the station, 
leaving it for other necessary stock. 
Theft also is eliminated, since the 
rack can be locked securely when the 
station closes or during the quiet and 
theft-dangerous night hours at a 24- 
hour station. 


At the same time, tire selling and 


display is made more attractive to the 
dealer because of the smaller amount 
of physical effort involved. 

There are no displays to carry in 
and out of the station at opening and 
coming time, saving many man-hours 
in stations that feature large-scale tire 
promotions. 

The only time tires must be handled 
is when new inventory is received or 
tires are taken out for a sale. 

The unit is watertight when closed, 
cutting out dangerous water damage. 

With its large frontal area, the rack 
offers a good background for spe- 
cial promotional signs and banners. 
Weatherproof signs can be attached 
easily to the doors. 

Spinners and other “stoppers” can 
be attached to the top. Spotlights can 
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be brought into play to illuminate the 
rack after dark. 


BARRETT automatic 
Filling and Cri 


for handling greases and other 
viscous fluids. 

@ No operator required. 

@ 100% air operated. 

Fills, seals, stamps ond counts lug 
cover pails. Output of 15 pails per 
minute. Write for details on installa- 
tion to meet your requirements. 


_# & @ @ irs 


Wanufacturing Co. 





ping Equip 





All your Metal Furniture and Fixtures for Sales-room, 
Lube-room, Store-room FROM ONE SOURCE! 


Shure-built metal furniture and fixtures will give you 
more TBA and service sales per available square foot, 
through outstanding merchandise presentation that 
adds sparkle and desirability to your products. 


All catalog items are functionally designed to permit 
unlimited number of combinations to meet any building 
requirement. 


i 


<< ae 


TIRE RACK AND DISPLAY SHELVING 


SERVICE WORK BENCH 


East 
sagt 
oe 


PORTABLE 


WRITE OR WIRE FOR 

Shure-twiy 
COMPLETE CATALOG RVC StAnON 
SHOWING FULL LINE —_ 
AND INSTALLATION rine 


DIAGRAMS. 


. 


Dypereeerset seers ¢eT? Pret mH 
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<< [: 3* ‘re Ti f-- 

i J : = sl a »* Gal ép f 
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DISPLAY 
MERCHANDISER 


i 
SERVICE MERCHANDISER 


Also custom-built items to your 
specifications. Send blue-prints or 
specifications for prompt quotation. 


&9hure 


MANUFACTURING CORPORATION 


APPEARANCE SERVICER SERVICE BENCH LOCKER ASSEMBLY 1601 S. HANLEY RD. + ST. LOUIS 17, MO. 
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Bx, 


cold, dry air. 





Portable Air Conditioner Cools Cars 
@ When cars in the Southwest and Midwest drive up to service stations 
equipped with a Chrysler Airtemp portable air conditioner, the attendant 
on duty simply slips the end of a flexible hose through an open window 
and in a matter of seconds cools off the inside of the car with a flood of 











Battery Charger and Tester 


Four chargers in one are combined 
in this portable battery charger and 
tester. Setting the fast-slow switch 
makes it a complete fast or slow 
charger. Setting the 6-12 switch makes 


it a complete six or 12 volt charger. 
Manufacturer claims the tap switch 
covers the full and proper range of 
charge currents. The charger has six 
adjustable fast charge rates (three for 
six and three for 12 volts) for quick 
charges and boost starts. Testing com- 
ponent tests percent of charge in bat- 
tery, checks battery condition in two 
ways—checks before charge by com- 
parison of cell voltages under open 
circuit conditions—second, checks by 
comparison of cell voltages under 
load; also tests generator system. Fox 
Products Co. 


Circle No. 1 on Reply Coupon 


Island Vacuum Cleaner 

A service station vacuum cleaner 
for use in servicing cars at the island 
has been developed. Operating from 
regular air hoses, the cleaner reverses 
the air flow and creates a suction 
strong enough to clean cigarette butts 
from ash trays without removing the 
tray. Weighing but 5 lb., the cleaner 
comes equipped with a hanger which 
when attached to a stanchion or ga- 
rage wall, holds the bag out of the 
way so all the operator has to handle 
is the nozzle. The Knitter Co. 


Circle No. 2 on Reply Coupon 


Unit Services Trailer Bearings 

As many as 12 bearings can be 
serviced with a newly developed auto- 
matic lubrication system for truck 
trailer bearings, actuated every time 
the trailer air brake is applied. The 
system is designed for use on gravity 
tandem, spring suspended tandem and 








e FOR FURTHER INFORMATION 


On equipment or literature described in this issue: CIRCLE THE NUMBER 
below. Fill in the reply coupon, clip and mail to 


@ Readers’ Information Service 
NATIONAL PETROLEUM NEWS 


330 W. 42nd St., New York 36, N.Y. 


Your inquiry will be forwarded to the manufacturer. Void after Nov. 17, 1954. 
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“FERTILIZE 
| with 
 LIQUILIZER 


The liquid fertilizer known 
throughout the country. 
| e Sold at farmer prices. 
e Special lawn analysis shows 
contents to be 
12% Nitrogen 
8% P.O, (Phosphoric acid) 
4% Potash 
Use 10 gallons with 1000 gal- 
lons of water. 
e Compare our prices: 
500+ drum (50 gallons) 
$28.00° 
| 5 tons (1000 gallon 
| truckload) $66.00 per ton® 
* Tank car quotations upon re- 
quest. 
e Order now. 


LIQUILIZER CORPORATION 


Box 193 Phone 661 
Vincennes, Indiana 
















































EQUIPMENT 


most single axle trailer transports. To 
insure cleanliness, the entire oil sys- 
tem is sealed. Seamless steel tubing or 
flexible lines connect outlet ports to 
individual bearings. The oil reservoir 
has a 7,500-mile capacity. Lincoln 
Engineering Co. 

Circle No. 3 on Reply Coupon 





Steel Stops Scuffing 


A special rolled top edge on the new 
Spiffv <teel pump island form for serv- 
ice s: |.Ons prevents tire scuffing of the 
islanu itself. Also, the form is con- 
structed so that the concrete fill settles 
around Tee lugs welded to the inside 
of the form, making it impossible for 
the form to lose its shape. At the 
center is a One-inch steel tube running 
through the island form, to take care 
of the rubber hose used as a driveway 
alarm signal by so many service sta- 
tions. This removes the hazard caused 
by draping the hose over the pump 













08 0 eat one 


electric pre-heater 













Via Electric Plug-in, KIM draws 
cold water from engine, heats it, 
forces it back into engine at 
another point, : 










pulls down high winter costs 





Quick, Easy Starts. Engine is al- 
ready warmed up, with full power, 
ready for the road. 


Warm Engines end need for heated terminals. KIM does 
not interfere with circulating systems or use of anti-freeze. 


Four Sizes — quickly installed on trucks, tractors, autos or 
stationary engines —diesel or gas. 


KIM HOTSTART electric pre- 
heaters are sold and installed 
by leading automotive sup- 
pliers. Get the jump on cold 
weather trouble by seeing 
them for detailed informa- 
tion, or write for literature. 


KIM HOTSTART MANUFACTURING CO. 
West 917 Broadway, Spokane 1, Washington 





' 
} 
| 
} 
| 
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island. The new form is made of 11 
gage prime steel. Newberry Equip- 
ment Co., Inc. 

Circle No. 4 on Reply Coupon 


THREADED 
TAIL PIECE 






GASKET 


ZINC PLATED 
STEEL SHELL 


SOLDER JOINT 
TAIL PIECE 


a 


Insulating Pipe Unions 


New sizes in insulated or dielectric 
pipe unions are now available. The 
unions serve as pipe connections and 
circuit breaks to stop the flow of 
stray electric current. They provide 
protection against galvanic corrosion 
and electrolysis in piping systems 


where two dissimilar metals are con- 
nected. The unions may be used in 
systems where gas, water, steam and 
fluids are present. Universal Controls 
Corp. 

Circle No. 5 on Reply Coupon 










New Charger on Market 


A completely new line of motor 
generator sets for charging starting, 
lighting and ignition batteries has been 
announced. Three models of 125, 250 
and 500 amp are available and each 
is designed for charging both 6 and 
12 volt batteries. New features include 
a one-hour timer and provision for 
both fast charging and discharging of 
individual batteries. Illustrated is the 
125 amp Model 911. Motor Generator 
Corp. (Hobart Bros. affiliate.) 


Circle No. 6 on Reply Coupon 


ILLINOIS 








INDIANA 





Everything in Bulk Plant 
and 
Service Station Equipment 


INDIANA OIL EQUIPMENT CO. 


417 Madison Ave., 
Indianapolis 4, Indiana 











MISSOURI 


THERE'S A Garshoy PUMP 


FOR EVERY SIZE CONSUMER ACCOUNT 


HAROLD J. SNYDER, CO. 
612 Grand Ave. Bank Bidg., Kansas City 8. Mo. 





NEW JERSEY 





EQUIPMENT 
for the 


OIL INDUSTRY 

e 
Rebuilt 
PUMPS — METERS — REGISTERS 
. 
PARTS FOR MOST PUMPS 

. 

TEN HOEVE BROTHERS 

359 Mclean Bivd., Paterson, 3, N. J. 











NEW YORK 





RENICK & MAHONEY, INC. 


380 Second Avenue 
NEW YORK 10, N. Y. 


Bulk Plant—Truck Tank and 
Service Station Equipment 


Member of National Association 
Of Oil Equipment Jobbers 











OHIO 





oy WU ELLER CORPORATION 
Goodale 


lvd. Columbus Ohio 
” shies ~ sinvict _ ENGINEERING 
——_ lockmer Pumps: 
Ever-tite G OPW Fittings: Neptune 
Meters: Heil Transports: 
Truck Tanks: Goodrich Hose: Reels: 
Air Comp. Farm & Bulk Storage Tanks. 
& Builders 


Bulk Plants and Service Stations 














Improved Delivery Meter 
A new 3-in. delivery meter, for 
large gasoline and fuel oil tank trucks, 
features an improved strainer and air 
release system, to meet special prob- 
lems in gravity gasoline deliveries. 
The new strainer is a vertical, basket 
type which can be lifted from the top 
of the casing. The manufacturer claims 
it is especially good for gasoline trucks, 
as it can be cleaned quickly and safely 
while the truck is standing in the serv- 
ice station, without spilling gasoline or 
draining the meter. Neptune Meter Co. 
Circle No. 7 on Reply Coupon 


Emergency Start Battery Kit 
Designed to provide emergency 
starts to stalled vehicles with dead 
batteries, the Kar-Start kit is now 
available. The kit mounts on the right 
front fender of a service truck and 
includes 20-ft. cables which are at- 
tached to the Kar-Start battery and 
then to the stalled car’s battery. Be- 
cause it is connected in series to the 
battery in the service truck the kit will 
start 12-volt as well as 6-volt batteries. 
The kit chest is made of heavy gage 
steel and is insulated with a heavy coat 
of vinyl plastic to protect it from 
weather, battery acid, rust, alkali and 
sun. Associated Equipment Corp. 
Circle No. 8 on Reply Coupon 
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PENNSYLVANIA 








RUTLEDGE EQUIPMENT CO. 


334 Blvd. of Allies Pittsburgh 22, Pe. 


Ruttetoe Service Station Flood 
alee ~~ — pas Valves 


Granco Pumps G Meters—Air 
Compressors 











West Penn Oil Equipment Co. 
512 Sondusky St. 
Pittsburgh 12, md 
Bulk & Service Station Equip. 
Erie Computing Pumps 
Pittsburgh Equitable Meters 
Roper & Marlow Pumps 











E. O. HABHEGGER CO. 


Fairmount Ave., at 24th St. 
PHILADELPHIA, 30 


HABHEGGER 


For The Petroleum Industry 
BULK PLANTS 
TRUCKS—SERVICE STATIONS 











UNITED PUMP SUPPLY, INC. 
1701 S. LAMAR DALLAS, TEXAS 


SALES & SERVICE 


BUCKEYE VALVES: COX WELLS: 
EVER-TITE: GOODRICH HOSE: 
GRANCO PUMPS: JOYCE LIFTS: 
MARLOW PUMPS: OILCO LOAD- 
ING ARMS: PIPE: PIPE FITTINGS: 
SMITH METERS: TOKHEIM 
PUMPS: WESTINGHOUSE AIR 
COMPRESSORS. 





WEST VIRGINIA 











SMITH METERS 
H. H. TRUITT 


1403 8th Ave. 
Huntington 1, W. Va. 


Westinghouse Air Compressors 
Service Stotion or Bulk Plant Equip. 


















































MEET THE FAMILY... 
The Crown “F” Style Family, That is! 

















There’s a Crown “F” Style ...in any size... to 
meet your most exacting can requirements. Quarter 
Pints, Half Pints, Pints, Quarts, Half Gallons, 
Gallons. Light in weight! Easy to handle! Perfect 
protection for your product! And there’s more “sell” 


in Crown’s superior lithography! 


Most Important: Recent plant improvements 
enable us to fill your “F*’ Style orders not next 
month — or next week —- BUT NOW! Think it over. 





Aren't there a number of reasons why Crown should be 





one of your “F” Style suppliers? Call or write your nearby 





Crown sales office for complete details. Ask for Free Catalog. 


Ont of Crmania Largall Chu Ianufaidiired Gain Gu 


PHILADELPHIA «© CHICAGO *© ORLANDO © NEW YORK © BALTIMORE @ BOSTON e@ ST. LUvltS 
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ECONOMICS 


Coal Airs Woes to Government 


The coal industry has pitched a fast ball at the oil and gas indus- 
tries in a “memorandum” to a government committee. The report 
sets forth the woes of the coal industry and asks that the government 


do something about them. 


Now in possession of this “case for coal” is an interdepartmental 
study group composed of assistant secretaries of Interior, Defense 


Commerce, Labor and State. 

What this group thinks about 
it will be passed on to the Presi- 
dent’s Fuels Policy Committee, 
which is to make recommenda- 
tions to the White House by 
Dec. 1. 

Here are a few of the things coal 
men ask for in their report, which 
soon is destined to fall into the hands 
of one of oil imports’ most ardent foes 
—Senator George W. Malone (R., 
Nev.), head of the presidential fuels 
committee: 

e Blanket restrictions on the im- 
ports of foreign residual oil, and work 
by the government for “more efficient 
refining of Venezuelan oil which will 
reduce residual output.” 

e Administration support of the 
Hunt bill to restrict imports of natural 
gas (chiefly Canadian) when their com- 
petition threatens domestic fuels. The 
Senate Commerce Committee held 
brief hearings earlier this year on the 
bill, but postponed further action for 
the balance of the session. 

Moving inside our own borders, the 
coal report comes up with this formi- 
dable list of “areas of potential govern- 
ment help:” 

e@ Protect coal from “excessive na- 
tural gas competition.” 

e@ Require use of coal, where avail- 
able, in government buildings and 
installations. 

e Sponsor policies to limit freight 
rates on coal. 

e Finance “co-operative” research 
to promote the use of coal. 

e Re-examine “official lending poli- 
cies to promote the use of coal where 
feasible.” 

e Where the government enters the 
power picture, make sure that coal is 
considered in determining cost at 
points of consumption. 

e Government attitude on consoli- 
dation of producing companies and 
selling agencies. 

e Possibility of establishing regular 
channels of communication between 
the coal industry and the government 
at the Cabinet level. 

The memorandum asserts that, while 
the energy market is increasing sharp- 
ly, “the percentage supplied by coal is 
decreasing. Production has dropped by 


one-third.” 

New Policy Sought — The general 
conclusion is that “the government 
should formulate and announce a 
policy to encourage the use of coal, 
specifically designed to maintain a 
production of at least 450 million tons 
per year.” 

All these proposals are pushed along 
by detailed “facts” covering 20 pages. 
Here are some of the contentions: 

Coal in large quantities and its re- 
serves “guarantee it a long life com- 
pared to low reserves and short lives 
for oil and gas.” 

Imported residual oil “disappears 
when war comes and utilities, indus- 
tries, commercial establishments and 
other users of residual oi] must change 
to coal. The same is true to a lesser 
extent with respect to heating and 
Diesel oils.” 

“Domestically produced residual 
(whether produced from domestic or 
imported crude) is adequate in quantity 
to serve the needs of those domestic 
customers who cannot efficiently use 
coal. And if the domestic demand for 
residual should increase beyond the 
supply, domestic refiners can, by ad- 
justment of their plant processes, in- 
crease the output of residuals.” 

If exclusion of foreign residual oil 
is impossible, the alternative means to 
the same end is a subsidy on coal 
freight rates “to the big consumption 
points on the seaboard.” 

Venezuelan crude averages heavier 
in gravity than domestic crude and 
therefore normally will produce a 
greater percentage of residual fron 
the same refining process. Yield in 
domestic refineries now is 19% and 
is declining steadily. Due to inefficient 
refining processes, Venezuela is pro- 
ducing 63% residual, where the figure 
should be 25% if processes were 
equivalent to those in the U.S. 

The Venezuelan government wants 
more efficient refining, but refiners fear 
“expropriation on unfair terms.” 

Immense natural gas fields are being 
developed in western Canada and gas 
shortly will be piped to eastern Canada. 
Spurs from the pipe line will run into 
markets for coal in U.S. Enactment 
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of the Hunt bill “would furnish a sub- 
stantial protection of their existing 
markets for domestic coal producers. 
The executive department should sup- 
port the enactment of such bill.” 

Call for Legislation—tThe policy of 
the U.S. should be to “take such steps 
as would bring the delivered price of 
(domestic) gas up to levels where it 
would compete on a fair basis with the 
price of coal and of oil.” 

Some changes in the Natural Gas 
Act will be required to permit pro- 
ducers to sell gas to the transmission 
companies at market levels without 
interference from the Federal Power 
Commission. Among these: 

—To accord to transmission com- 
panies the current market value of gas 
produced by them when fixing rates at 
which such gas would be resold. 

—To encourage states to adopt con- 
servation measures in connection with 
the production of natural gas. 

—To require FPC to take into con- 
sideration the welfare of coal and oil 
industries and the railroads in grant- 
ing applications for certificates of 
public necessity. 

“Government policy also should be 
directed to applying natural gas to 
those uses to which it is most pecul- 
iarly adapted so that uses which can 
just as well be served by more plentiful 
coal should be preserved to coal.” 

Alternative Proposal—If the course 
of action suggested with respect to gas 
is not acceptable, another means to 
the same end would be “to subsidize 
freight rates on coal so that coal could 
be delivered to points of use at prices 





Chance for Oil Views 


Oil industry inquiries and pro- 
tests to the Office of Defense 
Mobilization may slow the coal 
industry’s case for “protection 
and subsidy.” 

At NPN press ime, it ap- 
peared that these protests have 
taken considerable steam from 
coal’s efforts to have the govern- 
ment’s interdepartmental com- 
mittee rush through its study 
and recommendations on soft- 
coal industry problems. 

Now, the government commit- 
tee is expressing willingness to 
receive statements from oil and 
gas, but further presentations or 
appearances will have to be 
made before the higher-level 
Presidential Fuels Policy Com- 
mittee, which was established to 
examine the entire energy situa- 
tion. 














Give your Lube Sales 


A. P-100 K-P Serv-Al 
Pump 


B. K-P Hand Rotary 
Transfer Pump 


C. P-300 Transfer 
Pump 








MANUFACTURING 


1224 LINDEN AVENUE - MI 


- + « With , 
SALES PROVEN 


PUMPS 


For Resale or Premiums 
K-P Pumps are ideal for 
handling lubricants, gaso- 
line, kerosene, etc. No waste, 
no effort, trouble-free. They 
eliminate heavy lifting and 
lost time. 


K-P Pumps can be used as 
Premiums too. A tested tool 
to assist you in getting new 
accounts. Both dealer and 
distributor benefit. 











"Get the Facis .. . 
Write us for 
co. information.” 


NNEAPOLIS 3, MINNESOTA 


\WWWZz emer 


Nowe 
Noe 


vn 


for lithium 


GRE/eR-ATOR 


*An all-weather grease gun designed especially 


and other multi-purpose greases. 


New Hydrajet Pump gives greater pump 
pressure ond capacity. Requires neither 
air, electrical connections . _ nor regular 
filling of air in pump unit. 


Reversabout Pressure Booster allows push 
or pull handle operation—can develop 
more than three tons of pressure. 


Complete one-unit operation — always 
ready for instant use. 


No special filling equip r 


quire 
offers convenient and continuous lubri- 
cating service. 





All-steel construction and rust-resistant 
finish makes the new Heavy-Duty GRE- 
ZER-ATOR a rugged and dependable unit. 


Write for complete information on all Zee Line 
equipment. New regular model Gre-Zer-Ator is 
available now. Let us serve you. 


NATIONAL SALES, INC. 


812 NORTH MAIN « 


WICHITA 5, KANSAS 








ECONOMICS 


competitive with the delivered price of 
natural gas. The subsidy would not be 
large in terms of the total current 
budget and it could be reduced as the 
price of gas rises.” 

The government should examine ex- 
isting financing rules for the purpose 
of eliminating regulations that dis- 
criminate against coal. For example, 
the rules of the Federal Housing 
Administration concerning valuation 
of properties for loans guaranteed by 
the government have given higher 
valuations to houses and buildings 
heated by natural gas or oil. 

The government also could influ- 
ence the use of coal through the exer- 
cise of discretion in other fields. For 
example, the granting of emergency 
amortization to industrial plants could 
be conditioned upon the agreement 
that the plants use coal where feasible. 

Merger Possibilities—The coal indus- 
try is characterized by a multiplicity 
of producing and selling units and the 
competition between them is intense. 
The U.S. should consider seriously the 
adoption of changes in administration 
policies and in antitrust laws that 
would have the effect of encouraging 
physical consolidations and mergers. 

The government is pouring billions 
of dollars into the development of 
atomic and thermo-nuclear weapons. It 
recently has sponsored construction of 
steam plants fueled by an atomic pile 
to generate electricity. Public utility 
steam plants generating electricity rep- 
resent one of only two growing mar- 
kets now available to coal. It will be 
a travesty if the coal industry now is 
deprived of that market as a result 
of government-sponsored research and 
development. 

Closer Liaison — The oil industry 
long has maintained established chan- 
nels of communication with various 
government departments. The coal in- 
dustry does not hope to be able to 
attain the status of association with the 
government equal to that of the oil 
industry. However, there should be 
regular channels of communication 
between the industry and various 
branches of the government. These 
could take the form of advisory groups 
appointed from the coal industry. 

Such an advisory group existed sev- 
eral years ago between the coal indus- 
try and the Department of Interior. 
It was dissolved with the statement 
that its “legality was questionable.” 
Apparently coal had a “different legal 
status from oil, because the oil ad- 
visory group (obviously a reference to 
National Petroleum Council) has con- 
tinued in effect ever since and no 
question as to its legality has been 
raised.” 





NATIONAL PETROLEUM NEWS °. August 18, 1954 





~ New Chevrolet Trucks 


deliver more power, more 
ruggedness, for less money! 


2a 


- 
sive eortgT 
. 


OE | pemneR. 


5 


Making sure the truck you buy has plenty of power and models; stronger, more rigid frames on all models. 
chassis ruggedness is good business in any man’s These features pay off in extra-low upkeep costs .. . 
book. Getting the money-saving extra power and extra miles of dependable truck life. 

ruggedness of Chevrolet trucks is better business in 


But these while-you-drive savings aren’t all, by a long 
any man’s bookkeeping. 


shot. You even save when you buy. For Chevrolet is 

America’s lowest-priced line of trucks. Stop by your 
EXTRA POWER MEANS BIGGER SAVINGS Chevrolet dealer’s soon to see the “savingest”’ trucks on 
the road. He’ll show you models ideally suited to your 
job, with facts to prove you'll get more for your money. 
Chevrolet Division of General Motors, Detroit 2, Mich. 


No doubt about it, the extra power you get from new 
high-compression Chevrolet truck engines means 
you're going to pay out less for gasoline. Over a year, 
that adds up to a sizeable savings. Increased power 
brings time-saving benefits, too—greater acceleration 
and hill-climbing ability . .. you haul faster, get the 
job done quicker! 


GREATER RUGGEDNESS CUTS OPERATING COSTS 


Heavier axle shafts and wheel hubs on two-ton models; MOST TRUSTWORTHY TRUCKS 
bigger, more durable clutches on light- and heavy-duty ON ANY JOB! 





THREE GREAT ENGINES—The new “Jobmaster 261” engine* for extra heavy hauling. The “Thrift- 
CHEVROLET master 235” or “Loadmaster 235” for light-, medium- and heavy-duty hauling. NEW TRUCK 
ADVANCE-DESIGN HYDRA-MATIC TRANSMISSION*—offered on '4-, 34- and 1-ton models. Heavy-Duty SYNCHRO-MESH 
TRUCK FEATURES TRANSMISSION—for fast, smooth shifting. DIAPHRAGM SPRING CLUTCH—improved-action engage- 

ment. HYPOID REAR AXLE—for longer life on all models. TORQUE-ACTION BRAKES—on all wheels 
on light- and medium-duty models. TWIN-ACTION REAR WHEEL BRAKES—on heavy-duty models. 
DUAL-SHOE PARKING BRAKE—greater holding ability on heavy-duty models. NEW RIDE CONTROL SEAT*—eliminates back- 
rubbing. NEW, LARGER UNIT-DESIGNED PICKUP AND PLATFORM STAKE BODIES—zgive increased load space. COMFORTMASTER CAB 
—offers greater comfort, convenience and safety. PANORAMIC WINDSHIELD—for increased driver vision. WIDE-BASE WHEELS —for 
increased tire mileage. BALL-GEAR STEERING—easier, safer handling. ADVANCE-DESIGN STYLING —rugged, handsome appearance. 











*Optional at extra cost. Ride Control Seat is available on all cabs of 1'/2- and 2-ton models, standard cabs only in other models, 


"lobmaster 261"’ engine available on 2-ton models, truck Hydra-Matic transmission on '/;-, %- and 1-ton models. 
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a PROVED WAY 
to win NEW 
FUEL OIL 


CUSTOMERS! 





THIS SURE-FIREGALLONAGE 
BOOSTER REALLY WORKS! 





Bowser Micro-Filtered fuel oil is the sharpest 
selling tool you can have in your kit. It will 
work for you just like it has worked for many 
other fuel oil dealers, ~ 


EXPERIENCE SPEAKS LOUDEST! 


@ W. H. Pugh Oil Co., Racine, Wisconsin—”... 
picked up approximately 700 new customers 
the first year.” 


@ Wm. McEwan Coal Co., Albany, N. Y.—”... 
the filter has provided a good selling point with 
which to secure new accounts.” 


@ Stephens-Miller Company, Summit, N. J.— 
(Get this—it’s extra important) ”...by cutting 
down the number of service calls our customers 
have each year, we are keeping them happy 
with oil heat and their thoughts away from 
other types of automatic heat.” 


© Write today for full data... 


The two Bowser Micro-Filters shown above are part of 
a total of six which handle 4’ million gallons of fuel oil 
a year for the W. H. Pugh Oil Co. of Racine, Wisconsin. 





The replaceable cartridges in the 
Bowser Micro-Filter remove dust, 
grit, rust. sludge, carbon, lint and 
scale down to | micron (.00004”) 
as well as condensed moisture. 


You can use this promotional 
folder to sell new accounts and 
“sew up” your present ones. 


: {) i ANY BOWSER, INC., 1301 CREIGHTON AVE., FORT WAYNE 2, IND. 
US LIQUID CONTROL SPECIALISTS SINCE 1885 
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REGIONS . . « interpreting the oil news 


Pacific Coast 


By Charles N. Pollak 


Dealers Sound Off 


What’s bothering the 
dealers? 

Plenty, if last week’s convention of 
the National Congress of Petroleum 
Retailers is any indication. 

The gripes and aspirations of the 
men who run the service stations 
found formal expression in numerous 
resolutions adopted by the assemblage 
(story on page 18). As for their off- 
the-floor thinking, these were the hot- 
test topics: 

Leases—The highly cancellable one- 
year station lease continues to be a 
favorite target. Many dealers regard 
it as the source of much of their 
troubles. But some feel that at last 
they are getting somewhere in con- 
verting oil companies to longer leases. 

They are vastly encouraged by the 
fact that three-year leases are gaining 
acceptance by Atlantic Refining Co., 
Standard of Indiana, Richfield of 
California and have the support of 
National Oil Jobbers’ Council. 

A sore point for some is the way 
major-company industry spokesman 
persist in hailing the nation’s “inde- 
pendent” dealers. They don’t feel at 
all independent, they say, especially 
when they read their leases. 

This feeling was strong enough so 
that one delegate opposed dealer sup- 
port of the Oil Industry Information 
Committee program. He said that 
OIIC painted too idyllic a picture of 
the dealer and suggested that the 
NCPR shun the industry public rela- 
tions effort unless dealer groups are 
permitted to have a hand in depicting 
the dealer to the public. 

Thus, William C. Dixon, recently 
resigned head of the Los Angeles 
office of the Justice Department’s anti- 
trust division, found a receptive audi- 
ence when he said: “The ‘independent 
business man’ status attributed to the 
average dealer today is pure fiction un- 
less some security of station tenure 
exists.” 

Stubbs—Resentment against what 
dealers regard as One-way leases highly 
favorable to the supplier has come to a 
head in the case of Roger Stubbs, 
Shell Oil Co. dealer in Seattle. Stubbs 
is the successful operator who, upon 
being notified that his lease was not 


nation’s 


being renewed, decided to fight can- 
cellation. 

Stubbs is aware that Shell’s legal 
department writes a good contract. So 
is the Washington Gasoline Dealers 
Assn., which voted to back and finance 
his forthcoming court battle against 
ouster. So, also, is the NCPR which 
lionized the youthful dealer as the 
dealers’ David versus the suppliers’ 
Goliath. 

No dealer was encountered who 
thought Stubbs could succeed in re- 
sisting cancellation. Nor was any en- 
countered who did not think that 
focussing national attention on the 
case would justify the attorneys’ fees 
invested in Stubbs’ martyrdom. 

Rent—A good many delegates com- 
plained of what they said were exces- 
sive rents. The amount of the rent did 
not come in for as much criticism as 
the fact that escalating rentals assert- 
edly destroy dealer incentive to seek 
greater volume. 

“Look,” one dealer said. “My rent 
goes up with my gallonage. But then 
along .comes a price war which the 
majors make worse by subsidizing the 
low price. My margin is practically 
non-existent while my rent goes way 
up on the increased gallonage that I 
pump.” 

Station Construction—The abund- 
ance of new stations in every section 
of the country is causing the dealers 





Len Castle is on vacation. 
His Midwest column will be 
resumed upon his return. 











much concern but no solution was 
readily apparent at the convention. 

The prospect of slicing and re- 
slicing the pie thinner every time a 
major company completes a new sta- 
tion seemed appalling enough to many 
dealers so that they are ready to aban- 
don their dislike for governmental 
regulation and seek some form of 
control of new construction. 

Delegates did not appear to be com- 
forted by the words of E. J. Mc- 
Clanahan, Standard of California 
vice president, when he told them 
that while 1,000 stations had been 
built in California in the past three 
years, the total number of stations 
increased only slightly. “Obviously,” 
he said, “new, streamlined stations 
have been replacing outmoded, un- 
economic outlets.” 

McClanahan’s statement did not 
jibe with the view of William D. Snow, 
NCPR general counsel, who charged 
oil companies with continuing opera- 
tion of “dog” stations in order to keep 
as many outlets as possible for mount- 
ing refinery runs. 
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Licensing—Delegates were worried 
enough about too much competition 
to endorse a move to seek state laws 
making it compulsory for service sta- 
tion operators to secure licenses. Their 
hope is that licensing would weed out 
incompetent and inexperienced opera- 
tors who, they assert, are lured into 
dealerships by the blandishments of 
suppliers. 

The Future—Despite the numerous 
grievances aired, the young and ag- 
gressive leadership of the NCPR made 
it plain that dealers will not enhance 
their stature by the complaint-and- 
supplication route alone. Again and 
again their pronouncements showed a 
determination to pursue their objec- 
tives through legislation and “public- 
ity” regardless of whether oil com- 
panies co-operate or not. 

And their basic contention con- 
tinues to be that suppliers will get 
better, more stable dealers much 
sooner if they look at oil marketing 
from the dealer’s viewpoint and act 
accordingly. 


Atlantic Coast 


By 
Raymond E. Bjorkback 


New School for Jobbers 


New England’s first jobber manage- 
ment institute will get under way 
Sept. 13 at Yale University on a note 
of promise: “Building the Future of 
the Independent Marketer.” 

A four-man panel will discuss this 
topic as the keynote of an undertaking 
which the Connecticut Petroleum 
Assn. sees as an investment for in- 
creased efficiency of its members— 
and plans to make it an annual affair. 

On the panel will be two associa- 
tion members, W. D. Roth, Dahl Oil 
Co., Norwich, and Samuel Wilkes, 
Crown Petroleum, Hartford, plus F. 
Raymond Kraemer, credit and finan- 
cial consultant, Mineola, N.Y., and 
Rush F. Carrier, manager of distribu- 
tor sales for Tide Water Associated. 

Moderator will be Herbert A. Yo- 
com, editor of NATIONAL PETROLEUM 
NEws. 

A talk on “The Independent Oil 
Marketer” by L. T. White, manager 
of business research and education for 
Cities Service Petroleum, Inc. also will 
mark the evening warm-up session. 

Then will follow two full days of 
panel discussions and individual talks 
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REGIONS 


by oil men, bankers, merchandising 
specialists and representatives of the 
Connecticut State Department of Edu- 
cation. This state unit is co-operating 
in the undertaking through its distribu- 
tive education department under James 
Dorcey. 

Among the oil men who'll be filling 
program spots are the following: 

Gilbert Timone, general credit man- 
ager, American Oil Co.; Walter P. 
Macauley, Wyatt, Inc., New Haven; 
E. L. Hoffman and L. B. Fox, both of 
Socony-Vacuum, New York, and 
Frank Kundahl, Crown Petroleum, 
Hartford, president of the Connecticut 
Petroleum Assn. 


Gasoline Is Coming 


Motorists have been looking over 
New Jersey’s spanking new Garden 
State Parkway in throngs without the 
safeguard of service stations on the 
route itself except for those on a 
relatively short toll-free section. 

Yet they’ve been encountering re- 
markably few tie-ups, with 76 miles 
of the highway open since Aug. 6. 
Their vehicles numbered more than 
235,000 the first week-end, perhaps 





300,000 the second. 

Their needs have been met by close 
co-operation between oil company 
road service men, toll collectors and 
parkway police. 

Those motorists stalled on the park- 
way, despite signs warning them of 
absence of station facilities, have been 
supplied gasoline, oil and water by 
emergency road service trucks. 

At first just two trucks were used, 
then four were provided by Cities 
Service, contractor for the service-to- 
be on the toll sections open to date. 

Meanwhile, the New Jersey High- 
way Authority has been rushing to 
completion two temporary service sta- 
tions for the newly opened reaches of 
the route. The first was launched this 
week, with the second to be opened 
shortly. Permanent stations won’t be 
ready until about March 1. 

Each of the temporary stations, pre- 
fabricated buildings 18 ft. by 44 ft., 
will have 40,000-gal. underground 
storage and 24 dispensing pumps. 
About half of the space in each build- 
ing is planned for office and storage 
use, the remainder for restrooms. 

Special sites were chosen for them 





MODEL TVS-20 


so there’d be no interference with con- 
struction of permanent stations. 

The temporary station already open 
is at Tinton Falls, near Manasquan; 
the other will be at New Gretna. 

The route, when completed, will be 
165 miles long, and will have eight 
stations. Cities Service will operate 
four, and Atlantic Refining and Esso, 
two each. 


Some Are Signing 


Some progress in the union drive 
to organize Philadelphia service sta- 
tion employes is reported among deal- 
ers in the northeast section of the city 
where gasoline prices have been de- 
pressed several months. 

About a dozen dealers there are 
said to have agreed late last week to 
recognize the AFL Teamsters Union, 
Local 596, as bargaining agent for 
their employes. 

This is seen as a score for the 
AFL Seafarers International Union 
in stepped-up efforts to help the 
fledgling Teamster union make the 
organizing grade it began aiming at 
almost a year ago. 





A sure method for judging sales success is based on 


customer satisfaction. Progress has long been favored to serve her many 


customers many times. Quality products and dependable service 


has made Progress a recognized leader in the field of custom fabricated 


truck and trailer tanks. 


* once you try... you'll always buy 


MANUFACTURING COMPANY, INC. 
ARTHUR: ILLINOIS 
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re is the preferred Truck 
Faucet ... the 
ILVACO P-870. Modern 


\\\ 


forming a single streamlined 


all obstructions 
that retard the flow 
of liquid. When 
open to full capacity, 
the disc holder stops 
on the spring retainer, 


unit which helps you get rid 
of the load — faster, 
more economically. 


Specify MILVACO streamlined 
TRUCK TANK FAUCETS on your 
equipment. There's a MILVACO 
representative near you 

to serve your complete needs. 


MILWAUKEE VALVE CO. 


A COMPLETE LINE OF VALVES AND 
FITTINGS FOR THE OIL INDUSTRY 


ACO 


MILWAUKEE 7, WIS. 
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Available in straight or angle 
designs of 224%,° and 65° 
Sizes 2”, 22" and 3” 


Y, 


Mode of MILVALOY — The 
miracle alloy that combines light 
weight with superior sturdiness 


“A 


Features ‘‘Permadisc’’ construction 
which assures accurate seating and 
longer, trouble-free service. 





OILGRAM News Bureaus: Chicago (11), 520 N. Michigan Ave., MOhawk 4-5800; Washington (4), 1188 


J. P. Mosher, Jr., Market Editor, NPN and Platt’s OILGRAM Price Service, 330 West 42nd St., New York (36), LOngacre 
OIL MARKETS ieqpaeas ; 
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Trading Slackens as Prices Firm Up 


Heavy buying which followed recent cutbacks 
in refinery operations was beginning to taper 
off in wholesale oil marketing areas east of the 
Rockies the past week. 

But most refined products remained in good 
supply and demand balance. 

Prices, too, were generally firm. When refin- 
ers reported changes in their quotations, they 
were up, not down. 

For instance: 

—In the East, “discounts” on No. 2 fuel prices 
were discontinued. Prices were firm partly as a 
result of higher replacement costs on material 
purchased from Gulf Coast. 

—At the Gulf, prices for lower octane grades 
of gasoline ranged higher. 


There were probably two main reasons for the decline 
in trading. 

For one thing, some of the bigger buyers purchasing 
material at Gulf Coast had covered their immediate require- 
ments by last week. 

Then, too, suppliers started raising their price sights as 
demand increased following the cutbacks in refinery opera- 
tions in July. There wasn’t material around at the “bargain 
prices” which existed prior to that time. 


Most traders, taking a look at API’s statistical report for 
week ended Aug. 6, which showed refinery runs down 
83,000 b/d and a 1.5 million bbl. drop in gasoline stocks, 
said trading should continue to rock along on an even keel, 
provided there is no sharp increase in refinery operations. 

Gasoline, still being in “season,” was the product sellers 
and buyers were most concerned about, although there 
were other products which appeared to be “tighter.” 

Low Octanes Up At Gulf—aAt the Gulf Coast, some 
refiners raised their gasoline prices, particularly for the 
lower octane grades. This made prices about 0.75¢ higher 
at the Gulf than they were few weeks ago, when full effects 
of oversupply were being felt. 

These increases were welcomed by Midwestern and 
Midcontinent refiners, who have claimed all along that 
weak Gulf Coast prices were enticing buyers in northern 
marketing territory to look to the Gulf as a source of 
supply. 

But, midwestern traders were still having their troubles 
at northern pipe line terminals, despite the increases at 
the Gulf. Several said gasoline was moving at as much as 
0.625¢ “under the market.” 

While they were still having some trouble on gasoline, 
Midwestern sellers continued to report unusually good 
demand for residual fuel, and a few distillate buyers were 
beginning to come into market. 

Eastern Distillate Prices Rise—Besides the firming in 
distillate prices in the East, Gulf Coast suppliers continued 
to report inquiries for No. 2 fuel. And most were turning 
them down, since general opinion still is that, with burning 
oil stocks lower than a year ago, market could be tight this 
fall and winter. 


Included among eastern suppliers who either raised their 
distillate fuel prices or discontinued “discounts” was Sun 
Oil Co. Sun increased its No. 2 heating oil prices 0.1¢ 
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at Philadelphia and 0.15¢ at Baltimore, effective Aug. 16. 
Company also boosted its Philadelphia kerosine prices 
0.2¢ to 10.3¢ tank car and 10.05¢ barges. Sun’s new tank 
car price for No. 2 at Philadelphia is 9.3¢; at Baltimore, 
9.35¢. 

Atlantic Refining upped its tank wagon prices for No. 2 
fuel and Diesel throughout Pennsylvania and Delaware on 
Aug. 10. At Philadelphia, Atlantic’s new tank wagon price 
for No. 2 is 12.7¢ with Diesel at 13.1¢. 


Retail gasoline price conditions, meantime, were im- 
proving, although there were still a few troublesome spots. 
Some companies raised their tank wagon prices. 


Ohio ‘Gas’ Prices Up 0.6¢—Standard Oil Co. (Ohio) 
increased its gasoline prices 0.6¢ gal. at principal points 
throughout Ohio, with exception of Akron, effective Aug. 
12. New retail price for Sohio X-Tane (regular) is 19.9¢, 
ex 7¢ state and federal taxes, except Akron 18.9¢. 


In a series of price cuts since June 4, prices posted by 
Sohio at its company-operated service stations had declined 
by 1.6¢ gal., and current retail price is still 1¢ below price 
posted prior to that date. 


Retail prices were back to normal on San Francisco 
Peninsula after six-week price war that dropped price as 
much as 4¢ at nearly all stations in San Carlos and Red- 
wood City. Skirmish was blamed on arrival of new com- 
petitor, King Regal, which opened several stations and 
offered lower prices enhanced by a premium program. 


During price war, price of private brands skidded from 
19.9¢ to 15.9¢ (ex 8¢ state and federal taxes), now is back 
to 19.9¢. Major brands generally went along with dip, 
staying about 2¢ higher than private brands, but some 
major brands were held at 22.4¢. 

There still were some areas bothered by retail price 
wars. Prices below are ex state and federal taxes, which 
are shown in parentheses: 


Philadelphia, Pa. (7¢)—Regular-grade postings generally 
were up about 1¢ to 17.9¢. Price situation showed im- 
provement following upward trend across river in New 
Jersey and general increase in tank wagon prices in Penn- 
sylvania. While 15.9¢ and 16.9¢ prices still could be found 
in a few spots, higher prices prevailed in better than 75% 
of city. Tank wagon posting by most suppliers was 14.5¢, 
with most “price supports” withdrawn. 


Newark, N. J. (6¢)—Retail picture improved after slow 
start upward to 6.2¢ margin on regular-grade, which is 
goal of New Jersey Gasoline Retailers Assn. in plan for 
increased margins. It was estimated that 60% of dealers 
throughout state were posting 20.9¢ gal., considered “nor- 
mal” retail with present 14.7¢ tank wagon price. Number 
of dealers selling at 17.9¢ or higher was estimated at 84%. 
Some private brands also were priced higher. In Camden, 
at least one station was posting 18.9¢, and in Linden area 
private brands were selling at 15.9¢ to 18.9¢. A few in 
Hackensak remained at 13.9¢. 


Providence, R. I. (6¢)—Retail prices slipped 1¢ on heels 
of reduction made week before in tank wagon postings. 
Pump prices ranged upward from 13.9¢ for regular-grade 
at private brand and a few major brand outlets, but most 
of latter posted 15.9¢. Most suppliers were posting 12.9¢ 
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tank wagon or were giving “voluntary allowances” off 14.8¢ 
which netted same amount. And one major supplier re- 
portedly was guaranteeing 4¢ margin to its dealers provided 
dealer posted retail price no lower than 15.9¢. 


Gulf Coast 
Low Octane ‘Gas’ Prices Higher 


Trend of prices continued upward at the Gulf the past 
week, but the beginnings of a stand-off between sellers and 
buyers was noticeable. Low octane gasoline prices were 
quoted higher in amounts ranging from 0.125¢ to 0.25¢ gal. 

Prices for 79 oct. gasoline ranged upward from 9.75¢, 
up 0.25¢ on the low of refiners’ quotations. Prices for 70-72 
oct. leaded gasoline were 0.125¢ higher, at 9.5¢. 

The rise in lower octanes apparently stemmed from the 
fact that several refiners needed supplemental lots, and 
placed inquiries in the marketplace. These refiners were 
willing sellers of premium gasolines, but needed low octane 
grades and straight-runs to fill out their jet fuel commit- 
ments to the government. 

With most gasolines up 0.75¢ gal. in the past month, 
buying slackened off. This also was true for distillates. No. 
2 fuel interest tapered off following the increases that 
boosted these prices in less than a month from 7.75¢ to 
8.25¢. 

The week closed with little active inquiry in the market, 
and few offerings pushed for sale. It was known that one 
large refiner had virtually completed his supplemental pur- 
chases through September. 

In the meantime, Gulf refiners were content to sit and 
watch the general supply picture, especially from the 
standpoint of refinery runs. Most of the Independent re- 
finers were sold out of gasoline and light fuel oils well into 
the Fall. If at that time supplemental lots are not forth- 
coming to refiners who need extra heating oils for winter, 
it was widely thought that runs would be increased. 

Recent selling activity quieted down considerably from 
early August transactions. A cargo of mixed regular-grade 
and premium was transferred, with prices to be based on 
OILGRAM, date of lifting. Less-than-cargo transactions 
of low octane gasoline and kerosine also were closed “at 
the lows.” 


Atlantic Coast 


No. 2 Firms, ‘Voluntaries’ Gone 


“Voluntary allowances” of 0.25¢ off posted No. 2 fuel 
prices disappeared from the eastern seaboard market last 
week as suppliers generally followed Esso Standard’s lead 
in withdrawing discounts from Baltimore north. No. 2 
fuel prices were firm and there were more buyers in the 
market. However, a few suppliers said they were taking 
on no new business because of higher replacement costs 
on material at the Gulf. 

Although no open market gasoline trading was reported, 
a wide variety of “regular” grades was being marketed. 
One refiner said his shipments of “regular-grade” into New 
York harbor district recently included 87 oct., 89 oct., 
90 oct., and 90.5 oct. 

There was speculation that heavy fuel prices might 
weaken following delivery of cargo of “cheap” ($1.93 bbl.) 
bunker fuel to East Coast, but no lower prices were con- 
firmed. However, many suppliers apparently were willing 
to “look at” prospective customers at lower prices, par- 
ticularly industrial accounts where “concessions” can be 
granted on trucking and barging. 
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Chicago District 
Light Fuels Firm Up 


River terminal operators in Chicago District last week 
began looking at storage balances and material replacement 
costs with the idea that prices may have to be hiked to be 
in line with rising Gulf Coast market. While no terminal 
postings were changed, sellers said “discounts” were dis- 
appearing. 

There was no improvement in gasoline’s easy position 
at either the Great Lakes Pipe Line (Franklin Park) ter- 
minal, or at Independent river terminals. Refiners said 
prices for regular gasoline to fleet accounts still were “bad” 
and began at 12.8¢, delivered. “River” gasoline offerings 
began at 11.5¢, FOB terminals; “pipe line” gasoline prices 
ranged upward from 11.75¢ FOB pipe line terminal. 

Heavy fuel wholesale prices remained strong, but prices 
quoted consuming trade in many instances were at sharp 
discounts. Principal suppliers, however, say they expect 
these grades to be in tight supply this coming season. 


Midwestern (Chicago-E. St. Louis Area) 
Heavy Fuel Prices Up 5¢ 


Refiners’ prices for heavy fuel ranged 5¢ higher in the 
Midwest last week under generally strong market. 

Light fuels, too, were looking better, suppliers said, as 
jobbers kept placing steady orders against their next win- 
ter’s commitments. Gasoline continued easy, however, with 
“pipe line discounts” still at “O.5¢ off.” 

Refiners’ quotations for No. 6 fuel ranged from $1.10 to 
$1.15, Group 3, up 5¢ on both the range low and high, 
following similar advances by two suppliers. Brokers, at 
the same time, said they were caught in a squeeze where 
buyers “refused” to pay more than the “low,” and broker 
discounts were being wiped out in a tight market. 

Contract orders for light fuels were about on a par with 
last year, and refiners said these grades were steady with 
some indication of an undercurrent of strength. They said 
streneth was particularly in evidence in river terminal 
markets. 


Mid-Continent 
Fuel Oils Strong, Gasoline Steady 


Residual fuel market continued to improve in Mid- 
Continent the past week, and prices for No. 6 fuel in Okla- 
homa, and for Nos. 4, 5, and 6 fuels in Arkansas, were 
increased 5¢ bbl. In addition to orice changes, sale of five 
cars of No. 6 at $1.20, FOB Group 3, was reported by 
Oklahoma refiner. 

There was little change in supply and demand status 
of gasoline, with local sales good. Open market activity 
was described as “quiet.” Most refiners said there was 
more optimism at northern pipe line terminals following 
continued price improvement on the Gulf Coast. How- 
ever, no change was reported in prices at northern termi- 
nals. 

In Oklahoma, No. 6 fuel was quoted upward from $1.10, 
after increase by one refiner. Similar increase of 5¢ bbl. 
in Arkansas found No. 4 fuel quoted at $1.90, No. 5 at 
$1.70, and No. 6 at $1.55. 

Interest in light fuels was starting to pick up with 
several refiners reporting inquiries. Kansas refiner said he 
had received inquiry for 50,000 bbls. of No. 2 fuel from 
northern buyer, and Oklahoma refiner revealed call for 
10,000 bbls. of same grade. Majority of refiners said they 
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OIL MARKETS 


Summary of Gasoline 





Prices (August 10 through August 16) 





7 a 
12.625-14.55 
18.25-13.8 


Moter Gasoline 95 Oct. (Premium): 


N. Tex. (Texas & New Mex. shpt.) 
W. Tex (Texas & New Mex. shpt.)........... 


(4)12-18.375 
pt.) 11.5-18 
‘ex. (Texas & New Mex. shpt.)........... 12.625-14.2 
Ww. Tes. (Texas & New Mex. shpt.) 12.75-18 
Motor Gasoline 84 Ort. _ Saepatee > 
Okla, Group 8 (Okla. shpt.) 
Okla. 2 Group 8 (Northern shpt.) 
‘exas & New Mex shpt.).......... 
wy. Ta. exas & New Mex. shpt.) 
Motor Gasoline 60 Oct. M & below: 


(6)11-11 .875 
105-11. 125(2) 
11.5-12.7 
11.5-12.25 

(4)10 .25-10 .375 (2) 
10-10.25 


Tex. (Texas & New Mex. shpt 
r. Tex. (Texas & New Mex. shpt.) 
Motor Gasoline 92 Oct. (Premium): 
New York harbor 


(2)11.25-11.5 
18.95-15.8 
18.86 

(2)15 .4-15.9 
12.45-13.8 


11.5-13.7 
(8)12.9-13.9 
. 12.8 





Motor Gasoline: 
Western Penna., Bradford-Warren: 
92 Oct. (Prem. 


14.75 
13.5-13.9 
13.75-14.25 
12.5-18 


14.45 
12.5 


Frida 

Aug. 13 
12.625-14.55 
13.26-13.8 


(4)12-13 .375 
11.5-13 
12.625-14.2 
12.75-13 


(6)11-11.375 
10.5-11.126(2) 
11.5-12.7 
11.6-12.25 


(4)10.25-10 .875(2) 
10-10 .25 


(2)10.75-11.8 
(2)11.25-11.5 


18 .95-15.8 
13.85 
(2)15 .4-15.9 


12.45-13.8 
11.5-13.7 

(8)12.9-13.9 
12.8 


14.75 
18.5-18.9 


13.75-14.25 
12.5-13 


14.45 
12.5 


Thursday 
Aug. 12 
12.625-14.55 

18 .26-13.8 


(4)12-18 .375 
11.5-18 
12.625-14.2 
12.75-18 

(6)11-11.375 
Lege eae) 


11.5-1 
11.5-12.25 


(4)10 25-10 .375(2) 
10-10. 26 


(2)10.75-11.8 
(2)11.25-11.5 


18 .95-15.8 

18.85 
(2)15.4-15.9 

12.45-18.8 

11.5-18.7 
(3)12.9-13.9 

12.8 

14.75 

18 .5-13.9 


13.75-14.25 
12.5-18 


14.45 
12.6 


Wednesday 
Aug. ll 
12.625-14.55 
18 .25-13.8 
(4)12-18 .375 

11 6-13 
12.625-14.2 
12.75-13 


(6)11-11.375 
10.511. 126(2) 
11.5-12.7 


(4)10 .25-10 .375(2) 
10-10 25 


(2)10.75-11.8 
(2)11.25-11.5 


13.95-15.8 
(2)15.4-15.9 


12.45-13.8 
11.5-13.7 

(8)12.9-13.9 
12.8 


4.75 
13.5-13.9 
13.75-14.25 
12.5-18 


14.45 
12.5 


Tuesday 
Aug. 10 
12.625-14.55 
18.26-13.8 

Gne-38, 375 
1.6-18 
12° 625-14.2 
12.75-13 
one ~11.375 
0 .6-11.125(2) 
it. 6-12.7 
11.6-12.25 
(4)10.25-10 .375(2 
10-10.25 
(2)10.75-11.8 
(2)11.25-11.5 
=. B.se-t8. 8 
apis. 4-15.9 


12.45-13.8 
11.5-18.7 

(8)12.9-18.9 
12.8 


14.75 
13.5-18.9 
13 .75-14.25 
12.5-18 


14.45 
12.5 





expected “tight” market for burning oils this winter. 
Lubricating oils continued relatively slow. 


Central Michigan 
Commercial Gasoline Prices Low 


Refiners in Central Michigan last week said prices on 
gasoline were hitting new lows where relief was sought 
from high inventories through larger sales to commercial 
consumers and local government agencies. 

Meanwhile, refiners’ posted prices were unchanged for 
all products and open market trading remained quiet. 
Suppliers said summer discounts for light fuels were be- 
ginning to produce some business, but for most part dis- 
counts have not boosted gallonage appreciably. Some re- 
finers said their summer discounts will be rescinded on 
Sept. 1, regardless of market conditions. 

Gasoline prices to the trade remained fairly steady, ac- 
cording to several refiners. But prices quoted on regular- 
grade to commercial consumers, especially big fleet ac- 
counts, and to local government agencies reached “new 
lows” as far as @iscounts off dealer tank wagon prices are 
concerned. In one instance, a large company quoted 4.05¢ 
off local dealer postings, less an additional 1% for pay- 
ment in 10 days (see p. 67). 

Heavy fuel reports were mixed, but indicated a trend 
toward firmness, as some refiners took a stronger stand on 
prices to industrial accounts. They said, however, that low 
prices still were “floating around” when it came to public 
bids (see p. 67). 


Western Penna. 
Export Lube Inquiry Continues Active 


Foreign buyer interest in lubricating oils continued 
strong in Western Penna. last week. Export inquiries for 
base stocks totalling over 41,000 bbls. were in the market, 
and refiners said the volume was largest so far this year. 
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Several refiners in the Pittsburgh area raised their tank 
wagon prices for gasoline, equaling Atlantic Refining Co.’s 
increases of a week ago, but tank car prices were un- 
changed. 

Foreign lube oil inquiries entering the market the past 
week included demands for over 30,500 bbls. of cylinder 
stock, and more than 10,000 bbls. of bright stock. Some 
tenders called for quotations FOB both Gulf and Atlantic 
Coast, and many included extended loading options of 30 
days or more. One called for over 20,000 bbls. of cylinder 
stock for delivery from November through June, 1955. 

Last week’s inquiries brought to approximately 2.5 mil- 
lion gals. the total volume of export business entering the 
Western Penna. market in the past two weeks. Some re- 
finers said the volume was greater than all their previous 
export sales since start of this year. 

Several refiners met Atlantic Refining’s increase of 0.4¢ 
gal. in gasoline tank wagon prices at Pittsburgh and at 
other points throughout Pennsylvania, but no changes were 
made at the tank car level. Refiners described gasoline sales 
volume as “exceptionally good.” Heating oils generally 
were steady, with prices firmer at all levels. 

Strong demand continued for crude scale wax and pe- 
troleum. 


lran-Italy Shipment Reported Set 


About 420,000 bbls. of black oil are scheduled to move 
from Iran to Italy in September in Italian flag bottoms, 
according to unconfirmed reports today among oil and 
chartering sources in New York. 

Ocean freight rates on this transfer are said to be USMC 
minus 55% for vessels of T2 size or smaller, and USMC 
minus 57.5% on larger-than-T2S. 

Italian buyer reportedly is same company that bought 
title-disputed crude oil during early period of Iranian 
nationalization. 
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Crude Oil Prices 


No changes reported in crude oil prices in week 
ended Aug. 14. For complete crude price sched- 
ules, see July 28 NPN, P. 56-57. 











‘Gas’ Prices Low in Mich. Awards 


Prices ranging upward from 12.85¢ gal., delivered, have 
been tendered to Kent County (Michigan) Road Commis- 
sion on regular-grade gasoline for delivery to storage 
facilities of commission at various points in country. 
Dealer tank wagon price of most suppliers for regular in 
area is 16.9¢. 

Contracts have been awarded, according to W. P. 
Stangenberg of county purchasing office, as follows (all 
prices subject to 1% discount 10 days): 


Company Price Location 
Gulf Oil 12.85¢ Cedar Springs 
Cornell (Cities Service 12.95 Ada 

jobber) 12.95 Wyoming 
Crystal Flash 13.09 Rockford 
Socony-Vacuum 13.2 Sparta 
Standard (Indiana) 13.255 Grand Rapids 
Texas Co. 13.0 Caledonia 


Contracts call for approximately 8,000 gals. per month, 
and prices are subject to monthly review or escalation with 
published prices, Stangenberg said . 


Michigan Fuel Contracts Awarded 


Michigan’s purchasing department has awarded contracts 
covering fuel oil requirements of various state institutions 
for 12-month period beginning Sept. 1 totaling 5,745,000 
gal., with Bay Refining Co. getting more than one-third 
of business. 

In following awards, all prices are delivered destination 
except as noted, and all prices are net except as noted: 
No. 6 Fuel 

Bay Refining—1,700,000 gals., 6.5¢ gal., FOB refinery, 
Saginaw, for Caro State Hospital, Caro. 

Crystal Refg. Co.—850,000 gals., 6.9¢; Health Dept., 
Lansing. 

Crystal Refg. Co.—350,000 gals., 6.95¢; School for 
Deaf, Flint. 

Enterprise Oil & Gas (Detroit)—-500,000 gals., 7.2¢ 
Sanatorium, Howell. 

Peerless Distributing Co.—1,000,000 gals., 7.1¢, less 
1% 30 days, State Normal College, Ypsilanti. 

Peerless Distributing Co.—75,000 gals., 7.2¢, less 1% 
30 days, State Fair, Detroit. 

No. 5 Fuel 

Roosevelt Oil Co.—45,000 gals., 7.09¢, Conservation 
Dept., Gaylord. 

Roosevelt Oil Co.—1,000,000 gals., 7.29¢, Central Mich- 
igan College, Mt. Pleasant. 

No. 2 Fuel 

Bay Refining—225,000 gals., 10.8¢, Caro State Hospital, 

Caro. 
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Propane Prices Up in West Texas 


West Texas prices for propane and butane are firmer, 
but there has been no reflection of this as yet in other 
Mid-Continent markets. 


In West Texas, prices generally for propane and butane 
have jumped about 1¢ in past three weeks. Past few days, 
a number of sellers have moved from 2.5¢ to 3¢. 

Increased demand mainly is responsible for improve- 
ment in West Texas prices. 

Elsewhere in Mid-Continent, demand continues at 
summer pace, and some producers say they are finding it 


difficult to close year’s supply contracts at 3¢, prevalent 
contract price for propane. 


Some producers still quote as low as 2.5¢, Group 3 
for propane, and reports say that spot lots can still be 
found as low as 2¢. A few northern users have placed 
spot orders for standby reserves. 


Midwest Lube Oil Inventories Down 


Sharp decline in lubricating oil inventories held by 12 
midwest manufacturers in June is reported by Western 
Petroleum Refiners Assn. 


Neutral oil stocks were down 40,092 bbls., bright stock 
42,684 bbls., and blended oils 41,372 bbls. Steam refined 
stock was only item to show increase in inventories in 
June as compared with May. 


Inventories on June 30, with changes from May 31, and 
June 30, 1954, follow (figures in bbls.): 


June Change from Change from 
1954 May 1954 June 1953 
Bright stock 
Total 247,211 
Solvent 158,587 
Viscous neutrals 
Total 660,171 —40,092 + 87,960 
Solvent 554,607 — 34,595 + 89,170 
Paraffin oils 100,704 — 16,107 
Steam refined stock 26,508 — 1,593 
Blended oils 457,768 — 38,162 


— 42,684 
— 36,700 


— 160,844 
—178,378 


Lube Price Curbs End 


South African lubricating oils are no longer subject to 
price control, according to a notice in that country’s 
Gazette Extraordinary. 





NPN Gasoline Index 
(cents p—_ 
Dealer T. W. ank Car 
August 16 15.75 12.06 


Month Ago 15.73 12.12 
Year Ago 16.51 12.70 


Dealers index is an average of dealer tank wagon 
prices ex tax in 50 cities. 

Tank car index is weighted averaged of following 
wholesale markets for regular-grade gasoline, FOB re- 
fineries or terminals: Okla.; Midwest; W. Penna.; Calif.; 
N. Y. Harbor; Philadelphia; Jacksonville; Boston and 
Gulf Coast. 














at@iakee in effect August 16 at Refineries and Terminals 


CALIFORNIA 

Los Angeles Dist.: 
90 Oct. Prem 

80 Oct. Reg........ 


Gasoline 


OKLA., Group 3 (Okla. shpt.) 

92 Oct. —_ idopundl ae 7 ve 

84 Oct. wees (B)LI- 5 P : 
60 Oet. M % beiow. . (4)10.25-10.375(2) San Francisco Dist.: 
90 Oct. Prem 

Okla., Group 3 (Northern = ) 80 Oct. Reg 
92 Oct. Prem 1.5-13 

84 Oct. Reg.... 10. 5-11.125(2) 
60 Oct. M & below 10.25 


Midwestern (Group 3 basis) 

92 Oct. Prem.... 11.5-13 
84 Oct. Reg 10.5-11(2) 
60 Oet. M & below 10-10.25 


N. TEX. (Texas & New Mex. shpt.) 
12.625-14.55 
3 No. 2 fuel........ 
No. 6 fuel... . 


OKLA., snags 3 (Northern shpt.) 


No. 1 fuel 


E. TEX. (Truck transport lots) No. 6 fuel 


95 Oct. be poecacdeuns 13 .5-13.75 


. Oct. 13 MIDWESTERN (Group 3 basis) 
Oct 


ict. Reg.. 11.5-12.25 ¥ 
60 Oct. (2)11-11. 125 ev 


CENT. W. TEX. (Truck transport lots) 


95 Oct. No. 6 fuel..... te Sadia 


92 Oct. 
84 Oct. Reg 


ARK. (For Shipment to Ark. & La.).......... 42-4 


12.25 mf & above D.I. Diesel . 


KANSAS (For Kansas destination only) 
(8)12-12.5(2) 
10.75-11.5 
(2)10.25-11.25 
WESTERN PENNA. 
Bradford-Warren: 


14.75 
13.5-18.9 43-44 


58 & above D.1. Diesel . 


No. 6 
18.75-14.25 


12.5-13 oe = TEX. (Truck transport lots) 


14.45 No. 2 fuel 

12.5 No. 6 fuel 
Ohio—Quotations of 8.0. Ohio for delivery to 
boy poets: pee ee 


CENTRAL MICHIGAN 
(FOB Central Michigan refineries) 


(4)14.5-14.75(2) 
13 .25-13.75 


No. 1 f 
o. 6 fuel 


Prices herewith are reproduced from Platt’s OJLGRAM Daily Oil 
Price Service, I with National Petroleum News, whose - 
resentatives in all NPN-OILGRAM offices devote their time cuuucively 
to reporting oil industry prices everywhere. 

Prices shown in tables are sales prices or quotations or general offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and shipments; for the busi- 
mess day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices applying > 
barges or cargoes or truck transport lots only, so esignated FOR 
fineries or terminals; in cents per gal., except " $ - & ¥ 

m; wax and yy - in cents pound, a all ‘tees and taxes; 
for crude oil an roducts lawful produced and re 
ported as received 7 ILGRAM and National Petroleum News but not 
guaranteed; for subscribers’ private use only and not for resale or 


Kerosine, Gas & Fuel Oils 


OKLA., Group 3 (Okla. shpt.) 
42-44 W.W.e.. cece ees 


58 & above D.I. Diesel. ... 


‘x(8)$1. 15-1.60 


x(4)$1" is 1. 20x 


58 & phowe D.1. Diesel . 


. x$1.15(3) 


. (2)9-9.7 
$1 


E, TEX. oe transport lots) 
& a -75(2) 


ARK. (For shipment to Ark. & La. 
42-44 W.We. cre crccvces 


52 & below D.I, Diesel. 
58 & above D.I. Diesel. . 
No. 2 fuel. . ‘ 
No. 4 fuel. 

No. 5 fuel... 

No. 6 fuel... 


(2)13.85-18.1 
12.1-15.6(2) 


17.85-18.6 
15 .85-16.1 


WESTERN PENNA. 
Bradford-Warren: 
Kerosine .. (2)10.75-11(2) 
55 cetane Diesel. as 10.5(2) 
(2)10 25-10.5(2) 


. fue “ 
9.125-9.75 36-40 gravity fuel.........  10-10.25 


9 .125-9 .375 
(3)8 .875-9 .75 
(2)8 .875-9 .375 


Oil City: 
8. 25-9 .125 


i 7" 11.25(2) 
50 cetane Diesel bales 10.15 
. 10.15-10.5(2) 
enone 9.9-10.25 
36-40 gravity fuel. ¥e 9.9 


Pittsburgh: 
i (2)10.9-12 
10.3-10.4 


50 cetane Diesel . 
(2)10 .9-11.85 


36-40 gravity fuel 
1 ie 
. 875-9 .1 
CENTRAL MICHIGAN 
(FOB Central -Michigan refineries) 
Range 


N. pone pena & New Mex. —_— 


ee 4 
“25-1 .60 


yy ema of 8.0. Ohio for delivery to 
Ohio points: 
11.9(a) 
11.7(a) 
10.7(a) 
(a) Subject to 0.5¢ “temporary allowance” in 
5-9 .75 northern half of Ohio. 
$1.30-1.60 


CALIFORNIA 
San Francisco Dist.: 
40-43 w 14.3-14.8 
Heavy fuel (PS 400).. $2.05-2.15 
= By tc! 
2-> 13.3 


KANSAS (For Kansas destinations only) 18.7 -14.8 
..++ (8)9.875-10.5 
52 & below D.I. Diesel... . 
58 & above D.I. Diesel... . 


9125-9 .875 Los Angeles Dist.: 
(2)9 . 125-9 .875 40-43 w.w 
(3)9 . 125-10 .25 Heavy fuel (PS 400) $1.70-2.10 
8 .25-9 .875 Light fuel ( ree “ 00-2. wee) 
$1.60-1.85 Diesel fuel (PS 200) 8.25-13.2 
$1.15-1.30 Stove dist. (PS 100) 9.25-14.7 


(2)13.8-14.3 


distribution or publication. During periods of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give OILGRAM the prices they otherwise 
would quote to the trade in general and which they confine to their 
regular customers Le and om “_—% a r in the price tables. 
Gasoline ratings are by Meth hod and are minimum 


eras t where my tae is = to -g 3 -- that octane rating is 


otor Method. For further details of price conditions apply 
to any NPN-OILGRAM office or see back of any OILGRAM Price 
Service invoice. 


For complete price service delivered daily from nearest OILGRAM 
publishing office, New York, Chicago Houston, address Platt’s 
OILGRAM Price Service 330 W. 42nd St., New York 36, N. Y. Annual 
Subscription rate in U. $.: $150 per year, payable in advance. 





ATLANTA, GA. 





1401 PEACHTREE STREET 


CARGOES & TANKERS 
at Texas City Refinery 


TRANSPORTS & TANKCARS 
at Terminals in the South 


PITTSBURGH, PA. 
BENEDUM-TREES BUILDING 


TEXAS CITY, TEXAS 
REFINERY 
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Natural Gasoline 


(Group 3 & Breckenridge prices are to blenders 
on freight basis shown below. Shipments may 
originate in any Mid-Continent manufacturing 
district.) 


FOB GROUP 3 
Grade 26-70 -5 (Quotations) 


FOB BRECKENRIDGE 


Grade 26-70 (Quotations) 


Lubricating Oils 


WESTERN PENNA. 


Prices are for sales made, or offers reliably re- 
ported, to jobbers & compounders only. 


Viscous Neutrals—No. 3 col. Vis. at 70° F. 200 
Vis. (180 at 100°) 420-425 f1. 


25 17 ie) 
150" Vis. (143 at 100°) 400-405 =. 


Bright Stocks 
145-155 vis. at 210°, No. 8 <=. 
10 p.t. 


6)14.5-15 


Cylinder Stocks 
600 s.r. filterable 


MID-CONTINENT LUBES 


FOB Tulsa basis, for domestic shipment only. 
ee Stocks, vis. at 210° Neutrals, vis. at 100°, 
LU Pp. D- 


Neutral Oile—Conventional 
Pale Oils Col. 


0rn “1 a 
¢ on a a 


-wowwwnnrye 
n 


1 
1 
1 
1 
1 
1 
1 
1 


Bright Stock— Conventional 
200 vis. - 
10-25 p. 
150- 160 =. ‘D: 

0-10 p.p..... - 

10-25 p.p........ 

120 vis. D: 

0-10 p.p..... 
Bright Stock— Solvent 
a 160 vis. 0-10 p.p., 

vi 


(3)16-16 .5(3) 
(3)16 .25-16 .75(3) 
(3)16.75-17.25(2) 
Cylinder Stocks 
600 s.r., olive green 


GULF COAST—Solvent Refined Lubes. 


From Mid-Continent grade crude. Prices FOB ship 
at Gulf for export. 


Bright Stock—Vis. at 210° 
150-160 vis.: 0-10 pour test, 
Ser TG ocanes ceadesuse 18-19(4) 


Neutral Oile—Vis. at 100°; 95 v.i.; 0-10 p.t. 


SOUTH TEXAS LUBES 


(Vis. at 100° F. FOB S. Tex. refineries for do- 
mestic and/or export shipment.) 


PALE OILS: 


12.25(6) 


August 18, 1954 » 


RED OI Ls: 
Vis. 
100 


Petrolatums 


WESTERN PENNA. 


(Bbis., carloads; tank car, 1 to 1.5c less) 
Snow white (2)7 . 125-7 .75 
Soft white 
Lily white 


Soft yellow 

Light amber...... (2)5. "25- “5. 15 

(2)5-5 .5 
4.75-5.375 


Napthas & Solvents 


(FOB Group 3) 

Stoddard solvent 

Cleaners nepitha........ 
V.M.&P. naphtha......... 
Mineral spirits 

Rubber solvent 

Lacquer diluent....... 
Benzol diluent 


WESTERN PENNA. 
Oil City: 
Stoddard solvent...... 


Pittsburgh: 
Stoddard solvent 


OHIO—Quotations of 8.0. Ohio for delivery Ohio 

points: 

V.M.&P. naphtha.. 18.0 

Mineral spirits & stoddard 
solvent. 


_ 17.0 
Rubber solvent. 1 


E. TEXAS (Truck trnept. lots) 
Stoddard solvent 25 


CENT. W. TEX. (Track Trnspt. lots) 
Stoddard solvent 


KANSAS (For Kans. Dest'n. only) 
Stoddard solvent 


ATLANTIC COAST 
V.M.&P. Mineral 
Naphtha Spirits 
New York Harbor. 18(4) 17(5) 
Philadelphia...... 17.5(4) 16 .6(5) 
Baltimore........ . 16 .5(4) 
Boston 5(4) 17.5(5) 
Providence...... 5 17.5(5) 








ty SCULLY SIGNAL COMPANY 124 Green Sret 
Canadian Licensee: EMPIRE BRASS MFG. CO, LTD, Toronto, Ontario 


tank installatio 








New York 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


Boston 











WHO... 


THE JOBBER AND MARKETER 


100% Pure 


BUT UNITED, OFFERS 
SO MUCH? 


Pennsylvania Lubricating Oils re- 


fined by UNITED’s modern equipment 


deliveries on schedule 


erate mee (eta |e = 
of the Jobber 


and consistently fair 


its policies to 


W rite Wire or Phone 


lunmreDes 


NATIONAL PETROLEUM NEWS 


technical assistance 


a sympathetic understanding 
and Marketer's problems 


prices UNITED sets 


alee, Zeluir alta 


UNITED REFINING COMPANY, WARREN, PA. 





PRICES in effect August 16 at Refineries and Terminals—Cont. 

































































LPG Prices Atlantic & Gulf Coasts 
(Of refiners, FOB refiners, in cents per gal. Prices are of refiners, FOB their refineries & tanker terminals and of tanker terminal operators 
tank cars or transport trucks) FOB their terminals. Ships’ a ee 
Commercial Industrial 
Propane Propane a * Kerosine Gas House 
oN ioeera pouns 7.6 76 District Gasoline of. No. 1 Fuel No, 2 Fuel Gas Oils 
Philadelp ilconnee 7.25(8) 7.26(8) N. Y. Harbor 13.95- 
» ¥. — 95-15 .8 12.45-18.8 ae. 95-10.2¢(18) 9.2(18) 9.8 
Gulf Coast....... 2.5-8.5 2.5-8.5 do barges.... 18.85 11.5-13.7 (8)9.7 3. -S64(15) (18)8 96-9.2 ives 
PS 1 > ana: 16.5(5) 14(6) 41) 9.8 
15.4-15.6 12-18.6 +10 oti io x9 .85(11) 9.45 
is RLS I ene See +(2)10.1-10.1(4)ttt 9.1(4) ee 
eee oe 10.1 vi 
15.7-16.2 is. 6-13.7 10-10.25¢(15) 9.25(16) 
Wax 13.4-15.25 1.9-18.25 10.4(5) 9.5(5) 
13.5(2) ii: *e Rone ee 
WESTERN PENNA. (T.C. in Bulk) 18.25-14.25 12.25(8) 10.125-10.25 i 5. 
Waite Crude Saaiee idiniaae) = BG i2.9) = Ba) 108) | 
124-126 A.m.p............ (2)5 . 25-6 .65 14.4 12.9 pi lM Ace: acre 
14.1(8) 12_6(3) 11.1(4) 9.9(2) 
New Haven.... (2)16.8 18.513) 9.95-10.21(8)  9.2(11) 
SEABOARD New Orleans... 13.9 11.9 10.114) 9.108) ays 
o barges. te “Sinise. . ——_—! e ° noun 
sae points are AMP, 3° higher than Norfolk........ 13.8-15.6 12.3-18 10.3(7) 9.3(6) 9.7 
~~ Br, 7 /— carload lots. Domestic Pensacola...... 14.2(2) 12.7(2) 11.1(2) 9.9(4) ert 
Bully, relned. olake lemce Ex vere eric e: —~Philladelphia.--- @)16.4-15.9 @)i2.9-18.9 @)i0.1-10.857 x9.8(10) 9.45 
FAS scale in bags or Dbls., fully refined in mT @yid a4. 5 12 944) a se) Ms we” ey 
Sngs <2 Gnatene, Portland...... ; 6.2(4) 18.7(4) 10:1-10.85¢(8) 9.85(9) on 
Providence... .. is. 1(4) 18.6(5) 10-10.25+(8) 9.25(9) 9.65 
Crude Scale: N.Y. Domestic N. Y. Export Savannah...... ays. 1-14.4(8) (2)12.6-12.9(5) 11.8(7) 106) 
124-126 white.... 7.10(2) (4)6.6-6.75 Tampa Sia ep 3.8-14.8(4) 12.8-12.8(5) 11.7(8) 10(4) wad 
mington; 
. C 13.2-14.65(2) 11. 7-12.55 10.4(7) 9.5(6) 9.6 
Fully Refined: 
128-5....  7.95-8.45 8-8.25 
125-7.... 8.45(3) (2)8-8 . 45 
128-80...  8.45(8) (2)8-8 .45 
Diibke: | summae (2)8-8 .45 
188-5....  8.55(8) (2)8-8 55 
185-7....  8.05-8.55(2) 8. 25-8 .55(2) Diesel Oil Light Diesel 
188-40... 8.55(3) 8. 25-8.55(2) No.5 Shore Plants Ships’ Bunkers Fleer? Diesel 
148-5... (298.55 a$8-8.880) No. 4 Fuel Fuel (S0ct..55di.)  (45et., 454.1.) Ships’ Bunkers 
149-51... 10.55 ho: N. Y. Harbor... (10)tt$3.16-3.72tt tt$2.78 9.6(8) $8 .89(4) $3.64(4) 
seeeee do barges... ( (oy ts. SO oe es ee eee 
Pe oe es <a 
Baltimore. Ate 3.192) 2-76 9.75(5) $.95(4) $.70(2) 
jo barges... . \ oo: or eae eee 
Chicago District Prices Baten Rouge... ..---- Wa) 04g) 3.742) 3.49 
enn 2 obbere & dletrfbators ait tank ear raphe She 9.6(2) 8.89/2) mate pers 
port eries. 
pine ling terminals and inland waterway bares Jacksonville... <2. SE Yow) 4.206) aad 
_ EEE Jeg» seaiés Sake 10.2(2) a aa 
Motor Gasoline wo eecercece =H ee esse 5a °  __ ae 
ew Haven .80 = Soiohe ¢ oo.  .  — eaieee ££ «thei 
of PROM... ..ss seen 12.5-14.5 Mow Orleans... 2. .:+-- 2:42 = 9.48) 3.74/38) 3-49i2) 
Piascccscevnane 11.5-18 Norfolk......-. $.20 2.75 9.7/4) 8.93(3) 3 .68( 
ei. s | senses sates s/s" ae 
Light Fuel Oils Philadelphia... @)s.18 2.9416) 3 Cn) 5.9514) 3.70(4) 
vergiades. . eoccee eece AVG) @ + jj. j — — — —— «eeeee 
ae OM. soe eeeeereeeees 10.5-11.35 a a ES > > . Soe 
Se re 9.5-10.35 Providence..... __..---- +#8.09(3) 9.65(4) gece < 
Savannah...... «.««.- 2.80 10(5) ae... weweww 
Heavy Fuel Oils Tempe ok RE, En Sea 10(6) Re 
Ne. 6, low sulfur.......... 6 7-7.05 ington, 
Salton: < P22, 8 ea i in re 9.6(2) $.89(8) 
No, 6, low sulfur.......... (2)5 .9-6 .05 
No. 6, high sulfur......... (4)5.7-65.95(2) 
Ne. 6 Fuel No. 6 Fuel Bunker C 
Mexican Bunker Prices No. 6 Fuel No Sulfur No. 6 Fuel Max. 1, % Fuel 
No Sulfur Guarantee Max.'1, % Sulfur Shi 
U. S. DOLLARS PER BBL. OF 159 LITERS Guarantee Barges Sulfur Barges Bunkers 
Benker Cc Diesel s. ¥. Barber.. -(2)82. 15-2.2814 (8) (2)$2.15-2.25¢t(18) (2)$2.35-2.48 (2)$2.85-2.40  (2)$2.15-2.25tt(9) 
F Menlo Gall Baltimore... 2 20) 2:66) 2:43" 2:40" 2:26i4) 
bedeeasces = ton Rou 1§ 1.95 ia alae 1.95(2) 
eliies i aS Boston... ... tt2.32(6) +12 29(5) 2.43 tt2 29/5) 
peena sens . sees Charleston.....  2.23(2) 2.20(8) oy a 2.20(3) 
Minatitlan....... 1.95 8.75 Corpus Christi. _ 1.98 1.95 rae aly (4)1.95-2.10 
Pociic Ganst Houston......- ()1.98-2.00 1.9506) ee me 1.95(12) 
Jacksonvilie.... 2.21(6) 2.18(6) pee a 2.18(6) 
Guaymes........ $2.60 $5.65 appears 2.18 2.15(8) See pate 2.15(3) 
Manzanillo....... 2.60 4.75 Mobile........ 2.08 2.00 aoe atl 2.00 
Salina Cruz...... 2.60 4.75 New Haven.... tt2.30(3) tt2.27 need <i +t2.27 
New Orleans... 1.98(2) 1.952) 1.95(4) 
Norfolk.......- 2.26(3) 2.2314) * os 2.23(5) 
Pensacela...... 2.38-2.41 honee pant 2.80-2.35 
Philadelphia... Ce. 16. 25tt me. 12 :. att 2.20(4) 2.17(8) (62. 12-2. 22tt 
Pacific Coast Pt. Evergiades..  2.18(2) rea wet 2.15(8) 
Portland....... tt2 82(2) 145.90" bat toe 142.29 
Fal ange iy Bunker c Providence..... tt2.29(5) +t2.26(4) 2.44-2.54 2.41 +t2.26(8) 
< meor ag pd we uel Savannah...... 2.23(5) 2.20(4) eee he 2.20(5) 
Deep Tank Lote) (P.S.200) = (PS. 400) Tames........ 28.0800) 2.1814) paces ene 2.13(5) 
San Pedro, Calif... $4.20(5) $1.80(6) 
San Francisco. ... 4.41(4) 1.85(4) Note—At Atlantic Coast points from Baltimore south and at Tampa, prices of some sellers for 
Portland, Ore. 4.62 . distillate a to bulk commercial consumers at 0.15¢ higher than prices shown above. above. tPrice subject 
. heeee -62(4) 2.10(4) to 0.25¢ gal. “voluntary allowance.” ttPrice subject to 10¢ bbl. “voluntary allowance.” 
Seattle, Wash..... 4.62(4) 2.10(4) +++Price subject to 0.1c gal. “voluntary allow .ave.’ 
70 
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Gulf Coast—Cargoes, Domestic & Export, All Ports 


Cargo prices are FOB ship at U. S. Gulf, minimum of 20,000 bbis., and are by refiners only to 
other refiners, expert agents, or tanker terminal operators. The figure in parentheses after each 
price indicates the number of companies quoting that 


Aviation Gasoline (MIL-F-5572) 


19 .75(2) 
18 25/2) 
17.25(2) 


Kerosine & Light Fuels 


41-43 w.w. Kero........ 8.75(2)-9 .25(2)-9.75(2) 
8 .25(3)-8 .5(4)-8.75(2) 


9 .25-9.75 Diesel & Gas Oils 


43-47 Diesel Index. 
48-52 Diesel Index 
53-57 Diesel Index 


Motor Gasoline 
95 Oct. 
93 Oct. Prem. 


90 Oct. 
87 Oct. 


8 .25(3)-8 .5x 

8 .375(3)-8 .625 (2) 
12(2)-12 tg? 12.5-13-13 .25-13.75 8.5(3)-8.75x 
1.5(2)-11.75-12-12.5-13 
11(3)x 

.10.5(2)-10 ue 11.75-12 
84 Oct. . 10.25/2) 
83 Oct. . .9.875(2) ‘0 “38-10 25 
79 Oct x9 .75(2)-9 .875-10 
70-72 Oct. M Leaded. x9 .5-9.75(2) 


Heavy Fuel—Cargoes 
ee ae $2.60(2) 
Bunker “C” Fuel...... .$1.85(7)-1.90-1 .95-2.00 


Aviation Rintitien Prices 

(Prices are for tank cars, barges or truck transport lots; aviation li 
MIL-F-5572, unless otherwise noted.) 
District 

New York, N. Y¥. 





Grade 100/130 Grade 91/96 


New Orleans, La. (Baton Reuge) 
Hourton, Texas 
Toledo, Ohio 


Buffalo 
17.2 
14.7/2) 
11.4(5) 
10.8(8) , 
10.4(6) (2)10.75-10.9(2) 
. 7.6(3) 
8.85(2) 6 .85(3) 
(a) Delivered Cleveland. 


Venezuelan Crude Prices 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB deep- 
water terminals at ports named. and are subject to crude availability and company’s requirements ; 
2e per bbl. differential per degree of gravity a t. for gravities below and above those shown, 
except for Lagunillas Heavy for which price shown applies regardless of gravity. Price ——— 
for each cargo is that in effect at time vessel tenders for loading. For purchases made 
prices shown are basis for such purchases with deductions being made for terminaling and pipe 
line services in accordance with published tariffs. Purchases by Creole not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less lc per bbl. 
Crude Grevity API Price (Bbl.) FOB Effective Date 

$1.76 Las Piedras or Amuay 
Tis Juans Heavy 9. iy 18 Amuay 
Lagunillas Heavy Las Piedras or Amuay 
Amuay 
Amury 
Amuav 
Las Pledras or Amuay 
Tucupido 
Puerto La Cruz 
Puerto La Cruz 
Puerto Ta Cruz 
Puerto La Cruz 


Caripito 
Capure (Pedernales) 


110 200900 80.60 C989 19 9980 ra 
2eygeszseersec: 


Middle East Crude Prices 


gg are per bbl. of 42 U. S. gals., exlusive of local port or other governmental charges, sales 
taxes, etce., if any: FOB loading port ‘indicated. for gravities shown; 2c per bbl. differential per 
degree of. gravity applies for gravities below and above those shown.) 
Persian Gulf 
Crude Company Gravity Price 
Arabian Esso Export 86-96.9 $ 
Arabian M. E. Crude Sales 84-34 9 
== 9 


Loading Port 

Ras Tanura, Saudi Arabia 
Ras Tanura, Saudi Arabia 
Ras Tanura, Saudi Arabia 
Fao, Iraq 

Fao, Iraq 

Fao, ie 

Fao, Ira 

Mina-al- SAhmadi, Kuwait 
Mina-al-Ahmadi, Kuwait 
Umm Said, Oatar 

Umm Said, Oatar 

Umm Said, Oatar 

Umm Said, Qatar 


Effective Date 
1-27-53 


Anglo-Tranian 86-36. 
Shell Petroleum 35-35 . 
Soc.-Vac. Overseas Supply 36-86. 
Anglo-Iranian 

Gulf Exploration 

Anglo-Iranian 

Fase Export 

Shell Petroleum 

Soc.-Vac. Overseas Supply 


Esso 7 

M. E. Crude Sales 
Soc.-Vac. Overseas Supr'y 
Anglo-Iranian 

Esso Export 

Shell Petroleum 

Soc.-Vac. Overseas Supply 


Far East Crude Prices 
Prices are in U. S. dollars per bbl. of 42 U. S. Ay ex local port or other government charges, 

for crude within gravity range stated, loaded in full cargo lots, FOB port indicated. 

Crude Company Gravity API Price FOB 

Seria Light Sarawak Oilfields Ltd. 37-38 $2.60 Lutong, Sarawak 


enpogtateosrsneeseetoes™ 
RRZRUVSSSSISS 


Sidon, Lebanon 

Sidon, Lebanon 

Sidon, Lebanon 

Tripo i, Lebanon /Banias, Syria 
Tripolt Lebanon /Banias, Syria 
Tripoli, Lebanon /Banias, + 
Tripoli, Lebanon /Banias, Syria 


gosneneenene%e 
SSSSSRS 


Effective Date 
4- 1-54 
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OFFERS THESE 
FINISHED PRODUCTS 


Base Stocks for making 
these Mult)-Grade Lubricants 


DEEP ROCK OIL CORPORATION 


NE 





coLons 


PATENT CHEMICALS 
eroeatie 


Poterson 4 Mew Jersey 





HARTOL 


PETROLEUM CORPORATION 
INDEPENDENT MARKETERS 


Maine to South Carolina 
610 FIFTH AVENUE MEW YORE 20 WY 








Want to 
SAVE TIME?— 


. for time is 
money. So whenever you want to 
make quick, effective contact with 
men in active management in the Pe- 
troleum Industry use the “CLASSI- 
FIED” section in NATIONAL PETRO- 
LEUM NEWS. 


“CLASSIFIED” can help you with 
your wants and needs; personnel or 
a position; a business service or a 
business for sale. 


of course you do 


For further informaton write “CLASSI- 
FIED,” c/o NATIONAL PETROLEUM 
NEWS, 330 W. 42nd St., New York 
36, N.Y. 

















PRICES in effect August 16—Tank Wagon 


Prices for gasoline do not include taxes; they do, however, include 
inspection fees as shown in next column. Gasoline taxes, shown in separate 
column, include 2¢ federal and state ye also city and county taxes 
Ty also do on include 


as indicated in footnotes. Kerosine tank wag 
taxes; kerosine taxes where levied are indicate 


if any, are shown in footnotes. These prices in effect August 16, 1954, 
as posted by principal marketing companies at their headquarters’ offices, 


but subject to later correction. 


Atlantic 


Kero. & 
Refining {Regular Grade) No.1 No. 2 
Cons. Dir. Fuel Fuel 
T.W. T.W. Taxes T.W. T.W. 


Allentown, 
Pa. 


a 





aman arnorrnceanw we © CObsDOP RE 


aoe 
NS errr 
C KR OKKAAACANO AK © ARWSA W080 


— 
w 


12.9 
18. 


CO © © WB ALRAMAAAAAAAA OM A AATAIAIIIAA 
co oo & SeeeeSeeSeoeSoooeS ©& S&S SoSoSSSSSSCS 


Mineral Spirits V.M.&P. 
T.W. T.W. 
Philadelphia, Pa....... 19.5 
Pittsburgh 22.0 23.0 


Heavy Fuel Oile—T.W. 
No. 5 No. 6 
Philadelphia, Pa....... 8.10 6.12 
Notes: 


Premium-grade gasoline t.w. prices 2.5¢ 
above regular, except Geo and Florida 2c. 

Kerosine—Thru Pa. & Del., add lc per gal. 
for t.w. deliveries of less than 100 gals. at one 
time. Camden—Add le for — of 100-299 
gals., 2c for less than 100 ga’ 

Mineral Spirits prices ales ¢ — we to Stoddard 
Solvent. 

Effective dates: 
xAug. 10. 


Cont’] (N.. B. Prices are Continental’s 
tank-wagon prices. Current selling 
Oil prices may vary from those shown 
because of local conditions.) 
Conoco Demand 
N-tane (3rd Gaso- 
(regular) Grade) line 
Tank W 


Denver, Col.. 
Grand June... 


Casper, Wyo.. 
Cheyenne 





wrmowcnereAonoorai 
0 00 00 &© G0 G0 G0 ~3 00 G0 00 G0 G0 G0 G0 Ge 
mnnonmooceooosoooo 
MHoNronNnowmnwnowunom 


Gasoline tax column includes these city tax- 
es: Albuquerque & Roswell, 0.5¢; Santa Fe, 
le; as Sepenae, lc; Casper, le. 


‘Sane ,~% City and Twin Falls gasoline and 
kerosine prices apply for deliveries of less than 
200 gals.; 200-399 gals., deduct 0.5¢; 400 gals. 
one over, deduct lc. 


T. W. prices are to consumers and dealers. 


Premium-grade gasoline t.w. prices 2.3¢ 
above regular. 


72 


Kans. 


1/20c; x C. '1/4c; N. 





“July 9, “July 80, *Ang. 2, 


Standard of CHEVRO 
California 


pa Av. 80/81 Gaso- 
line 


a. < Taxes 

















payssenssnngcs 22 
00 67 ~300 C0 CO eC 
O> HO DDG RRS 
comoommnonmococoo 





Honolulu... . 
Fairbaoks... . 


Boise—8ec gas tax applies to motor fuel only; 
avgas taxes are 2c federal, 2.5c state. 

Salt Lake—7e gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 4c state. 

Honolulu—8.5¢e gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 3.5¢ terri- 
torial. Standard Diesel/furnace oil price is ex 
le territorial liquid fuels tax. All T.T. prices 
are ex Hawaiian gross income tax of 1% to 
resellers, 2.5% to consumers. 


Notes: 


Gasoline—For other deliveries of Chevron 
(Reenter) and Chevron Aviation 80/87, add to 
ra, ye ory price 1.0c for 40-199 

99 gals., except for deliveries to 
Marine fac in Alaska (excluding Chevron 
Aviation 80/87) where 0.5c differential app 


Inspection fees per gi. ; tactuted = both gasoline and kerosine prices 

i th are as fo! 
Ala. 1/40 on gasoline; Ark. 1/20c; Fla. 1/8e; Ill. 3/100c; Ind. 2/25¢; 
/100c; La. 13a8: Minn. 5/200c; 00c; 


Mo. 1/asei Neb. 2/1 ; Nev. 


1/20c; Okla. 2/25¢; S. C. 1/8¢; S. D. Oc; 


T 2/Se; d Wi Pidon 
wpe. {se ceetion toms only: Ala. 1/2c. Iowa 1/50c; Mich. 1/5c. 


Esso Gasoline 
Esso (Regular Grade) 
Standard 


at 


i 


City, N. ous 


aararon a as Aan 4 ann ‘ 
RARER GEL RTARE  E LeE 
a Py . “ee . . ee . . . 
Wah td BON OH OONE ADAP OHH DONDE ERAH ODI 
D2 OOOOOOOOOOOO OOOO OO I-III 0H HHH WOAH 
mocooooooocooooooooooooooooooSOoSoSOO 


ville 1 
Little Rock, Ark.... 15. 
Naphthas T.W.& Steel 7 
Newark, N. J. Min, Spirits V.M.&P 


3600 19.5 
bls. ; 25.5 


8,600 gals. & over 


FUEL OILS—T.W 

No.1 No.2 "No.4 No. 6 
 )  § ere ‘ 
13.7 $3 .684 $2. 836 
3.73 2.85 
4.05 $2.75 


fama of City, N. J. 


Baltimore, Md..... 
bee eg D. C.. 





to 40-399 gal. delivery; for less than 40 gals. 
add 5.0c gal.; except at Honolulu add 5.0c for 


Is. 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 


2.2c gal. higher, except at Boise, and Salt 
Lake, which are 2.0c gal. higher—than Chev- 
ron ( lar) for quantity delivered. For less 
than 40 gal. deliveries, add 5.0c gal. to 400- 
gals.-and-over price, except at Honolulu, add 
5.0c gal. for less than 40 gals. (Marine) and 
less than 100 gals. Shoreside). Add to Chev- 
ron Aviation 80/87 quantity delivered prices, 
ieee 91/98, 6.0c for 100/130 and 8.0c for 
45. 

Kerosine—T.T. prices, except at Salt Lake 
City, apply to deliveries of 400 gals. 
For other deliveries: 


tank ear/truck trailer ; deduct 1.5¢. Salt Lake 
City posted tank truck price is for minimum 
40 gal. deliveries. 

Standard Diesel/Furnace Oil & Standard 
Stove Oil—T.T. prices are for deliveries of 400 
gals. or more. For other deliveries: 40-199 
gals., add ic; 200-399 gals., add 0.5¢; less 
than 40 gals., add 5c 

* Standard ‘No. 2 _ Oil. 

Humble 


Humble Gasoline Gaso- Kerosine 
Oil Regular line Tank Re- 
-W. Retail Taxes Wagon tail 

Dallas, ee 14.8 20.1 3. 17.5 
Ft. ..3, 20.1 . $3.3 17.6 
; x é 17.5 

: 15.0 ¥ d a 17.5 


T.W. prices are to all classes of dealers and 
consumers. 

Premium-grade gasoline t.w. prices 2c above 
regular. 





Salisbury 
Charleston, S. C. 
Columbia 
Spartanburg. . 
Taxes: Leulions hesesine pelos ‘do ast in 
clude le state tax. 
Notes: Kerosine No. 1—Atlantic City prices 
are for deliveries of 300 gals. or more; add lc 
for 100-299 gals. 2c for less than 100 gals. 
No. 6—Washington price is for min. delivery 
of 1,050 gals.; for min. delivery of 2,500 gals. 
price is $2.83 per bbl. 
Premium-grade gasoline t.w. prices 2.5¢ 
above regular. 
xEffective July 10. 


(Prices are per imperial gal.; to 
Imperial arrive at price per U. 5. gal., 
Oil subtract 1/6th.) 
(Esso Gasoline 
Regular Grade) Kero- 
Dealer Gasoline a 


ne 
NWOANSCKBDwmnwenwrewwo- 


St. John’s Nfid 
Halifax, N.S 

St. Johns, N. B 
ae Oe P. E. I. 


25 

27. 

27. 

24. 

0 24 

ay “Alte. kK y ‘ 

Edmonton, Alta . j = 
Taxes: Gasoline taxes are provincial taxes. 

Notes: Premium-grade gasoline t.w. prices 2.5¢ 


above regular. 
* Price is for Premium-grade. 


oop wie amnicoierereie! 
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Here’s one place 


where today’s dollar 


goes further 


~ 4 7 re he 


SS 


\ 


in the fondly-remembered time of the nickel trolley and 
the 25¢ T-bone, gasoline for dad’s 1925 model cost 
about 18¢ a gallon (excluding taxes). Sounds like a bar- 
gain—yet it really cost more than today’s gasoline. The 
reason is clear when you keep this fact in mind: You 
fill your car’s tank with gasoline, but what you’re actu- 
ally buying is mileage. Naturally, you’d rather pay $1 
a gallon for gas that gave you 100 miles a gallon than 
buy 10¢ gas that delivered only 5 miles to the gallon. 
And that’s why today’s gasoline costs less than motor 
fuel of 1925 ... it gives you more miles to the dollar. Re- 


search by companies such as Standard Oil Company of 


nd 


‘ 
California has improved gasoline spectacularly over 


the years. This better motor fuel made more efficient 
auto engines possible, and together they give you up 
to 50% better mileage than motorists got in the ’20’s. 
On top of that, competition between oil companies has 
helped to hold down gasoline prices. Since 1925, they’ve 
risen only 20% (excluding taxes) while food has gone 
up 70%, clothing 63%, and the cost of living 53%. 
Compared to practically anything else you buy, gaso- 
oline is still a bargain. Any way you look at it, your 
money goes further when it goes for today’s finer gaso- 


line that gives you more miles to the dollar. 


STANDARD OIL COMPANY OF CALIFORNIA 
732 yous of, (planning ahead fo serve you teller 
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PRICES in effect August 16—Tank Wagon—Cont. 
Socony Vacuum 


Bie Aiges Soaet 

Grade Grade Grade Mobilgas (Regular Grade) 

Gasoline 80 91 100 Cons. Dir. Cons. Dir. 
T.W. @.W. TK T.cC. Ww 


Mobil Kerosine 
Taxes T.W. Yard 


T.c. 
Nos Ye York City: 


10.55* 10.55% | .:: 
10 2* 10.2* 


21.8 


24:0 
21: =m 


SooooooooooSSSoSSSSSCSCSSOSS 


Buffalo 


19.5 
21.5 


Minera) Spirits.............. Re sddevesocedes ° 


Wa Mk We. WRI. foc nc cdc cca cco, ign atite 


Taxes: N.Y.C. prices are ex 3% cit 
Discounts: Mobile Kerosine—New 
Mobilfuel Diesel—All points, tank wagon less 0.5c for deliveries of 800 gals. or more. 
Mobilheat—New York City (all boroughs) and Mt. 
Notes: Jamestown T. C. prices are delivered prices, all other T.C. prices are FOB 
* Subject to 0.25¢ temporary discount. 


Ohio Standard 


Sohio X-Tane Gasolin: 
(Regular Grade) 
Re- -R. ° 
sell- Sol- 
ers 8.S. 


14.9 18.9 
x15.6 «19.9 
x15.6 19.9 
x15.6 x19.9 
x15.6 xi9.9 
x15.6 x19.9 
x15.6 x19.9 

x19.9 
x19.9 
x19 9 
x19.9 
x19.9 
x19.9 


Aviation Gas.-Cons. T.W. 
hio Sohio Sohio 


Youngstown 
Zanesville 
Taxes: 
A-10 to supplier. 
Discounts: Sohio Aviation —on contract to hangar operators and resellers, 2c off consumer t.w. 
Notes: Kerosine, Nos. 1 and 2 Fuels—Prices are for 100 gals. or more, 50 to 99 gals. add Ic per gal., 
age Solvents—T.W. and drum prices are for & 
gals., a ic. 


EBRYSLSLSVSSss pee 
soooooooooeoo rs) 


23. 
23. 
23 

23. 
23. 
28. 
23. 
23. 
23. 
23. 
23. 
23. 
23. 


 sysgensgegegnenangrtreneeg 
AAA AM MAMAN KOT 


Mobilfuel 
Diese’ 
T.c. 


sales tax. Syracuse prices ex 2% city sales tax, applicable to price o f gasolin 
ork City (all boroughs) and Mt. Vernon, tank wagon less 0.5c for f Bam = of 300 gals. or more. 


nbs & Sheente Come. T.W. 


aph- “Naph= 


liveries of 500 gals. or more. For other deliveries: 


Mobilheat 
(No. 2 Fuel) 
Yard 


1 
T.W. T.C, 


ao: 


ete ee . “ 
e Reers- Roe toe- Ae Or. w. - 
an 
. . dd . . 
“+ ©oo- Soooeroeece- co. 
+ * BO BK FARARDOAc. 


> eeoow: oss: 
a 


“* 


i6:7 
11.1 
Boston Hartford 


19.0 20.0 
20.5 21.5 


e (ex tax) 


> 
CONOHNWOOHE: ANWDORADMOME ER RD 


_- 
{ere | 
° 3pe- ° 


Vernon, tank wagon less 0.5c¢ for deliveries of 300 gal. or more. 
bulk terminals. 


Sohio 
Sol- 
vent 


M.&P. 
Varno- 
lene 


“BBBENEEBEsERS 
cooooococooooo 
SRRREENEREEE 
coocoocooseoooo 
’ SEREBEEREBENS 
coooooooeoosoo 


Hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by cupporting ‘purchase with State Tax Exemption Form 


1-49 gals, add 2c per “. 


150-499 gals. add 2c; less than 150 


Premium-grade gasoline t.w. prices 2c above regular; third-grade prices same as regular unless otherwise noted; s.s. prices are at company operated 


stations. 
*Subject to 0.5¢ “temporary Allowance.” 


Indiana Standard 


Tank wagon pe listed below were obtained by NPN gurempendents who visited Standard 
of Indiana bulk plants where the company’s prices are publicly post 


xEffective August 12. 


Granclen Furnace Oil 
100 100- 100- 175- 
1-99 gals. 175 349 849 
gals. S&over gals. gals. gals. 


Red Crown 
(Reg. Grade) Gaso- 
tons. Dir. line 
T.W. Taxes 


350 850 
gals. gals. 
&over & over 


a) 
So 


ee 
Se 7 
ow 


to ON Rt OWoe 


i3.3* 


33-0 


see 


set eh et ah hth 
pao 

PaQIWAIRAIIAH 
esocooooonse 


Milwaukee, Wisc... 16 
Fuel Oile—T.W.—Chicago, Ill. 
Standard St 
Heater Oi] Furnace Oil 
15.3 


Fire-Chief Gasoline 
(Regular Grade) Kerosine 
Dealer Gasoline Dealer 

axes 


0 


Texas 

Co. 

Dates, Tex 
rth... 


Ft. W 
Wichita Falls. 





150 gals. & over tent 
100-399 gals. 14.3 
400 gals. & over 13.8 


St 
Fuel C 





1-749 gals. 
760 gals. & over 


Taxes: St. Louis, Mo. 
city tax. Des Moines, 
oil prices do not 
sales, 
added, 


ee 


coooocooooo 


8.0 

7.25 
gasoline tax includes Ic 
a., kerosine and furnace 
include 6c state tax. State 
occupation, consumer & use taxes to be 
where applicable. 
Temporary” price. 


g nonesceccses Me 
AABAAAAHAAAAH 
22 G00 2900 0 go 60 6000 9 co 


.0 


Notes: Dealer t.w. prices apply also to all - 
classes of consumers with minimum delivery 
of 50 gals. 

Premium-grade gasoline t.w. prices 2c above 
regular 


74 NATIONAL 


Kentucky 
Standard 


Covington, Ky... . 


Birmingham, 28H 
Mobile. 


ee 
CSCOCCBBBMBMOrYHOCOCOOCS 


APRARAW DOM OWONOR IR. 
A 


y-y-y-y tt t-te 


Gasoline tax column includes these city & 
county taxes: Mobile, 3c city; Birmingham, 1c 
county; Montgomery, Ic city & ic county; 
Pensacola le city. wher taxes not included in 
prices: Georgia, kerosine, 1c; Montgomery, 
kerosine, 1c.; Mississippi, kerosine 0.5c. 


Notes: 


Premium-grade gasoline t.w. prices 2c above 
regular. . 
Cons. t.w. prices same as net dealer prices. 
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ADVERTISERS INDEX 


This index is published as a convenience to the 
readers. Every care is taken to make it accurate, 
but NATIONAL PETROLEUM NEWS. as- 
sumes no responsibility for errors or omissions. 





American Flange & Mfg. Co. 
Armstrong Rubber Co. 

Autocar Division White Motor Co. 
Barrett Mfg. Co. . 

Bowser, Inc. 

Buckeye Iron & Brass Works 


Chevrolet Motor Division, 
General Motors Corp. 

Coca-Cola Co. 

Conservation Equipment Corp. 

Crown Can Div., Crown Cork & 
Seal Co., Inc. 


Deep Rock Oil Corp. 

Dill Mfg. Co. 

DuPont deNemours & Co., Inc., 
E. I. 29, 


Electric Storage Battery Co. 
Ford Motor Co. 


Goodrich Co., B. F. 
Gray Co. . A 


Hannay & Son, Inc., 

Clifford B. . 4th Cover 
Hartol Petroleum Corp. 71 
Humble Oil & Refining Co. 25 


K-P Mfg. Co. ... 58 
Kim Hotstart Mfg. Co. 54 


Le Roi Co., Subsidiary of West- 
inghouse Air Brake Co. 44 
Liquilizer Corp. . 54 


McDonald Mfg. Co., A. Y. 22 
Mack Trucks 34-35 
Milwaukee Valve Co. 63 
Morrison Bros. . 46 


30 


National Hose Division, 

Metal Hose & Tubing Co. 11 
National Sales ... ~ ae 
New England Petroleum Corp. 69 


Oil Equipment Mfg. Co. 48 
Oil Industry Information Com- 
mittee .. 24 


Paragon Oil Co. 71 
Patent Chemicals, Inc. 71 
Progress Mfg. Co. 62 


Quaker Rubber Corp. 42 


Republic Oil Refining Co. 68 
Rheem Mfg. Co. 40-41 
Roper Corp., Geo. D. 45 
Scully Signal Co. 69 
Shure Mfg. Co. 52 
Skelly Oil Co. 50 
Socony-Vacuum Oil Co., 

Inc. 3rd Cover 
Standard Oil Co. of Calif. 73 
Texas Co. 21 
Thermoid Co. 38 
Tokheim Corp. 2nd Cover 
Trico Products, Corp. 47 
United Refining Co. 69 
Utah Power & Light Co. 2 
Wayne Pump Co. 8-9 
Wood Co., John Facing Page 24 








UNDISPLAYED RATE 
$1.50 a line. Minimum 3 lines. Box numbers 
count one additional line. 
POSITION WANTED. Undisployed rote is one 
half of above rate, payable in advance. 
DISCOUNT OF 10% if full payment is made 
in advance for four consecutive insertions of 
undisplayed ads. 


CLASSIFIED 





DISPLAYED RATE 
The advertising rate is $14.50 per inch for all 
advertising o ring on other than a con- 
tract basis. Contract rates quoted on request. 


AN ADVERTISING INCH is meosured inch 
vertically on one column, 3 columns—30 inches 
—to a poge. 


Send NEW ADVERTISEMENTS to Classified Advertising Division, 
NATIONAL PETROLEUM News, 330 W. 42nd St., N. Y. 36, N. Y. 


SECTION CLOSES each Wednesday, one week preceding date of issue. 














REPLIES (Box No.): Address to office nearest you 
NEW YORK: 330 W. 42nd St. (36) 

CHICAGO: 520 N. Michigan Ave. (11) 

SAN FRANCISCO: 68 Post St. (4) 


EV EMPLOYMENT 


Position Vacant ————————__——— 


Assistant to Advertising Manager Major oil com- 
pany. Southwest. Young man 25 to 35 with 
agency or oil company advertising department 
experience. Must have general knowledge of all 
types of media, copywriting, layout, production, 
publicity and administration. Excellent opportun- 
ity for advancement. State education, past experi- 
ence and salary requirements in detail. All re- 
lies confidential. -3628, National Petroleum 
ews. 























Positi Wanted 
ions Ma 


janager age 41 now employed major 
company desires change positions. Many years 
experience executive staff administration, trans- 
me costs involving pipelines, trucks, barges 
rail, plant site selection, supervision, manage- 
ment & construction deep water barge & pipeline 
terminals. PW-3673, National Petroleum News. 


Young aggressive college graduate with 5 years 
petroleum marketing and operations experience de- 
sires affiliation with progressive jobber or agent 
in Southeastern States. Ghieeh—Gaenennes future 
and advancement opportunities. PW-3642, Na- 
tional Petroleum News. 


H /EQUIPMENT--used-surplus | 


For Sale 


1951 F7 Ford or 1953 F6 and 3800 Gal. 4 Comp. 
Trailer—New eter excellent tires—Air Lewis 
Dist. Co. Batavia, Ohio. Ph. 23511. 





























Late ‘45 model EH Mack 1200 gallon tank, four 
compartments 900x20 tires, 125 ft. 1% inch fuel 
oil hose. Smith meter with automatic stop. Han- 
ney Electric hose reel. A good buy at $1,500.00. 
Drake and Mills Oil Co., Inc. Syracuse 6, N. Y. 
*Phone 73-3369, 





1949 Ford—capacity 1230 ih 


4« t 
ment—completely for Fuel Oil—$1200.00. Guar- 
dian Oil Company, Royal Oak, Michigan. Phone 
LIncoln 1-2330. 


+ 








i 


Wanted to purchase jobber business . . . either 
Major Franchise or Private Brand with some 
controlled business in the Gulf Coast or Southern 
Atlantic States where there is opportunity for 
expansion . . . have had many years’ experience 
in every phase of ya as well as experience 
in transportation and supply with wndergianding 
and some working knowledge of producing 
refining therefore would consider partnership ar- 
rangement where there exist opportunities and 
expansion possibilities . . . Reply BO-3512, Ne 
tional Petroleum News. 








For Sale: Combination soline Jobber, Farm 
Equipment, automobiles, Trucks, TV & Elec. =p- 
pliances, all popular lines wigs public accept- 
ance, in good small Southern Town of 3000, very 
preereasive section on US 301 and US-25: can 

made to do a million a year: Will sell real 
property mostly new and modern, Equipment & 
inventory at actual values: Ideal for two or three 
competent & acceptable young men: This business 
will stand the 4-way test: $200,000.00 cash sub- 
ject to inventory adjustment date of sale. For 
full particulars write BO-3617, National Petro- 
leum News: No brokers. 








BUSINESS FOR SALE 


MARINE OIL 
TERMINAL 


Complete pipelines, Dock, 2 Storage Tanks, 1% 
million ook. capacity. Expansion facilities avail- 
able for 2 more tanks with 84 million gols. 
cap. Water, RR, Highwoy deliveries. Steel Mill 
neighbors. Amer Appraisal Co. certifies value. 
Price $212,000. 


(Brokers Protected) 
DOUGLAS M. SMITH 


National Business Consultants 
11 West 42nd St., N. Y. 








2—5000 gal, | compt. Fuel olf tandems, 

Freuhaut ensict $2750.00 
3—5600 gal, 3 compt. Freuhaufs, Air, clean 2950.00 
1—6600 gal, 3 compt. Freuhauf, Air, clean 3450.00 
ar 4 gal. 4 compt. Meters, side boxes, 

slick ... 


Buy from BRUCE E. HACKETT CO. 
621 West 58 St., Kansas City, Me. 
Phone Hiland 1385 











WE TRADE 


3—5000 gal. 3 to 4 comp. Fraziers 
1—4250 gal. 4 comp. Freuhauf 
1—4750 gal. 3 comp. Freuhauf 


500 to 2000 gals. 1 to 5 comps. 


2013 West 50th Street, 





GUARANTEED USED TANK TRAILERS 
TANDEM AXLE UNITS 


Trailers have been reconditioned, mew 10:00 x 20 recap tires and painted to your choice. 


SPECIAL OFFER 


2—4000 to 5000 gal. asphalt, newly insulated, new reyco tandem, steam coils or fire tubes, 
internal valve, new 10:00 x 20 tires and 3“ lines out nose and rear, painted to your choice. 


We have many more single and tandem axle trailers in stock, also new and used truck tanks 


WRITE, WIRE, CALL TALBOT 6051, We can arrange delivery. 
TRAILER TANK REPAIR COMPANY 


George F. Ginter, 


WE FINANCE 


$1750.00 to 2950.00 
2575.00 
2725.00 


$3250.00 to 4750.00 


Kansas City 12, Mo. 
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Uniform of 90% “Orlon” 10% rayon is made by Lion Mfg. Co., Dayton, Ohio 


Keep a neat look and lower 
with uniforms made with ORLON 


Here’s a uniform that can help you keep 
a neat appearance all day long! Scores of 
reports from station operators show that 
uniforms made with “Orlon” hold a press 
and keep their shape even in humid, 
muggy weather. And they do it with a 
minimum cost of upkeep! Here’s why: 

Most uniforms made with ““Orlon” are 
washable, dry with little or no ironing 
needed, And spots are no trouble either. 
Attendants tell us they take many spots 
off with just the rub of a damp cloth. 
Grease and oil stains come off with or- 
dinary spot remover. 


76 


You'll find these uniforms stand up to 
the tough jobs around a service station. 
Case studies show that they last through 
severe flexing and scuffing, resist damage 
from battery acids and retain their strength 
even when wet. With these advantages, 
it’s easy to see why uniforms made with 
“Orlon” acrylic fiber are so durable— 
why replacements are So infrequent. 

For more information about uniforms 
made with “Orlon”, check your uniform 
distributor, or write for free folder to 
Du Pont Co., Room 2522, Nemours 
Bidg., Wilmington 98, Delaware. 


NATIONAL 


upkeep costs 


Du Pont makes fibers, not fabrics or garments 


Orlon’ 


ACRYLIC FIBER 


86. vu. 5. pat. Ort 


Better Things for Better Living ... through Chemistry 
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How Wage-Hour Law Hit Consignee 


Whether or not oil jobbers are 
engaged in interstate commerce, 
and thus come under the federal 
wage-hour law, still is an open 
question. 

Meanwhile, Labor Department 
wage-hour investigators continue 
checking on oil marketers. 

From the Louisiana Oil Marketers 
Assn. comes this report on what hap- 


cupation of an employe, it should be 
shown. 

In Brown’s operation, only his sec- 
retary is covered by the wage-hour 
overtime regulations. But the over- 
time provisions, based on a 40-hour 
week, are applicable to all employes 
such as warehousemen, yardmen and 
porters who do not deliver merchan- 
dise on trucks. 


All of Brown's employes, other than 
his secretary, make some deliveries. 

Brown’s secretary has been on a 
40-hour week in compliance with 
wage-hour regulations, but during the 
investigation it was determined that, 
in an emergency, she worked on 
Saturdays. 

The investigator's final ruling was 
that Brown owed his secretary a total 
of $8.33 for overtime. 

Brown’s company was cleared after 
his payment of $8.33 to his secretary. 


pened to C. D. Brown, former LOMA 





president and Conoco consignee in 
Shreveport: 

Not long ago Brown was visited by | 
a wage-hour investigator who spent the | 
better part of two days checking | 
Brown’s operation. 

The investigator determined that | 
Brown was engaged in interstate com- 
merce, from the fact that he obtained 
oil and grease from Conoco at Ponca 
City, Okla. Brown was told that if he 
obtained only one bucket of grease or 
one quart of oil from out of the state 
and it was carried and delivered on 
his truck, it would put him in inter- | 
state commerce. 

Further, he said, even if Brown had | 
not obtained any products from out of | 
the state, the investigator would have | 
ruled that Brown was in interstate 
commerce because he sold products 
to a wholesale grocery company in 
Shreveport that distributed products 
out of the state. 

Brown questioned the investigator 
about the interpretations of the law 
and his visitor contended that he had 
the latest rulings. These rulings, the 
investigator told Brown, were based on 
court decisions. 

The Decision—The result of the in- | 
vestigation, during which the wage- 
hour man talked to all of Brown’s | 
employes individually, was that the 
men were all classified as coming 
under the wage-hour law, with the 
truck drivers coming under Interstate | 
Commerce Commission regulations. 
These ICC regulations provide for a | 
minimum wage of 75¢ an hour, but 
do not require overtime payment. 

Brown was told to keep records of 
the number of hours the men worked, | 
even though they were not entitled to | 
overtime. 

Under the regulations, and with the | 
pay scale that Brown uses, the men 
could have worked from 70 to 90 
hours a week and still not be entitled 
to overtime pay, since he pays above 
the minimum wage. 

Brown was also told that each em- 
ploye’s position should be classified on 
the payroll as to his duties. Also, any 
time that a change occurs in the oc- 
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It reduces vapor losses of gasoline 
because it cannot leak. H 


/ 
You can prevent excessive losses of gasolfne— 
save money—maintain quality—and effectively 
cut maintenance. This is all easily accomplished 
through the low cost installation of the depend- 
able Twin ConserVent. This vent is mechanical in 
operation but in closing, seals positively with a 
liquid seal. It has no valves, seats, gt pallets to 
warp, corrode, stick or freeze. It cgn be used on 
horizontal, cone roof and lifter /roof tanks or 
vapor systems. 4 


A LEAKY VENT IS A LEAK IN YOUR TANK 
You can prevent that leak this simple, tried and 
proved dependable way 


You can prove the grest value of Twin Conser- 
Vent by taking advghtage of our FREE TRIAL 
OFFER if you know your losses. See what 
long research and modern engineering 
has dong to put a savings bank on your 
tank. Ask for a copy of Bulletin No. 5154. 
/ OIL EQUIPMENT 
/ JOBBER INQUIRIES INVITED 
4 


CONSERVATION EQUIPMENT CORPORATION 
4801 South on Richmond Street, Chicago 32, Illinois 


77 





ABOUT OIL PEOPLE 


Lannes Coleman 


Joyner 


THE NEW BOOKLET, “Facts About Oil,” published by the Oil Industry Information 


Committee, is examined by members of 


the Tennessee OIIC. Looking the booklet 


over, prior to its release to 230 Tennessee editors and radio men, are Bill Lannes of 
Gulf Oil, OITC area chairman for Chattanooga; C. W. Coleman, Sinclair Refining, 
state OIIC chairman, Nashville; Pat Joyner, Esso dealer in Memphis; and Tom Fason, 


Gulf Refining, Knoxville area OIIC chairman 


ae J. A. Lentz, 

— formerly Conoco 

manager of mar- 

keting in Denver, 

has been named 

administrative as- 

sistant to the vice 

president - general 

manager of Cono- 

co’s Rocky Moun- 

tain region. Lentz 

has been with 

$ Au Lente Conoco since 

1910, when he started as a warehouse- 

man and tank wagon driver in Colo- 

rado. He participated in the activities 

of the Petroleum Administration for 

War during World War II and at one 

time was chairman of the District 4 

Marketing Committee. He is married 
and has one son. 

a 

Lee M. Smith has joined the Western 
Oil and Gas Assn., Los Angeles, as a 
field representative assigned to the 
group’s oil information program. He 
was public relations director for tele- 
vision station KTHE, Los Angeles. 

& 

Sam Asti, Santa Rosa, Calif., and 
A. R. Robinson, Fossil, Ore., have 
been named commission distributors 
on the Pacific Coast by Signal Oil Co. 
of Los Angeles. 

we 

Claude Myers is the new assistant 
sales manager of Signal Oil’s home 
office in Los Angeles. He will also re- 
tain his post as manager, distributor 
sales. Myers joined Signal in 1949, 
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after 23 years with Standard of Cali- 
fornia in sales work. 


6 
Kim G. Houghlan has been named 
public relations director of the Platte 
Pipe Line Co., Kansas City, Mo. He 
has been assistant to the president of 
Platte Pipe Line. 
a 
Alan E. Griffith, owner of the 
Griffith Fuel Co., jobbers of Dolge- 
ville, N.Y., says his company has 
enlarged its showroom and office and 
is expecting to build more outlets as 
locations become available. 


P. N. Gammelgard K. M. Watson 


Pure Oil Co., Chicago, has named 
two new vice presidents. They are P. 
N. Gammelgard, general manager of 
refining, and Dr. Kenneth M. Watson, 
director of research, who becomes 
vice president for research and de- 
velopment. Gammelgard will be in 
charge of the company’s network of 
refineries. He joined Pure in 1934 
after graduating from Northwestern 
University. Watson has been with the 


company since 1952 as director of 
research at Pure’s research and de- 
velopment laboratories in Crystal 
Lake, Ill. 
o 

H. E. Pronty, manager of the Mil- 
waukec sales division of Standard Oil 
of Indiana, has been made Rocky 
Mountain regional manager with head- 
quarters in Denver. He _ succeeds 
W. G. Egbert, who retired early this 
month after 31 years with the com- 
pany. Prunty joined Indiana Standard 
in 1929 as a service station attendant 
in St. Louis, Mo. He advanced to sales 
manager and was transferred in 1941 
as sales manager at Decatur, III. Since 
then he has been assistant merchandise 
manager in the general office, assistant 
manager at Detroit, manager of the 
consumer sales department in general 
office, manager of Joliet, Ill. office and 
manager at Milwaukee. 

o 


Russell D. 
Newhall has been 
named New Eng- 
land fuel oil sales 
manager for the 
Mexican Petro- 
leum Corp., an 
American Oil Co. 
subsidiary. He 
succeeds Richard 
P. Drennan, who 
retired on n- 

B.D. Hevea sion after PP sd 
32 years with the company. Newhall, 
a native of Vermont, joined the com- 
pany in Providence in 1935 as a 
salesman. Four years later he was in 
charge of light fuel oil sales for the 
company in Boston. He also served a 
year as special sales representative for 
Massachusetts, and in 1945 was named 
New England sales representative for 
the heavy fuel oil department. New- 
hall will make his headquarters in 
Boston, but will maintain his residence 
in Rumford, R.I. 

* 

Attending the Anchor Petroleum 
Co. sales meeting in Tulsa in July, 
were 26 men from Anchor sales of- 
fices in Des Moines, Shreveport, 
Toledo, Houston, Long Beach, Calif., 
San Francisco, Oklahoma City, West- 
field, Mass., Midland, Tex., and Bath, 
N.Y. The meeting lasted three days. 

€ 

Charles S. Coats has become execu- 
tive vice president and general man- 
ager of Trans-Canada Pipelines, Ltd., 
Edmonton, Alta. He was sr. vice pres- 
ident of Tennessee Gas Transmission. 


o 
R. B. Alexander, Union Oil of 
California consignee, has been elected 
a city councilman in Dixon, Calif. 
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goes out 


the customer comes back 


People usually take empty bottles back And selling Coke to go is easy, too. All 
to the place where they buy Coke. This you do is build a display of cartons and 
means that when you sell Coca-Cola in cases out front where drivers can see it. 
cartons and cases, you’re building repeat Then make it a habit to suggest that cus- 
business for all the things you sell. tomers let you put a supply in their car. 


Let me show you how to make the most profit 
from selling Coca-Cola in cartons and cases. 
Stop me any time and let’s talk it over. 


Your Qeer,- Ola Lahtiman, 


“COKE” |S A REGISTERED TRADE-MARK 
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Meadows 


Dowd 


EXCHANGING CONGRATULATIONS are T. B. Meadows and Herbert R. Dowd, 
who were named chairman and vice chairman, respectively, of the North Carolina 
Petroleum Industries Committee. Meadows is district manager for Gulf in Charlotte 
and Dowd is the division manager for Esso Standard in Charlotte 


Joseph A. Thomas has been named 
to the board of directors of Tide 
Water Associated Oil Co. Thomas is 
a partner in the firm of Lehman Bros., 
New York investment bankers. He re- 
places John Hertz, a member of Tide 
Water’s board since 1937, who re- 
signed to devote full time to other in- 
terests. 

7. 

A. E. Traynor, vice president and 
director of marketing activities for 
Champlin Refining Co., has resigned, 
effective Sept. 1. Champlin was pur- 
chased last spring by Chicago Corp. 
A successor to Traynor has not yet 
been named. 

° 

David E. Day, vice president of 
Richfield Oil Corp., has been elected 
a director of Trans Mountain Oil 
Pipe Line Co., replacing S. D. Bechtel, 
who has resigned as chairman of the 
board and as a director. Bechtel is 
president of the Bechtel Corp., a pipe 
line construction company. 

on 

Clarence R. Barton, assistant mar- 
keting manager in the Rocky Moun- 
tain division for Continental Oil Co. 
since 1925, has retired after 45 years 
with the company. Barton joined 
Conoco in 1909 as a warehouseman at 
the Denver bulk plant. He has held 
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sales executive positions at Pueblo, 
Colo., Salt Lake City, and Billings, 
Great Falls and Butte, Mont. 


a 
J. M. Shivers, head of the refinery 
crude and marketing department of 
Esso Standard’s Baton Rouge refinery, 
has been named manager of the re- 
fining coordination division of Esso’s 


manufacturing department in New 
York City. C. C. Garvin, assistant 
head of the refinery crude and 
marketing department, will succeed 
Shivers, who has been with Esso since 
1934 when he became a process engi- 
neer at Baton Rouge. Shivers has been 
head of refinery crude and marketing 
since 1944, 
e 

Francis R. Nicholas has been made 
office manager of Sun Oil Co.’s Fort 
Wayne, Ind., sales district. He joined 
Sun in 1937 in Boston, went to Pitts- 
burgh in 1944, then to Philadelphia. 
He has been an office manager for 
the sales districts in Brownsville and 
Erie, Pa. 

” 

Charles Roush, of Roush Bros. Oil 
Co., an El Dorado Refining Co. jobber 
in Friend, Neb., has been elected 
mayor of the town. Roush has been 
an Elreco jobber for more than 20 
years. 


NATIONAL 


COMING MEETINGS 


AUGUST 


Oil Heat Institute of America, Inc., Distribu- 
tion Division, directors and executive board, 
Greenbrier Hotel, White Sulphur Springs, 
W. Va., Aug. 31-Sept. 2. 


SEPTEMBER 


North Carolina Oil Jobbers Assn., fall con- 
vention Grove Park Inn, Asheville, N.C., 
Sept. 5-7. 

Assn. of Desk & Derrick Clubs of No. America, 
3rd annual convention, Banff Springs Hotel, 
Banff, Alta., Canada, Sept. 7-9. 

Oil Industry Information Committee, Conrad 
Hilton Hotel, Chicago, Ill., Sept. 8-10. 

Interstate Oil Compact Commission, Fonte- 
nelle Hotel, Omaha, Neb., Sept. 9-11. 

Michigan Petroleum Assn., fall convention, 
Park Place Hotel, Traverse City, Mich., 
Sept. 10-11. 

California Petroleum Distributors Assn., fall 
meeting, San Diego, Calif., Sept. 11-12. 

Connecticut Petroleum Assn., Jobber Man- 
agement Institute, Yale University, New 
Haven, Conn., Sept. 13-15. 

Kentucky Petroleum Marketers Assn., fall out- 
ing and annual golf tourney, Kenlake Hotel, 
Kentucky Lake State Park, Sept. 15-16. 

National Petroleum Assn., 52nd annual meet- 
ing, Hotel Traymore, Atlantic City, N. J., 
Sept. 15-17. 

American Petroleum Institute, Lubrication 
Committee, Traymore Hotel, Atlantic City, 
N. J., Sept. 15-17. 

Alabama Petroleum Jobbers Assn., annua! con- 
vention, Hotel Whitley, Montgomery, Ala., 
Sept. 16. 

Packaging Institute, petroleum packaging com- 
mittee, Philadelphia, Pa., Sept. 21-22. 

Ohio Petroleum Marketers Assn., fall confer- 
ence and golf tournament, Hollenden Hotel, 
Westwood Country Club, Cleveland, Ohio, 
Sept. 22-23. 

Pennsylvania Petroleum Assn., fal! convention, 
Pocono anor Inn, Pocono Manor, Pa., 
Sept. 26-28. 

Tennessee Oil Men’s Assn., fall meetings, Pea- 
body Hotel, Memphis, Tenn., Sept. 27-28. 
Independent Oil Compounders Assn., annual 
meeting, Hotel Sheraton, Chicago, IIll., Sept. 

27.98 





OCTOBER 


American Socy. for Testing Materials, Com- 
mittee D-2 on Petroleum Products & Lubri- 
eants, Sheraton Park Hotel, Washington, 
D. C., Oct. 3-7. 

Virginia Petroleum Jobbers Assn., Hote] Cham- 
berlin, Old Point Comfort, Va., Oct. 7. 

Virginia Oil Men’s Assn., Hotel Chamberlin, 
Old Point Comfort, Va., Oct. 8. 

Empire State Petroleum Assn., fal] meeting, 
Whiteface Inn, Lake Placid, Whiteface, New 
York, Oct. 10-12, 

National Assn. of Oil Equipment Jobbers, 4th 
annual meeting, Congress Hotel, Chicago, 
Ill., Oct. 10-12. 

Oil Progress Week, Oct. 10-16. 

South Dakota Independent Oilmen’s Assn., Ho- 
tel Cataract, Sioux Falls, South Dakota, 
Oct. 12-13. 

Indiana Independent Petroleum Assn., Hotel 
Severin, Indianapolis, Indiana, Oct. 13-14. 
Texas Petroleum Marketers Assn., annual con- 
vention, Hotel Gunter, San Antonio, Texas, 

Oct. 14-16. 

Socy. of Automotive Engineers, national trans- 
portation meeting, Boston, Mass., week of 
Oct. 18. 

American Society of Lubricstion Engineers, 
Lord Baltimore Hotel, Baltimore, Md., Oct. 
18-19. 

Texas Oil Jobbers Assn., Management Insti- 
tute, Driskill Hotel, Austin, Texas, Oct 
19-21. 

Nebraska Petroleum Marketers Assn., annual 
convention, Paxton Hotel, Omaha, Neb., Oct 
20-21. 

Independent Petroleum Ax«n. of America, an- 
nual meeting, Tulsa, Oklahoma, Oct. 25-26. 

National Lubrication Grease Institute, 22nd 
annual meeting, Mark Hopkins Hotel, San 
Francisco, Calif., Oct. 25-27. 

Socy. of Automotive Engineers, national diesel 
engine meeting, Statler Hotel, Cleveland, 
Ohio, Oct. 26-27. 

Texas Oil Jobbers Assn., Management Insti- 
tute, Caprock Hotel, Lubbock, Texas, Oct. 
26-28. 

Georgia Independent Oilmen’s Assn., Radium 
Springs Hotel, Albany, Georgia, Oct. 28-29. 
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MIGHTY 
SPECIALS 


a 


from Flying 
Red Horse Research... 


- « heey We 


' / The Only Gasoline 
Double Powered with 


Mobil Power 
Compound— 


most powerful combination 
of chemical additives ever put 


So aa 
. : fo, 
into any gasoline to correct PY 
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. Cy m 
engine troubles... YUM A 


Top Octane— 

for greatest knock-free power — 
result of the world’s most 
advanced refining developments! 


Mobiloil Special in effect adds octanes to 
gasoline! Best lubricant for any car — new 
or old—in extreme heat or sub-zero cold. 
Adds years to engine life! 





Here's the perfect pair to power and pro- 
tect today’s modern cars... 





Mobilgas Special — boosts engine power 
up to 25%! Laboratory controlled tests in 
passenger car engines showed increases 
in engine power output up to 25% when 
using New Mobilgas SPECIAL as com- 
pared to conventional premium gas. 


Mobiloil Special — boosts gas mileage 
up to 23%! In identical road tests, using 








SOCONY-VACUUM 


fleets of vehicles, New Mobiloil Special 
reduced gasoline consumption—increased 
miles per gallon up to 23% —over results 
obtained with conventional high-quality 
SAE 20 motor oil. 


* * * 
This mighty pair is the best yet from 
Flying Red Horse research — your prom- 
ise of still better products when car en- 
gine design demands them! 


SOCONY-VACUUM OIL COMPANY, INC. 


and Affiliates: MAGNOLIA PETROLEUM CO., GENERAL PETROLEUM CORP. 


NEW YORK 4. N. ¥ 26 Broadway « CHICAGO 5, ILLINOIS—59 E. Van Buren St. « BALTI 
CONSIN—907 South First St. « CLEVELAND 15, OHIO—1422 Euclid Avenue « KANSAS CITY 


Petroleum Corp., 612 S. Flower St. « Socony Vacuum maintains many other conveniently service office 


MORE 18. MARYLAND —1914 North Charles St. « MILWAUKEE 1. WIs 
13, MISSOURI--925 Grand Ave. « DETROIT 32. MICHIGAN--0903 We 

Grand Blvd. « ST. LOUIS 8, MISSOURI—4140 Lindell Bivd. « DALLAS 1, TEXAS—Magnolia Petroleum (« CAI 
owated os tt 


Magnolia Building « ANGELES “4 Genera 


ive you close fast cooperation 








“Speeds Up Deliveries 


... that’s what I like about 


ith ed T , ann erty Hose Reels!’ 


—says FRANK STEVENS 


Sea 


eee 


HOWELL CO. 


A CTUAL SERVICE under all operating conditions has 
proven, over and over again, the efficiency and 
economy of Hannay Hose Reels. Enthusiastic users all 
over the country continue to tell us of their satisfac- 
tion . . . More than twenty years of continuing 
research and development have gone into today’s 
Hannay Reels — to give you a hose reel that is scien- 
tifically designed and constructed for SAFE, efficient 


and economical handling of inflammable and volatile “Hannay Hose Reels have proven their 


liquids . . . You can depend on Hannay Hose Reels. efficiency and economy to me again and 
again.” MAHLON FAHRINGER, President 
E. W. HOWELL CO., Albany, N. Y. 


Particularly advantageous for fuel oil, gasoline and 
LPG deliveries, fire fighting, marine and aircraft fuel- 


ing, and for fueling pits, the Hannay Hose Reel Check These HANNAY Extras! 


reduces hazards, lengthens hose-life, eliminates mess 





and -annoyance. There is a Hannay Hose Reel for ® Simplicity of construction and operation 

every purpose .. . each one backed by the Hannay reduces maintenance costs toa minimum... 
reputation for integrity and dependability. When you Leak proof, trouble-free swing joints 
buy a Hannay Hose Reel you get the finest hose reel designed to meet specific needs . . . 


ever made! Rolled edges on disc and tubular take-off 


rollers prevent scuffing and hose damage. 

HANNAY ...Greatest Name in Hose Reels! Chain and sprocket drive gives controlled, 

uniform speed without clutch or gear shift. 

AN NA - Especially designed explosion-proof heavy 
¥.. Pat. Or duty motor, Underwriters Approved Class 1, 

Group D, with permanently lubricated bear- 

CLIFFORD 8. HANNAY & SON, Inc ings. Motor an integral part of reel; needs 
WESTER. new YOR no attention. 
©1954, C.B.H.& S.,Ine. Sturdy, compact, durable, dependable! 








MANUAL & POWER OPERATED HOSE REELS FOR EVERY REQUIREMENT 





